DAFTAR PUSTAKA

Evan, S. (2024). The Role of Digital Illustrations In Communicating Brand
Identity. Metropolitan University Paper.
https://www.researchgate.net/profile/Sara_Evans23/publication/385136223 T

he Role of Digital Illustrations In Communicating Brand Identity/links/67
17e7tc035917754c15e07f/The-Role-of-Digital-Illustrations-In-
Communicating-Brand-Identity.pdf

Purnamasari, R. P., & Affandi, D. (2025). Visual Branding Strategies in
Indonesian Coffee Shops and Street Food Vendors: A Semiotic and Thematic
Analysis. Co-Value Jurnal Ekonomi Koperasi dan kewirausahaan, 15(8), 15.
10.59188/covalue.v15i8.5226.

Santana-Martinez, J. A., Romero-Zapata, A. S., & Camacho-Bobadilla, C. E.
(2023). Analysis of the relevance of visual identity and branding in business
ideas.  Revista  Gestion 'y  Desarrollo  Libre, 8(16), 1-14.
https://doi.org/10.18041/2539-3669/gestionlibre.16.2023.10224

Tantuah, N. N., Heychael, M., & Burhanuddin, A. E. (2023). STRATEGI
BRANDING PADA KOMUNIKASI KORPORAT PT WARGI SANTOSA.
Jurnal Sosial Humaniora Terapan, 5, (2), 152-166.
https://scholarhub.ui.ac.id/jsht/vol5/iss2/4

Aktivitas Brand Ilustrator dalam..., Klaudius Alfon, Universitas Multimedia Nusantara

27



