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PERAN CONTENT CREATOR DALAM PENGELOLAAN MEDIA SOSIAL
PT AIR ASIA INDONESIA

Mohammad Jordy Davanle

ABSTRAK

Perkembangan teknologi digital telah mengubah pola komunikasi organisasi, di
mana media sosial kini menjadi platform strategis bagi industri penerbangan untuk
membangun reputasi dan keterlibatan audiens. Laporan magang ini bertujuan untuk
mendokumentasikan peran dan kontribusi penulis sebagai Content Creator dalam
mengelola media sosial PT AirAsia Indonesia. Selama periode magang, penulis
terlibat langsung dalam proses produksi konten digital, mulai dari perencanaan ide
hingga publikasi.
Kegiatan magang ini dilaksanakan dengan menerapkan kerangka kerja strategis
SOSTAC (Situation Analysis, Objectives, Strategy, Tactics, Actions, dan Control)
untuk memastikan setiap konten visual dan video efektif dalam merepresentasikan
identitas brand AirAsia yang dinamis. Selain itu, penulis menggunakan
konsep Uses and Gratifications serta brand engagement sebagai landasan dalam
menciptakan konten yang informatif sekaligus menghibur bagi audiens.
Hasil dari pelaksanaan magang ini menunjukkan bahwa peran Content Creator
sangat krusial dalam menerjemahkan strategi komunikasi perusahaan ke dalam
format visual dan narasi yang menarik di platform Instagram. Penulis berhasil
memproduksi berbagai materi konten harian, konten kampanye promosi seperti
”Kursi Gratis”, serta dokumentasi event perusahaan. Kesimpulan dari laporan
ini menekankan bahwa keberhasilan pengelolaan media sosial sangat bergantung
pada kemampuan adaptasi terhadap tren terkini, konsistensi visual sesuai
brand guideline, dan evaluasi berkala terhadap metrik performa konten untuk
mengoptimalkan strategi komunikasi digital di masa mendatang.

Kata kunci: AirAsia Indonesia, Content Creator, Komunikasi Pemasaran Digital
Media Sosial, SOSTAC.
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THE ROLE OF A CONTENT CREATOR IN SOCIAL MEDIA
MANAGEMENT AT PT AIR ASIA INDONESIA

Mohammad Jordy Davanle

ABSTRACT

The rapid development of digital technology has transformed organizational
communication patterns, positioning social media as a strategic platform for
the aviation industry to build brand reputation and audience engagement. This
internship report aims to document the author’s role and contributions as a Content
Creator in managing the social media of PT AirAsia Indonesia. During the
internship period, the author was directly involved in the digital content production
process, ranging from idea planning to content publication.
The internship activities were carried out by applying the SOSTAC strategic
framework (Situation Analysis, Objectives, Strategy, Tactics, Actions, and Control)
to ensure that every visual and video content effectively represents AirAsia’s
dynamic brand identity. In addition, the author employed the concepts of Uses and
Gratifications and brand engagement as the foundation for creating content that is
both informative and entertaining for the audience.
The results of the internship indicate that the role of a Content Creator is crucial in
translating corporate communication strategies into engaging visual formats and
narratives on Instagram. The author successfully produced various daily content,
promotional campaign materials such as the “Free Seats” campaign, as well as
company event documentation. This report concludes that the effectiveness of
social media management is highly dependent on the ability to adapt to current
trends, maintain visual consistency in accordance with brand guidelines, and
conduct regular evaluations of content performance metrics to optimize future
digital communication strategies.

Keywords: AirAsia Indonesia, Content Creator, Digital Marketing
Communication, Social Media, SOSTAC.
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