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PERANCANGAN KAMPANYE DIGITAL INSTAGRAM 

"ASA LESTARI PAPRINGAN" DI DUSUN NGADIPRONO 

 
Daniel . 

ABSTRAK 

 

 

Dusun Ngadiprono sebagai lokasi Pasar Papringan telah berhasil menerapkan 

prinsip keberlanjutan, namun, terdapat kesenjangan antara praktik nilai yang 

diterapkan saat gelaran pasar dengan realitas keseharian warga yang masih 

menghadapi tantangan dalam pemilahan sampah dan pengurangan penggunaan 

plastik sekali pakai. Kampanye Asa Lestari Papringan dirancang untuk 

meningkatkan awareness dan mendorong perubahan sikap melalui strategi 

komunikasi berbasis model SOSTAC (Situation, Objectives, Strategy, Tactics, 

Action, Control), mengkombinasikan digital campaign melalui Instagram, TikTok, 

dengan non-digital campaign seperti penyediaan keranjang pilah, sosialisasi, dan 

kegiatan belanja tanpa kantong kresek sebagai bahan reporting. Kampanye 

berfokus pada pemberdayaan pemilik homestay dan warung melalui pesan kunci 

#KembaliMemilah dan #PilihBijak. Hasil implementasi menunjukkan capaian 

digital yang positif: Instagram memperoleh 93 pengikut dengan engagement rate 

3,3%, TikTok mencapai 50 pengikut dengan engagement rate 5,08%, serta total 

1240 interaksi yang meningkatkan pemahaman audiens tentang pemilahan sampah 

dan pengurangan penggunaan plastik sekali pakai. Pada non-digital, kampanye 

melibatkan lebih dari enam pemilik homestay dan tiga pemilik warung, yang 

menunjukkan perubahan sikap dan kesediaan menerapkan praktik baru, termasuk 

pemilahan sampah dan belanja tanpa kantong kresek. Secara keseluruhan, 

kampanye efektif dalam meningkatkan kesadaran dan mendorong perubahan sikap, 

meski durasi terbatas menjadi tantangan dalam memperluas jangkauan. Temuan ini 

dapat menjadi referensi untuk kampanye keberlanjutan di komunitas lain. 

 

Kata kunci: Asa Lestari Papringan, Kampanye Digital, Social Media, SOSTAC 



ix 
Perancangan Kampanye “Asa Lestari…, Daniel, Universitas Multimedia Nusantara 

 

 

 

DESIGN OF THE "ASA LESTARI PAPRINGAN" 

INSTAGRAM DIGITAL CAMPAIGN IN NGADIPRONO 

VILLAGE 

Daniel . 

ABSTRACT 

 

 

Ngadiprono Village, the location of Papringan Market, has successfully 

implemented sustainability principles. However, there is a gap between the values 

implemented during the market and the daily reality of residents who still face 

challenges in waste sorting and reducing the use of single-use plastics. The Asa 

Lestari Papringan campaign is designed to increase awareness and encourage 

attitudinal change through a communication strategy based on the SOSTAC 

(Situation, Objectives, Strategy, Tactics, Action, Control) model, combining digital 

campaigns through Instagram and TikTok with non-digital campaigns such as 

providing sorting baskets, outreach, and shopping activities without plastic bags as 

reporting materials. The campaign focuses on empowering homestay and grocery 

store owners through the key messages #KembaliMemilah and #PilihBijak. The 

implementation results show positive digital achievements: Instagram gained 93 

followers with an engagement rate of 3.3%, TikTok reached 50 followers with an 

engagement rate of 5.08%, and a total of 1240 interactions that increased audience 

understanding about waste sorting and reducing the use of single-use plastics. On 

a non-digital basis, the campaign involved more than six homestay owners and 

three food stall owners, demonstrating a change in attitudes and a willingness to 

adopt new practices, including waste sorting and shopping without plastic bags. 

Overall, the campaign was effective in raising awareness and encouraging attitude 

change, although its limited duration posed challenges in expanding its reach. 

These findings can serve as a reference for sustainability campaigns in other 

communities. 

 

Keywords: Asa Lestari Papringan, Digital Campaign, Social Media, SOSTAC 
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