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AKTIVITAS CONTENT CREATOR 
DI PT ELITPRO GADING PERKASA 

 
Michelle Elaine Sudjati 

 

ABSTRAK 
 

Pemilihan tempat magang didasari oleh peran PT ElitPro Gading Perkasa sebagai 
agen properti profesional yang aktif dan inovatif dalam menerapkan strategi 
pemasaran digital di tengah pesatnya pertumbuhan industri properti Indonesia. 
Tujuan utama dari kegiatan magang ini adalah untuk mendapatkan pengalaman 
profesional sebagai Content Creator di bidang komunikasi pemasaran digital serta 
menerapkan ilmu yang telah dipelajari selama perkuliahan ke dalam praktik kerja 
nyata, khususnya dalam promosi dan penjualan properti. Penulis menjalani peran 
sebagai Content Creator Intern di bawah departemen Creative & Marketing 
Communication. Tanggung jawab utama Content Creator meliputi perancangan ide 
konten, pengambilan gambar (shooting), pengeditan video dan visual, hingga tahap 
publikasi di berbagai platform media sosial perusahaan. Teori yang digunakan 
dalam karya ini adalah Content Marketing dari Kotler et al. (2017), mulai dari goal 
setting, audience mapping, content ideation & planning, content creation, content 
distribution, content amplification, content marketing evaluation, dan content 
marketing improvement. Kendala yang dihadapi antara lain kesulitan menyusun 
naskah copywriting persuasif, minimnya ide konten baru, dan lamanya proses 
approval editing. Solusi yang diterapkan mencakup peningkatan riset, pembuatan 
content planning sebagai arsip ide, dan penyusunan timeline kerja. Setelah 
menjalani magang, disimpulkan bahwa penulis memperoleh pemahaman 
mendalam tentang penerapan strategi Content Marketing, di mana proses kerja 
Content Creator mencakup rangkaian tahapan produksi yang kompleks. 
 

Kata kunci: Content Creator, Content Marketing, Elite Pro, Industri Properti, 
Media Sosial   
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CONTENT CREATOR ACTIVITY  
AT PT ELITPRO GADING PERKASA 

 
Michelle Elaine Sudjati 

 

ABSTRACT 
 

The selection of PT ElitPro Gading Perkasa was based on its role as a professional 
property agent that is active and innovative in implementing digital marketing 
strategies amidst the rapid growth of the Indonesian property industry. The main 
objective of this internship was to gain professional experience as a Content 
Creator in digital marketing communication and apply the knowledge acquired 
during college to real work practice, focusing on property promotion and sales. 
The author served as a Content Creator Intern under the Creative & Marketing 
Communication department. Key responsibilities included content idea 
conceptualization, shooting, video and visual editing, and publication on various 
social media platforms. The central concept used refers to the stages of Content 
Marketing by Kotler et al. (2017), from goal setting, audience mapping, content 
ideation & planning, content creation, content distribution, content amplification, 
content marketing evaluation, and content marketing improvement. Challenges 
encountered included difficulty in writing persuasive copywriting, lack of fresh 
content ideas, and a long editing approval process. Solutions implemented involved 
increasing market research, creating a content planning archive, and developing a 
structured work timeline. Ultimately, the author gained a deep understanding of 
Content Marketing strategy implementation. The Content Creator's work process 
at Elite Pro involves a complex series of strategic and creative production stages, 
supported by the company's good and structured working system. 
 

Keywords: Content Creator, Content Marketing, Elite Pro, Property Industry, 
Social Media 
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