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PERANCANGAN COMPANY PROFILE 

OLRANGE DIGITAL ADVERTISING AGENCY 

 

Gabriella Josellyn G. 

 

ABSTRAK 

 

Perkembangan digitalisasi dan meningkatnya persaingan antar digital advertising 

agency menuntut agensi untuk memiliki media komunikasi yang mampu 

menampilkan identitas, kredibilitas, dan keunggulan perusahaan secara jelas. 

Olrange Digital Advertising Agency sebagai agensi yang telah berdiri sejak 2013 

menghadapi kendala berupa media komunikasi yang tidak diperbarui, sehingga 

menyulitkan publik dalam memperoleh informasi perusahaan. Oleh karena itu, 

karya ini bertujuan merancang company profile sebagai media komunikasi 

terintegrasi yang menampilkan identitas, layanan, dan portofolio Olrange secara 

relevan dengan kebutuhan industri saat ini. Metode yang digunakan adalah 

perancangan berbasis karya dengan pendekatan kualitatif melalui wawancara, 

observasi, dan dokumentasi, serta menggunakan Five-Phase Model of The Design 

Process oleh Robin Landa. Landasan teori yang digunakan meliputi corporate 

communication, company profile, public relations writing, project management, 

serta prinsip dan elemen desain. Hasil karya berupa company profile digital 

berbentuk deck PPT yang memuat informasi perusahaan secara terstruktur dan 

visual komunikatif. Alhasil, perancangan karya berupa company profile dapat 

memperkuat identitas dan meningkatkan daya saing Olrange di mata klien 

 

Kata kunci: Company Profile, Corporate Communication, Digital Advertising 

Agency 
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THE CRAFTING PROCESS OF THE COMPANY PROFILE 

FOR THE OLRANGE DIGITAL ADVERTISING AGENCY 

 

Gabriella Josellyn G. 

 

ABSTRACT 

 

The development of digitalization and increasing competition among digital 

advertising agencies require agencies to have communication media that can 

clearly display the company's identity, credibility, and excellence. Olrange Digital 

Advertising Agency, an agency that has been established since 2013, faces the 

obstacle of outdated communication media, making it difficult for the public to 

obtain information about the company. Therefore, this work aims to design a 

company profile as an integrated communication medium that displays Olrange's 

identity, services, and portfolio in a manner relevant to current industry needs. The 

method used is design-based work with a qualitative approach through interviews, 

observation, and documentation, as well as using Robin Landa's Five-Phase Model 

of The Design Process. The theoretical basis used includes corporate 

communication, company profile, project management, copywriting, as well as 

design principles and elements. The result is a digital company profile in the form 

of a booklet that contains structured and visually communicative company 

information. As a result, the design of the company profile can strengthen Olrange's 

identity and increase its competitiveness in the eyes of clients. 

 

Keywords: Company Profile, Corporate Communication, Digital Advertising 

Agency 
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