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Perancangan Kampanye Digital Video Driver Training Astra UD
Trucks Sebagai Strategi Edukasi dan Pendukung Pemasaran

(Amanda Candrasaputra)

ABSTRAK

Penelitian ini fokus pada desain kampanye digital video Driver Training Astra
UD Trucks untuk edukasi pengemudi dan penerapan strategi edukasi sebagai
strategi pemasaran di industri kendaraan niaga. Kampanye ini melalui
tahapan perencanaan konten, produksi video, dan distribusi digital yang
dikembangkan sesuai dengan tujuan komunikasi dan karakteristik audiens.
Dalam perancangan, fokus untuk menyampaikan informasi terkait fitur dan
edukasi pengoperasian kendaraan melalui video digital. Untuk evaluasi
perancangan, disesuaikan dengan tujuan kampanye yang ingin dicapai
berdasarkan audiens response dan performa konten pada digital channel
perusahaan. Kampanye ini membuktikan bahwa digital video driver training
di Astra UD Trucks sudah optimal sebagai media edukasi dan sudah selaras
dengan strategi komunikasi pemasaran yang diimplementasikan.

Kata kunci: Astra UD Trucks, Digital Campaign, Driver Training,
Komunikasi Pemasaran, Video Campaign
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Design of a Digital Video Campaign for Astra UD Trucks Driver
Training as an Educational and Marketing Support Strategy

(Amanda Candrasaputra)

ABSTRACT

This study outlines the creation and implementation of a digital video campaign

for Astra UD Trucks Driver Training as a tool for driver education and a
marketing support strategy within the commercial vehicle sector. The
Campaign was constructed integrating the communication objectives and the
audience through content planning, video production and digital distribution.
The campaign design concentrated on educational information pertaining to
the vehicle and its operations. The evaluation focused on the audience
engagement and the campaign metrics against the objectives of the campaign
The findings support the assertion that the digital driver training video
campaign effectively performs its primary function as an educational resource
while also fulfilling a supportive role in Astra UD Trucks marketing
communication activities.

Keywords: Astra UD Trucks, Digital Campaign, Driver Training,
Marketing Communication, Video Campaign

X



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT .....iiiiiinninseccsnnssnncssecsanes 2
HALAMAN PENGESAHAN ....coinniiiiintinnennnecsninnsesssesssecssisssesssesssssssssssssssssasssses 4
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .......ccooveeieeesueenne 5
KATA PENGANTAR ...coiiiiittintintinntenneinnissiissesssessssesssessssssssasssssssssssssssssasssses 6
ABSTRAK .uoiiitiitiiitecninnninnecssisssisssissssssssesssssssssssssssssessssssssssssassssasssssssssssssssss 8
ABSTRACT ucuuiiiiiniiitecsninsninssncsssesssnisssnsssassssessssssssssssassssessssssssssssassssassssssssssssasssss 9
DAFTAR ISLuuiiiiiiiiiiiiiiiniinsniinninsneinsecssessssesssesssssssssssssesssessssesssssssassssassssssssases 10
DAFTAR TABEL....uuiiiiiiiniiinicinicsninsnicsnissssisssnssssissssssssssssssssssssssssssssssssssssssssess 12
DAFTAR GAMBAR ......oiiiiitiiiintinniinsnicsnissstssssssssssssssssssssssssssssssssssssssssssssss 13
DAFTAR LAMPIRAN ...uuiiiiiiiiiniinsiinnicssissssisssnsssssssssssssssssssssssssssssssssssssssssssssese 15
BAB Laiiiiiiiiniiniinniiniissniensissssssssssssssssssssssssssssssssssssssssssssosssssssssssssssssssssssassss 16
1.1 Latar Belakang Penelitian .........ccccevveeiicniiiiniinsnncssnncssnnncssnnicssseessssescsssecssanes 16
1.2 TUJuan KAarya ....ceeiceeicnseicnsnicssnnicssssssssssessssssssssssssssssssssssssssssssssssssssssssssssssases 23
1.3 Kegunaan Karya.......iceiicnniicssnicssnnisssnscssssnsssssssssssssssssssssssssssssssssssssssssssssases 23

1.3.1 Kegunaan AKAAeMIS .....cccceeveeesueissnensnnssnensuecsnccsnessnecssnssssccssesssseesenes 23

1.3.2 Kegunaan Praktis .......ceieieennennsennennsnnsenssnensenssnecssnssssesssessssesssens 23

1.3.3 Kegunaan SoSial ......ceeeeieneenniensnennennsnensenssnensncsssecssnssssesssessssesssnes 25
BAB T1 ....ccvoonoscrnogilibgnsscessosossaiiin oo gammmues cooeossosmtmmess s ooondiins sososnsosontiiissesssesnssssnsessosssnses 26
2.1 Referensi Karya.........cceeieireeccneeccreeccsnecssaneecsaseessasesssssecssasssssssssssssscssasssssasens 26
2.2 Landasan KOMSEP ........eciieeirerieecscnnneencssnneecsssnseccsssnsescsssanssssssssssssssssnssssssssnsssesses 30
BAB IHL....cccuiiiiiincnnenninsnncsssissnnessssssssesssssssessssssssssssssssssssssossasssssessssssssessssssssessssssasss 36
3.1 Tahapan Pembuatan..........ioieiiciniinnsnnccssnncssssicsssssssssssssssssssssssssssssssssssssassses 36

3.1.1 Metode Pengumpulan Data........ccccovvveievierinsnicssnisssnnscssnnscssanssssansses 36

3.1.2 Metode Perancangan Karya.......eeeeenseecsecsseensenssnensnecsssecssesssacenes 43
3.2. ReNCANA ANZBAT AN «.cceuerrrecsaeessrecssenssaecssnssssesssnsssssessassssssssassssssssssssassssasssssssaases 49
3.3 Publikasi........ 888 .. el e o SR e B oo Bl 08 e B B oo senneonsnessaananse 54
37, N 2 RN 60
4.1 Strategi PerancCangan ...........ccccccceeicssssnniecssssnssecssssssssssssssssssssssssssssssssssssssssssssns 60
4.2 Implementasi Karya.......eiicciinniicnsssnniicssssnsnccssssssscsssssssssssssssssssssssssssssssssssssns 71
4.3 EVALUASI.coiirriiiiiiiiinies sersticsttisnnissecsssicsnisssessssisssessssssssssssssssssssssssssssssassssasssss 137

T B (1717 T 139

v T L T 144



4.3.3 FEOAS auunnevnnaennneenvenrernnneireenrrensnnicsnissnesssessssisssnsssisssessssessssssssssssasasss 147
4.3.4 Evaluasi Kualitatif melalui Wawancara Ulang dengan Technical &

DriverDevelopment AStra UD TIUCKS ....ccuueeveesssuvreosssasiscsssnssosssssssesssnans 150
3, N U 152
5.1 KeSIMPUIAN...coiiinreies covrnnricsssnnnccsssnsnessssssssssssssssssssssassssssssssssssssssssssssssssssssssssssss 152
5.2 SATANucuiiiiicsiiisnsnnsnnseneecssneisssnesssssnessssnsssssessssssssssssssssssssssssssssssssssssssssssssssasssssase 153
5.2.1 Saran AKAAEMULS .........uueeeeueeenneeisuneiisuerissneressnnresssencsssescssssscsssscsssnes 153
5.2.2 SA7AN PFAKLIS c.nnueeennneveisuneiisninnsnneisssenssusnsssseressssncssssscssssscsssssssssssssssnes 154
DAFTAR PUSTAKA .....uooiiiiiintinsticnninsnisssnssssssssssssiesssssssssssssssssssssssssssssssssns 155
LAMPIRAN ..uuiiiiiiiiinniiniisssicsnissstssssssssiesssssssssssssssssssssssssssssssssssossssssssessasssssssssss 157

Xi



DAFTAR TABEL

Tabel 1.1. 1 Distribusi Pertanyaan Driver ke Astra UD Trucks Care (Jan-April

2025 ).ttt sttt ettt et h ettt eat e bt et e et e saeen 19
Tabel 1.1. 2 Konsumsi Konten Digital di Indonesia (2024) .......ccccoeevvevveenieennnnnns 22
Tabel 2.1. 1 Tabel Referensi Karya ........cccccocveeviieeiiieeiieceeceeee e 27
Tabel 3.1.2. 1 Tabel Planning Pembuatan Video.........cccccevveneriiniincnncnccnennne. 47
Tabel 4. 1 Analisa Tahapan SOSTAC.......c.cocieiieiiiieiieeieeeeee e 37

ESCOT ...ttt sttt 61
Tabel 4.2. 2 Content Plan Story Kampanye Driver Training Quester ESCOT...... 63
Tabel 4.2. 3 Unggahan Instagram Feed.............cocooininiiniinininicee 73
Tabel 4.2. 4 Unggahan Instagram Reels............cocooiiiiniiiniinininicce 97

Tabel 4.3. 1 Distribusi Pertanyaan Driver ke Astra UD Trucks Care (Pasca
Publikasi Video Driver Training ESCOT)....c.cccocevviiniiiiniiniiiecicecceiceee 106

Xii



DAFTAR GAMBAR

Gambar 3.1.1. 1Direct Message dari Driver Sumber: Instagram Perusahaan,

Gambar 3.1.1. 3 LinkedIn Frize Dian Anggi Pratama Sumber: Linkedin, 2025 ...40

Gambar 3.2. 1 Proposal Budget Project Pembuatan Video Driver Training ......... 54
Gambar 4.1. 1 Target Persona 1 Kampanye Driver Training Quester ESCOT......42
Gambar 4.1. 2 Target Persona 2 Kampanye Driver Training Quester ESCOT......43
Gambar 4.2. 1 Pengajuan dan Persetujuan Content Plan ...............ccocceeviiiinennnn. 63
Gambar 4.2. 2 Playlist YouTube Driver Training — Quester ESCOT .................... 64
Gambar 4.2. 3 Daftar Tujuh Video Driver Training ESCOT...........ccccceoeniinnenne. 65

Gambar 4.3.1. 1 Engagement episode 1 Video Driver Traning Astra UD

Gambar 4.3.1. 7 Engagement Episode 7 Video Driver Training Astra UD

Xiil



X1V



DAFTAR LAMPIRAN

Lampiran A. TUIMIEIN ....c.ceoiiiiiiie et eeteeesreeeteeesebeeebee e sbeessseeesseessseeensneas 157
Lampiran B. Konsultasi FOIML...........cccoiiiiiiiiiiiiiicccceecee et 159
Lampiran C. Formulir Penggunaan Perangkat Kecerdasan Artifisial............cccoeceeneeneenee. 161
Lampiran D. AT CheCKing.......cccueeuiiiiiiiieiieeie ettt ettt 163
Lampiran E. Konsultasi Form Dosen Ahli..........ccccoooiiiiiiiiiiiiiiicieeee e 164
Lampiran F. Surat Penerimaan Career Acceleration Track 2 — ILKOM .........ccccccevrenennne. 165
Lampiran G. Surat Penerimaan Magang Astra UD Trucks ........c.cccceevvevienciencieecieeieeeeen, 166
Lampiran H. Kartu PRO-STEP 02........ccccoviiiiiiiiieiieieesiesie sttt esieesee e sve e eie e e 167
Lampiran 1. Verifikasi Laporan Pro-Step 04 .........ccooverieiiiiiiiiiieeecie e 168
15

Perancangan Kampanye Digital..., Amanda Candrasaputra, Universitas Multimedia Nusantara





