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Perancangan Kampanye Digital Video Driver Training Astra UD 

Trucks Sebagai Strategi Edukasi dan Pendukung Pemasaran 

(Amanda Candrasaputra) 

ABSTRAK 

 

Penelitian ini fokus pada desain kampanye digital video Driver Training Astra 

UD Trucks untuk edukasi pengemudi dan penerapan strategi edukasi sebagai 

strategi pemasaran di industri kendaraan niaga. Kampanye ini melalui 

tahapan perencanaan konten, produksi video, dan distribusi digital yang 

dikembangkan sesuai dengan tujuan komunikasi dan karakteristik audiens. 

Dalam perancangan, fokus untuk menyampaikan informasi terkait fitur dan 

edukasi pengoperasian kendaraan melalui video digital. Untuk evaluasi 

perancangan, disesuaikan dengan tujuan kampanye yang ingin dicapai 

berdasarkan audiens response dan performa konten pada digital channel 

perusahaan. Kampanye ini membuktikan bahwa digital video driver training 

di Astra UD Trucks sudah optimal sebagai media edukasi dan sudah selaras 

dengan strategi komunikasi pemasaran yang diimplementasikan. 

 

Kata kunci: Astra UD Trucks, Digital Campaign, Driver Training, 

Komunikasi Pemasaran, Video Campaign 
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Design of a Digital Video Campaign for Astra UD Trucks Driver 

Training as an Educational and Marketing Support Strategy 

(Amanda Candrasaputra) 

 

 

ABSTRACT 

 

This study outlines the creation and implementation of a digital video campaign 

for Astra UD Trucks Driver Training as a tool for driver education and a 

marketing support strategy within the commercial vehicle sector. The 

Campaign was constructed integrating the communication objectives and the 

audience through content planning, video production and digital distribution. 

The campaign design concentrated on educational information pertaining to 

the vehicle and its operations. The evaluation focused on the audience 

engagement and the campaign metrics against the objectives of the campaign 

The findings support the assertion that the digital driver training video 

campaign effectively performs its primary function as an educational resource 

while also fulfilling a supportive role in Astra UD Trucks marketing 

communication activities. 

 

Keywords: Astra UD Trucks, Digital Campaign, Driver Training, 

Marketing Communication, Video Campaign 
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