
155 
Perancangan Kampanye Digital…, Amanda Candrasaputra, Universitas Multimedia Nusantara 

 

 

DAFTAR PUSTAKA 
 

American Psychological Association. (2020). Publication manual of the American 

Psychological Association (7th ed.). American Psychological Association. 

Armstrong, G., Kotler, P., Harker, M., & Brennan, R. (2018). Marketing: An 

introduction (13th ed.). Pearson Education. 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing (7th ed.). Pearson 

Education. 

Chen, Y., & Paramita, W. (2021). Digital advertising effects on consumer 

engagement in the automotive industry. Journal of Interactive Marketing, 54, 

1–15. https://doi.org/10.1016/j.intmar.2020.10.002 

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative, 

quantitative, and mixed methods approaches (5th ed.). SAGE Publications. 

Deiss, R., & Henneberry, C. (2017). Digital marketing for dummies. Wiley. 

 

GAIKINDO. (2024). Data penjualan kendaraan niaga Indonesia 2022–2024. 

Gabungan Industri Kendaraan Bermotor Indonesia. 

 

Hasan, M., & Rahim, N. (2021). Social media marketing and digital campaign 

effectiveness in emerging markets. Journal of Marketing Development, 9(2), 

45–60. 

Hu, Y., & Basiglio, A. (2023). Digital customer education and CRM integration in 

automotive services. Journal of Service Management, 34(2), 210–228. 

https://doi.org/10.1108/JOSM-02-2022-0061 



156 
Perancangan Kampanye Digital…, Amanda Candrasaputra, Universitas Multimedia Nusantara 

 

 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education. 

Lin, C. A. (2022). Customer education as a driver of technology adoption and 

brand loyalty. Journal of Marketing Theory and Practice, 30(3), 289–303. 

https://doi.org/10.1080/10696679.2021.1937914 

McKinsey & Company. (2024). Digital transformation in the automotive industry. 

McKinsey Global Institute. 

 

Merriam, S. B., & Grenier, R. S. (2019). Qualitative research in practice: 

Examples for discussion and analysis (2nd ed.). Jossey-Bass. 

Oliveira, T. (2023). Digital marketing strategies and consumer perception in the 

automotive sector. DBS eSource Journal of Business Studies, 12(1), 55–70. 

Suresti, A. (2024). Digital marketing techniques for automotive SMEs in 

Indonesia. Proceedings of the IEEE International Conference on Digital 

Business. IEEE. 

We Are Social, & Kepios. (2024). Digital 2024: Indonesia. 

https://www.datareportal.com 

Yin, R. K. (2018). Case study research and applications: Design and methods 

(6th ed.). SAGE Publications. 

 

Zulkarnain, I., & Ahadiat, A. (2022). The effect of marketing strategy on purchase 

decisions for trucks at Astra UD Trucks Lampung Branch. Asian Journal of 

Engineering and Social Studies, 5(2), 101–112. 

http://www.datareportal.com/

