DAFTAR PUSTAKA

Amelia, Lukman, H., & Sriwati. (2023). PERANAN CONTENT CREATOR
DALAMMENINGKATKAN BRAND AWARENESS PADA SANGGAR
KREATIVITAS BOMBI JAKARTA. Jurnal Bakti Masyarakat Indonesia,
6(1), 11-18.

Gaitniece, E. (2018). DIGITAL MARKETING PERFORMANCE EVALUATION
METHODS. CBU INTERNATIONAL CONFERENCE ON INNOVATIONS
IN SCIENCE AND EDUCATION, 21(3), 135-140.

Gottfried, J. (2024). Americans’ Social Media Use YouTube and Facebook are by
far the most used online platforms among U.S. adults; TikTok's user base has

grown since 2021. Pew Research Center.
https://www.pewresearch.org/internet/2024/01/3 1/americans-social-media-us
e

Iyer, P. S. (2021). Influencer Marketing : A Game Changer for Brand Promotion.
International Journal of Engineering Research & Management Technology,
8(2), 120-124.

Jordan, S. K. (2023). Pengaruh Attention, Interest, Desire, Action (AIDA)
terhadap Efektivitas Iklan Spotify. Journal of Accounting and Business
Studies, 6(2). https://doi.org/10.61769/jabs.v6i2.545

Kabir, A., Ahmed, A., Rahman, M., Taimur, 1., Ahmad, S., Khan, M. M., Saifur,
M., & Noor, A. (2021). Root cause of groundwater colouration in coastal
districts of Bangladesh : findings from a preliminary study. Environmental
Pollutants and Bioavailability, 33(1), 425-436.
https://doi.org/10.1080/26395940.2021.2003723

Kusuma, M., & Fahamsyah, M. H. (2023). STRATEGI PEMASARAN DIGITAL
DALAM PENGEMBANGAN USAHA UMKM AYAM PETELUR DI
BOJONEGORO. Jurnal Investasi, 9(4), 237-248.
https://doi.org/10.31943/investasi.v9i4.299

Laily, I. M., Astutik, A. P., & Haryanto, B. (2022). Instagram sebagai Media
Pembelajaran Digital Agama Islam di Era 4.0. Munaddhomah: Jurnal
Manajemen Pendidikan Islam, 3(2), 160—174.

Maddalena, S. (2025, October 14). Digital 2025 - We are Social Indonesia. We
Are Social Indonesia. https://wearesocial.com/id/blog/2025/02/digital-2025/

Maharani, 1. A., & Ardhanariswar, K. A. (2024). Content Creator Strategies on
Instagram Reels Account @Kumparancom to Boost Brand Engagement.
Jurnal Komunikasi, 18(April), 281-290.
https://doi.org/10.20885/komunikasi.vol18.iss2.art10

56

Aktivitas Digital Content Creator..., Verin Maria, Universitas Multimedia Nusantara


https://doi.org/10.1080/26395940.2021.2003723

MMR. (2024). Influencer Marketing Market: Global Industry Analysis and
Forecast (2024-2026). Mmr.
https://www.maximizemarketresearch.com/market-report/global-influencer-
marketing-market/63136/

Mou, A. J., & Faruk, M. 1. (2024). CONTENT CREATION AS A GROWTH
STRATEGY: EVALUATING THE ECONOMIC IMPACT OF
FREELANCE DIGITAL BRANDING. American Journal of Scholarly
Research and Innovation, 03(02), 28-51. https://doi.org/10.63125/mj667y36

Nizarisda, T. L., Zubair, F., & Ramdan, A. T. M. (2024). Upaya peningkatan
engagement media sosial Instagram oleh media Parapuan. Jurnal
Common, 7(2), 138-150. https://doi.org/10.34010/common.v7i2.11404

Randhawa, K. K. (2022). A STUDY ON ENHANCING BRAND AWARENESS
THROUGH INFLUENCER MARKETING. Journal of Emerging
Technologies and Innovative Research (JETIR), 9(3), 772-775.

Sahila, W. F., & Nurhadi. (2024). STRATEGI DIGITAL MARKETING UNTUK
MENINGKATKAN BRAND AWARENESS MELALUI PERAN
CONTENT CREATOR DI PT OTAK KANAN. KARYA Jurnal Pengabdian
Kepada Masyarakat, 4(1), 45-48.

Santoso, D., & Riyanto, K. (2023). Pengaruh Brand Image, Content Creator, dan
Social Media Terhadap Keputusan Pembelian. ARBITRASE: Journal of
Economics and Accounting, 4(1), 13-17.
https://doi.org/10.47065/arbitrase.v4i1.1092

Serpong, S. (1975). Summarecon Serpong. https://www.summareconserpong.com

Simanjuntak, C., Nazaruddin, N., & Wibowo, R. (2024). STRATEGI
PENGEMBANGAN DIGITAL MARKETING PADA PT. X DENGAN
MENGGUNAKAN METODE SOSTAC. Jurnal Ilmiah Manajemen,
Ekonomi, & Akuntansi (MEA), 8(1), 1372-1387.

https://doi.org/10.31955/mea.v8i1.3850

Smith. (2024). Content Creation As A Catalyst For Global Brand Building. /OSR
Journal of Business and Management (IOSR-JBM), 26(12), 8-16.
https://doi.org/10.9790/487X-2612100816

Social, W. are. (2025). Digital 2026: Top digital and social media trends in
Indonesia.
https://wearesocial.com/id/blog/2025/11/digital-2026-top-digital-and-social-
media-trends-in-indonesia/

Yunita, D., Widad, A., Diah, Y. M., & Farla, W. (2021). Pembuatan Content
Marketing sebagai Strategi Menumbuhkan Brand Awareness bagi Pelaku
Usaha di Era Pandemi Covid-19. Sricommerce: Journal of Sriwijaya
Community Services, 2(2), 89-96.

57

Aktivitas Digital Content Creator..., Verin Maria, Universitas Multimedia Nusantara


https://www.maximizemarketresearch.com/market-report/global-influencer-marketing-market/63136/
https://www.maximizemarketresearch.com/market-report/global-influencer-marketing-market/63136/
https://doi.org/10.63125/mj667y36
https://www.summareconserpong.com
https://doi.org/10.31955/mea.v8i1.3850
https://doi.org/10.9790/487X-2612100816

	DAFTAR PUSTAKA 

