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PERANCANGAN CORPORATE PROFILE KAPANLAGI
YOUNIVERSE UNTUK MEMBANGUN AWARENESS

Cindy Theresa

ABSTRAK

Perkembangan industri media digital yang semakin kompetitif menuntut perusahaan
memiliki media komunikasi korporat yang mampu merepresentasikan identitas secara
utuh. KapanLagi Youniverse sebagai perusahaan induk dari berbagai unit media digital
menghadapi tantangan rendahnya awareness publik terhadap identitas korporatnya.
Karya ini bertujuan merancang corporate profile sebagai media komunikasi strategis
untuk memperkuat pemahaman mitra dan publik eksternal terhadap KapanLagi
Youniverse. Proses perancangan dilakukan melalui tahapan pengumpulan data,
perumusan konsep, pengembangan konten, dan perancangan visual dengan kerangka
design thinking. Hasil karya berupa corporate profile digital yang menyajikan
informasi perusahaan secara terstruktur, ringkas, dan konsisten dengan identitas merek.
Corporate profile ini diharapkan dapat meningkatkan efektivitas komunikasi korporat,
memperkuat citra perusahaan, serta mendukung aktivitas pemasaran dan kemitraan
KapanLagi Youniverse.

Kata kunci: KapanLagi Youniverse, Corporate Profile, Komunikasi Korporat
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DESIGNING THE KAPANLAGI YOUNIVERSE
CORPORATE PROFILE TO BUILD AWARENESS

Cindy Theresa

ABSTRACT

The increasingly competitive development of the digital media industry requires
companies to have corporate communication media that can fully represent their
identity. KapanLagi Youniverse, as the holding company of various digital media units,
faces the challenge of low public awareness of its corporate identity. This work aims to
design a corporate profile as a strategic communication medium to strengthen the
understanding of partners and the external public regarding KapanLagi Youniverse.
The design process was carried out through the stages of data collection, concept
formulation, content development, and visual design using a design thinking
framework. The outcome of this work is a corporate profile that presents company
information in a structured, concise, and reflects a coherent corporate brand identity.
This corporate profile is expected to increase the effectiveness of corporate
communication, strengthen the company's image, and support KapanLagi Youniverse s
marketing and partnership activities.

Keywords: KapanLagi Youniverse, Corporate Profile, Corporate Communication
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