DAFTAR PUSTAKA

Cornelissen, J. (2023). Corporate Communication: A Guide to Theory and

Practice. Sage Publication.

Davis, M., & Hunt, J. (2017). Visual Communication Design: An Introduction to

Design Concepts in Everyday Experience. Bloomsbury Publishing.

Glinay, M. (2024). The Impact of Typography in Graphic Design. International

Journal of Eurasia Social Sciences, 15(57).

Handayani, W., Ulum, R., & Khofia, N. (2025). Psikologi Warna dalam
Kehidupan Sehari-Hari: Pengaruh Warna terhadap Emosi, Persepsi, dan

Perilaku Konsumen. Universitas Pendidikan Mandalika, 1.

Kriyantono, R. (2017). Teori-Teori Public Relations Perspektif Barat & Lokal:
Aplikasi Penelitian dan Praktik (2nd ed.). Kencana.

Lazuardi, M. L., & Sukoco, I. (2019). Design Thinking David Kelley & Tim
Brown: Otak Dibalik Penciptaan Aplikasi Gojek. Organum: Jurnal Saintifik

Manajemen Dan Akuntansi.

Prasetyo, B., & Febriani, N. (2020). Strategi Branding: Teori dan Perspektif

Komunikasi dalam Bisnis. UB Press.

Rizaty, M. A. (2023, February 9). Media Digital Semakin Mendominasi di
Indonesia pada Awal 2023. Datalndonesia.ld.

Perancangan Corporate Profile..., Cindy Theresa, Universitas Multimedia Nusantara 79



Sulistyorini, 1. (2022, February 14). Dable Digital Media Landscape 2022:
Keyword Populer dan Lanskap Publisher Indonesia. Kontan.Co.Id.

Tarumingkeng, R. C. (2025). Prisma Identitas Merek.

Wheeler, A. (2018). Designing Brand Identity: An Essential Guide for the Whole
Branding Team (5th ed.). John Wiley & Sons.

Yulianto, Y. H. (2016). The Principles of Layout and How Those Apply to Digital

Electronic Book Publication. Universitas Kristen Petra.

Perancangan Corporate Profile..., Cindy Theresa, Universitas Multimedia Nusantara 80



