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AKTIVITAS EXPERIENTIAL MARKETING DAN CONTENT
MARKETING DI SUBDIVISI KOMUNIKASI PEMASARAN DI
PT BANK CENTRAL ASIA TBK

Septhia Rosa Tambunan

ABSTRAK

Perkembangan industri perbankan di era digital telah mendorong perubahan
perilaku pelaku bisnis dalam mengelola aktivitas keuangan dan operasional
perusahaan. Seiring dengan perkembangan tersebut, industri perbankan di
Indonesia tidak lagi hanya berfokus pada segmen business to consumer (B2C),
tetapi juga pada segmen business to business (B2B). PT Bank Central Asia Tbk
sebagai salah satu bank terbaik di Indonesia terus mengembangkan produk dan
layanan digital untuk segmen B2B. Di tengah persaingan industri yang semakin
ketat dan karakteristik layanan yang relatif serupa antar bank, diperlukan strategi
diferensiasi melalui penerapan experiential marketing dan content marketing.
Selama pelaksanaan magang sebagai Business to Business Marketing Intern,
penulis terlibat secara langsung dalam perancangan konsep pemasaran B2B
berbasis pengalaman, khususnya dalam persiapan acara launching Ocean by BCA
serta proses produksi konten yang mencakup tahap pra-produksi, produksi, hingga
pasca produksi. Dalam pelaksanaannya, penulis menghadapi beberapa kendala,
seperti kurang spesifiknya creative brief, ketidaksesuaian desain dengan kondisi
venue, belum adanya brand guideline konten berbasis segmentasi, serta
keterbatasan akses fitur aplikasi editing. Kendala tersebut diatasi melalui
penyusunan creative brief yang lebih rinci, penyesuaian desain berdasarkan ukuran
aktual venue, pengelaborasian ide konten dengan brand guideline sebagai acuan
umum, serta pemanfaatan perangkat milik perusahaan untuk mendukung proses
produksi konten.

Kata kunci: Business to Business, Content Marketing, Experiential Marketing, PT
Bank Central Asia Tbk
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EXPERIENTIAL MARKETING AND CONTENT MARKETING
ACTIVITIES IN THE MARKETING COMMUNICATION
SUBDIVISION AT PT BANK CENTRAL ASIA TBK

Septhia Rosa Tambunan

ABSTRACT

The development of the banking industry in the digital era has transformed business
behavior in managing financial and operational activities. Along with this shift, the
Indonesian banking industry has expanded its focus from the business to consumer
segment to the business to business segment. PT Bank Central Asia Tbk, as one of
the leading banks in Indonesia, continues to develop digital products and services
to support business to business needs amid increasing competition and relatively
similar service characteristics among banks. During the internship program as a
Business to Business Marketing Intern, the author was directly involved in
designing experience based marketing concepts, particularly in preparing the
Ocean by BCA launching event and producing digital content through pre
production, production, and post production stages. Throughout the internship,
several challenges were encountered, including limited specificity in creative
briefs, discrepancies between design plans and actual venue conditions, the
absence of segmented content brand guidelines, and restricted access to advanced
editing features. These challenges were addressed through the preparation of more
detailed creative briefs, design adjustments based on actual venue measurements,
the elaboration of content ideas using brand guidelines as a general reference, and
the utilization of company provided devices to support content production.

Keywords: Business to Business, Content Marketing, Experiential Marketing, PT
Bank Central Asia Tbk
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