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PERANCANGAN COMPANY PROFILE UNTUK PT ORCA 
PERFORMA MULTIGUNA 

 
 Bennedict Tay 

 

ABSTRAK 
 

Perkembangan industri komunikasi pemasaran di Indonesia mendorong 
kebutuhan akan materi komunikasi perusahaan yang lebih terstruktur, 
profesional, dan mudah dipahami oleh audiens. ORCA sebagai agensi media 
planning di bawah ALVA Digital Network belum memiliki company profile 
yang mampu merepresentasikan identitas, nilai, serta kompetensinya secara 
mandiri. Kondisi ini menimbulkan kebutuhan untuk merancang company 
profile yang bertujuan untuk dapat digunakan dalam mendukung proses 
pitching, kolaborasi bisnis, serta penyelarasan pemahaman internal tim. 
Selama pembuatan karya, penulis menggunakan beberapa teori mulai dari 
corporate communication, company profile, public relations writing, brand 
identity, dan visual communication design untuk membuat sebuah company 
profile yang sesuai dengan kebutuhan ORCA. Proses pembuatan dari strategi, 
implementasi, hingga evaluasi mengimplementasikan tahapan pada konsep 
public relations writing. Karya yang dibuat menghasilkan output company 
profile digital dengan 59 halaman yang dirancang supaya mudah diakses dan 
digunakan oleh tim internal maupun calon klien. Dari hasil evaluasi, company 
profile ini telah memenuhi kebutuhan komunikasi perusahaan dan sudah siap 
pakai sesuai dengan standar industri untuk merepresentasikan identitas 
ORCA secara jelas serta mendukung proses bisnis perusahaan dalam 
memperkuat relasi dan peluang kerja sama. 
 
 

Kata kunci: company profile, public relations writing, ORCA Media 
Planning Agency, PT Orca Performa Multiguna 
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DEVELOPMENT OF THE COMPANY PROFILE FOR PT 
ORCA PERFORMA MULTIGUNA 

 
Bennedict Tay 

 

ABSTRACT 
 

The rapid development of Indonesia’s marketing communication industry has 
increased the need for corporate communication materials that are 
structured, professional, and easy for audiences to understand. As a media 
planning agency under ALVA Digital Network, ORCA did not previously have 
a standalone company profile capable of representing its identity, values, and 
competencies. This condition created the need to design a company profile 
that could support pitching processes, business collaborations, and internal 
alignment across teams. Throughout the development process, this project 
applied several theoretical foundations, including corporate communication, 
company profile, public relations writing, brand identit and visual 
communication design to create a company profile aligned with ORCA’s 
communication needs. The stages of strategy development, implementation, 
and evaluation were guided by the public relations writing framework. The 
final output is a 59–page digital company profile designed to be easily 
accessible and usable by internal teams and prospective clients. Based on 
evaluations with internal stakeholders, the company profile successfully 
meets ORCA’s communication objectives and is ready for use as a 
professional representation of the company’s identity while supporting 
business development, partnerships, and collaboration opportunities. 
 
Keywords: company profile, public relations writing, ORCA Media Planning 
Agency, PT Orca Performa Multiguna 
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