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PERANCANGAN DIGITAL CAMPAIGN 

EMPLOYER BRANDING DALAM MENINGKATKAN BRAND 

AWARENESS PT DANAMAS INSAN KREASI ANDALAN 
Arsio Viriya Muliyawan 

 

 

ABSTRAK 

 

 

Perkembangan media sosial mendorong perusahaan untuk membangun citra 

sebagai pemberi kerja yang menarik bagi Generasi Z. Instagram tidak hanya 

dimanfaatkan sebagai media hiburan, tetapi juga sebagai sumber informasi 

bagi pelamar kerja dalam menilai reputasi dan budaya kerja perusahaan. 

PT Danamas Insan Kreasi Andalan selama ini dikenal melalui konten 

edukasi karir dan lowongan kerja, namun belum sepenuhnya menampilkan 

sisi humanis budaya kerja perusahaan. Karya ini merancang kampanye citra 

karyawan berbasis Instagram dengan mengacu pada konsep citra karyawan 

dan marketing funnel, yang difokuskan pada tahapan awareness dan 

interest. Pendekatan visual storytelling digunakan untuk menampilkan 

kehidupan kerja karyawan dan budaya perusahaan secara autentik melalui 

konten Reels, feed, dan Stories. Hasil perancangan menunjukkan bahwa 

strategi komunikasi visual yang konsisten dan humanis mampu 

meningkatkan  perhatian  serta  ketertarikan  pelamar  kerja terhadap 

PT DIKA sebagai tempat berkarir. 

 

Kata  kunci:  Citra  Karyawan,  Media  Sosial,  Instagram,  Gen-Z, 

PT DIKA, Kesadaran Merek 
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DESIGNING A DIGITAL EMPLOYER BRANDING 

CAMPAIGN TO INCREASE BRAND AWARENESS AT PT 

DANAMAS INSAN KREASI ANDALAN 

Arsio Viriya Muliyawan 

 

 

ABSTRACT 

 

 

The development of social media has encouraged companies to build an 

attractive employer image, particularly to engage Generation Z. Instagram 

is not only used as an entertainment platform, but also as an information 

source for jobseekers in evaluating a company’s reputation and work 

culture. PT Danamas Insan Kreasi Andalan (PT DIKA) has been widely 

recognized through career education content and job vacancy information; 

however, the humanistic aspect of its workplace culture has not yet been 

fully represented on social media. This work designs an Instagram-based 

employer branding campaign by applying employer branding concepts and 

the marketing funnel, with a focus on the awareness and interest stages. A 

visual storytelling approach is employed to authentically portray 

employees’ daily work life and company culture through Reels, feed posts, 

and Stories. The results indicate that consistent and human-centered visual 

communication strategies are effective in increasing jobseekers’ attention 

and interest in PT DIKA as a place to build a career. 

 

Keywords: Employer Branding, Media Sosial, Instagram, Gen-Z, 

PT DIKA Brand Awareness 
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