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PERAN MARKETING COMMUNICATION INTERN DI
HOTEL BOROBUDUR JAKARTA DALAM MENINGKATKAN

BRAND IDENTITY DAN AWARENESS
(NATHANIA YUNIOR SAN)

ABSTRAK

Laporan magang ini menyajikan pelaksanaan program Merdeka Belajar Kampus
Merdeka (MBKM) yang dilakukan di Hotel Borobudur Jakarta, khususnya pada
Divisi Marketing Communication. Hotel Borobudur Jakarta dipilih sebagai lokasi
magang karena reputasinya yang kuat sebagai hotel bintang lima ikonik di Jakarta
serta konsistensinya dalam menerapkan strategi Marketing Communication terpadu
guna menjaga citra merek dan daya saing di industri perhotelan. Selama periode
magang selama 640 jam, penulis terlibat secara aktif dalam berbagai kegiatan
Marketing Communication, termasuk event management dan Public relations,
seperti perencanaan dan koordinasi event, penyusunan siaran pers, pembuatan
memo internal dan eksternal, pengelolaan formulir persetujuan, serta dukungan
terhadap kegiatan promosi. Kegiatan-kegiatan tersebut bertujuan untuk
memperkuat kesadaran merek serta memastikan penyampaian pesan yang efektif
kepada publik. Sepanjang pelaksanaan magang, beberapa kendala ditemui, antara
lain terjadinya miskomunikasi dalam proses koordinasi serta permasalahan teknis
berupa perangkat komputer yang sering mengalami gangguan, sehingga
memengaruhi efisiensi kerja. Untuk mengatasi kendala tersebut, penulis
menerapkan praktik komunikasi yang jelas, melakukan konfirmasi ulang terhadap
instruksi dengan pihak terkait, serta meningkatkan koordinasi dengan tim, sekaligus
menyesuaikan proses kerja guna meminimalkan dampak dari keterbatasan teknis.
Secara keseluruhan, kegiatan magang ini memberikan pengalaman praktis yang
berharga serta meningkatkan pemahaman penulis mengenai peran dan penerapan
Marketing Communication dalam industri perhotelan.

Kata kunci: Marketing Communication, Hotel Boroudur Jakarta, FEvent
Management, Public Relation
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THE ROLE OF A MARKETING COMMUNICATION INTERN
AT HOTEL BOROBUDUR JAKARTA IN ENHANCING
BRAND IDENTITY AND AWARENESS

Nathania Yunior San

ABSTRACT

This internship report presents the implementation of the Merdeka Belajar Kampus
Merdeka (MBKM) program conducted at Hotel Borobudur Jakarta, specifically
within the Marketing Communication Division. Hotel Borobudur Jakarta was
selected as the internship location due to its strong reputation as an iconic five-star
hotel in Jakarta and its consistent application of integrated marketing
communication Strategies to maintain brand image and competitiveness in the
hospitality industry. During the internship period totaling 640 hours, the author
was actively involved in various marketing communication activities, including
event management and public relations. These activities encompassed event
planning and coordination, preparation of press releases, drafting internal and
external memoranda, managing approval forms, and supporting promotional
activities. Such activities were aimed at strengthening brand awareness and
ensuring effective message delivery to the public. Throughout the internship,
several challenges were encountered, including miscommunication during
coordination processes and technical issues related to frequently malfunctioning
computer equipment, which affected work efficiency. To address these challenges,
the author implemented clear communication practices, reconfirmed instructions
with relevant parties, improved coordination with the team, and adapted work
processes to minimize the impact of technical limitations. Overall, this internship
provided valuable practical experience and enhanced the author’s understanding
of the role and implementation of marketing communication within the hospitality
industry.

Keywords: Marketing Communication, Hotel Boroudur Jakarta, Event
Management, Public Relation
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