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PERANCANGAN KAMPANYE DIGITAL #BOROBUDURATITSBEST
UNTUK MEMPERKUAT CITRA KEBERSIHAN DAN PELAYANAN HOTEL
BOROBUDUR JAKARTA

NATHANIA YUNIOR SAN
ABSTRAK

Kampanye digital #BorobudurAtltsBest dirancang untuk memperkuat citra
kebersihan dan pelayanan Hotel Borobudur Jakarta melalui media sosial Instagram,
karena konten yang sebelumnya diunggah lebih berfokus pada promosi event dan
kuliner sehingga nilai pelayanan hotel tidak tersampaikan secara optimal kepada
audiens. Melalui pendekatan storytelling, visual yang konsisten dengan identitas
brand, serta konten informatif mengenai proses kebersihan dan pelayanan staf hotel,
kampanye ini dikembangkan melalui tahapan pra-produksi, produksi, hingga
pascaproduksi secara terstruktur. Kampanye ini bermanfaat bagi Hotel Borobudur
Jakarta dalam memperkuat citra tentang kebersihan dan pelayanan yang telah
diberikan oleh Hotel Borobudur Jakarta. Secara keseluruhan, kampanye ini mampu
menjawab permasalahan kurangnya representasi visual terkait kebersihan dan
pelayanan hotel di media sosial, sekaligus memberikan kontribusi strategis terhadap
penguatan identitas brand Hotel Borobudur Jakarta dalam jangka panjang.

Kata kunci: Kampanye digital, Hotel Borobudur Jakarta, Media Sosial.
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DESIGNING THE #BOROBUDURATITSBEST DIGITAL CAMPAIGN TO
STRENGTHEN THE IMAGE OF CLEANLINESS AND SERVICE AT HOTEL
BOROBUDUR JAKARTA

(Nathania Yunior San)
ABSTRACT

The #BorobudurAtltsBest digital campaign was designed to improve the image of
the cleanliness and service of Hotel Borobudur Jakarta through Instagram social
media, because previously uploaded content focused more on event and culinary
promotions so that the value of the hotel's services was not optimally conveyed to
the audience. Through a storytelling approach, visuals consistent with the brand
identity, and informative content about the hotel's cleanliness process and staff
service, this campaign was developed through a structured pre-production,
production, and post-production stages. This campaign is beneficial for Hotel
Borobudur Jakarta in improving the image of the cleanliness and service that has
been provided by Hotel Borobudur Jakarta. Overall, this campaign is able to
address the problem of the lack of visual representation related to hotel cleanliness
and service on social media, while also providing a strategic contribution to
strengthening the brand identity of Hotel Borobudur Jakarta in the long term.

Keywords: Kampanye digital, Hotel Borobudur Jakarta, Social Media.
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