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PERAN DIGITAL MARKETING INTERN DALAM
PEMBAHARUAN DAN OPTIMALISASI WEBSITE B2B DI
PT YUPI INDO JELLY GUM

Sheren Carissa

ABSTRAK

PT Yupi Indo Jelly Gum adalah perusahaan manufaktur permen jeli asal
Indonesia sejak 1996 dan telah melakukan kegiatan ekspor sejak 1998 hingga
sekarang. Pesatnya kegiatan pemasaran Yupi melalui model pendekatan
Business to Business (B2B) membuat Yupi harus menyediakan media
pemasaran dengan informasi terupdate. Sebagai Digital Marketing Intern
pada departemen International Business, saya memiliki tanggung jawab
dalam melakukan pembaharuan dan pengoptimalisasian konten website
www.yupindo.com dengan memperhatikan aspek branding. Dalam tugas ini,
Saya terlibat dalam proses riset, merumuskan konsep dan /ayout sesuai
branding perusahaan, hingga berkoordinasi dengan tim desain dan IT
freelancer dengan menggunakan metode The Design Thinking Process by

Ideo. Melalui peran aktif saya dalam berkoordinasi dan memberikan feedback
kepada seluruh pihak yang terlibat, saya berhasil merealisasikan konsep
sesuai kesepakatan dan timeline. Praktik kerja magang ini juga mengajarkan
saya bahwa untuk menunjang keberlangsungan bisnis, diperlukan
pemahaman atas kebutuhan dan keinginan konsumen agar solusi yang
diberikan tepat sasaran. Selain itu, saya juga memahami pentingnya branding
sebagai elemen kunci dalam perumusan konsep dan layout untuk memastikan
audiens dapat mengenali fone khas Yupi.

Kata kunci: Design Thinking Process, Pembaharuan Website, Optimalisasi,
Business to Business
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THE ROLE OF A DIGITAL MARKETING INTERN IN THE
RENEWAL AND OPTIMIZATION OF THE B2B WEBSITE AT
PT YUPI INDO JELLY GUM

Sheren Carissa

ABSTRACT (English)

PT Yupi Indo Jelly Gum is an Indonesian jelly candy manufacturing company
established in 1996, which has been conducting export activities since 1998
up to the present. The rapid growth of Yupi's marketing activities through the
Business-to-Business (B2B) approach necessitates the provision of marketing
media with up-to-date information. As a Digital Marketing Intern in the
International Business department, I was responsible for the renewal and
optimization of content on the corporate website, www.yupindo.com, with
careful consideration of the branding aspects. In this assignment, I was
involved in the research process, formulating the concept and layout in
alignment with the company's branding, and coordinating with both the
design team and IT freelancers, utilizing The Design Thinking Process by

Ideo. Through my active role in coordinating and providing feedback to all
involved parties, 1 successfully realized the concept according to the
agreement and timeline. This internship practice also taught me that to
support business sustainability, an understanding of consumer needs and
desires is essential to ensure that the solutions provided are accurately
targeted. Furthermore, I also understood the importance of branding as a key
element in concept and layout formulation to ensure that the audience can
instantly recognize Yupi's distinctive tone.

Keywords: Design Thinking Process, Website update, Optimization, Business
to Business
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