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PERANCANGAN CORPORATE MAGAZINE AN BOARD

PT TRIMITRA JAYA PLASTINDO
Diva Khalisha Fitranti

ABSTRAK

Dalam dinamika kerja yang semakin kompleks, media internal hadir sebagai sarana
yang membantu perusahaan menyebarkan informasi dan membangun hubungan
komunikasi yang efektif. Perancangan corporate magazine dilakukan untuk
menjawab kebutuhan PT Trimitra Jaya Plastindo dalam membangun media
komunikasi internal yang mampu menyelaraskan pesan perusahaan kepada seluruh
karyawan untuk menumbuhkan keterikatakn karyawan. Proses perancangan
menggunakan pendekatan Six-Step Design Process yang meliputi tahapan pra-
produksi, produksi, dan pasca-produksi, serta didukung teori komunikasi organisasi
dan komunikasi internal. Data dikumpulkan melalui observasi, wawancara, studi
dokumen, serta referensi corporate magazine lain sehingga menghasilkan struktur
konten yang sesuai dengan kebutuhan karyawan dan nilai perusahaan. Hasil
perancangan diwujudkan dalam corporate magazine yang memuat empat content
pillars utama yaitu tentang perusahaan, produk, berita, dan hiburan. Penilaian
melalui self-assessment yang melibatkan internal perusahaan menunjukkan bahwa
majalah ini dinilai informatif untuk membantu meningkatkan pemahaman dan
keterhubungan mereka terhadap perusahaan. Evaluasi juga memperlihatkan bahwa
gaya visual, alur konten, serta kejelasan pesan telah sesuai dengan kebutuhan
pembaca internal. Corporate magazine mampu menjadi media komunikasi yang
representatif dan berfungsi sebagai arsip formal perjalanan perusahaan. Karya ini
diharapkan dapat mendukung konsistensi pesan perusahaan serta meningkatkan
employee engagement dalam jangka panjang.

Kata kunci: AN Board, Majalah Perusahaan, Media Internal, Perancangan
Majalah, PT Trimitra Jaya Plastindo, PVC
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DEVELOPMENT OF THE AN BOARD CORPORATE
MAGAZINE AS AN INTERNAL MEDIA FOR PT TRIMITRA
JAYA PLASTINDO

Diva Khalisha Fitranti

ABSTRACT

In today’s dynamic work environment, internal media plays an essential role in
helping companies deliver information and maintain effective communication with
their employees. This project focuses on designing a corporate magazine for PT
Trimitra Jaya Plastindo as an internal communication medium that aligns
corporate messages across all employees and strengthens the company’s identity.
The design process applies the Six-Step Design Process covering pre-production,
production, and post-production stages, supported by theories of organizational
and internal communication. Data was collected through observation, interviews,
document analysis, and reviews of existing corporate magazines, resulting in a
content structure that reflects both employee needs and the company’s core values.
The final output is a corporate magazine built upon four main content pillars:
company information, product knowledge, news, and entertainment. A self-
assessment involving internal employees indicates that the magazine is informative
and helps improve their understanding and connection with the company. The
evaluation also shows that the visual style, content flow, and clarity of messages
match the needs of internal readers. Overall, the corporate magazine serves as a
representative communication medium and a formal archive of the company’s
journey while supporting message consistency and strengthening employee
engagement in the long term.

Keywords: AN Board, Corporate Magazine, Internal Media, PT Trimitra Jaya
Plastindo, The Design Process, PVC

X
Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT .......ccoooviiieieeeeeeen ii
HALAMAN PENGESAHAN ......oooiiiietee et iii
HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISTAL (AL .ottt e v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v
KATA PENGANTAR .......coooiiiiii ettt vi
ABSTRAK ...ttt ettt et et e e e steentesneenneennans viii
ABSTRACT ...ttt sttt X
DAFTAR ISL ...ttt et ettt et e ettt e e eaeesseenseeneas X
DAFTAR TABEL.......cooiiiiiiiiiieeee ettt xii
DAFTAR GAMBAR ..ottt xiii
DAFTAR LAMPIRAN ...ttt ettt ettt ae e sae e sseenseennens Xiv
BAB I PENDAHULUAN .....ccooiiiiiiiietee ettt 1
1.1 Latar Belakang Penelitian..........ccccoovieeiiiieiiiiri e 1
1.2 TUJUAN Karya....oocveeiiiiieciieie ettt ettt esaeenne s 8
1.3 Kegunaan Karya .........coooieiiiiiiiiiieeceeee et 9
1.3.1 Kegunaan AKad@mIs .........cccueeruiieiiierienieiiieeieeniee et esiee v eiee e 9
1.3.2 Kegunaan PraktiS........cccceccvieeriiiieiiieeeiieesiee et srive e e eivee e 10
1.3.3 Kegunaan SoSial .........coccuieiiiiniiiiiiieiieeiiesie et 10
BAB II TINJAUAN PUSTAKA.......c.ooiiiiiiieteeeeeee et 11
2.1 Referensi Karya ... 11
2.2 Landasan KONSEP......cueeeuiiiriiiiiiieiiiie et et e eteesire e iee s eeeeseaeeeneseeenneens 19
2.2.1 Komunikasi OTganiSasi.........cccurerrrreeiureeniireesieeesreeesseeesseeessesssseennns 19
2.2.2 Media INternal.........cooeeieiiiiiieiiiieeeeeee e 25
2.2.3 The DesSi@n ProCess.....c.uiiiiieeiiiieeieeeiiee et eiteesieeesreeeseveeesveeeevee e 34
2.2.4 Employee ENgagement ..........ccceeviieiiieniieiienieeiee e 43
BAB III METODOLOGI PERANCANGAN KARYA ......ccoovviiiiiee, 47
3.1 Tahapan Pembuatan............ccceeciieriieeiienieeieeee et 47
3.1.1 Metode Pengumpulan Data..........cc.ccecoviiriiiiiiiiiiiieciee e 48
3.1.2 Metode Perancangan Karya..........cccceeeeiiiiiiiiniiienieeeeeeeeeeeeeeee 49
X

Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



3.2 Rencana ANGEAran...........ccccuueeeiuieeeiieeeniieeniieesieeesneeenaeesnsreesnsseesnsseessnneens 61

3.3Target Luaran/Publikasi/HKI ..........cccocoiiiiiiiiiiii e 62
BAB IV STRATEGI DAN ANALISIS PERANCANGAN .....ccccocevvivienne. 64
4.1 Strategi Perancangan .............cocccoeevieiiinieneniiinieneeeee e 64
4.2 Implementasi Karya..........ooceeeuieiieiiiieniieiiesieeieeeee e 80
4.3 EVAIUAST 1.ttt sttt et st 112
4.3.1 Evaluasi Internal .........c.cccocoiviiiiniiiiiiiiiiecceeeeee e 118
4.3.2 Evaluasi ANGEATaN.......cccueeeiuireeiiieeriieeeiiieeeieeesieeessreeensveeesneeensseesnnns 129
BAB V KESIMPULAN SARAN .....ccoiiitiitiiintiteteeteseete ettt 131
S TKESTMPUIAN.....eiiiiiieiiiiecie et e e ee e ee e eaeeeeaeeeaeeeenenes 131
5.2 SATAN .eeiiiiiie ettt et ettt ettt et e e 132
5.2.1 Saran AKAA@MIS ....cc.eevveeiieriieniieieiienieeie ettt 132
5.2.2 Saran PraktiS ......cccooiiiiiiiiieeiiesie et 132
DAFTAR PUSTAKA ...ttt 134
LAMPIRAN ...ttt ettt ettt e et e et esseeteeseesseensesneenseensesneas 140
X1

Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Tabel Referensi Karya ........cccccoevieiiieniiiiiiiinieceieeceeeeee e 12
1 Timeline Produksi........cc.ooviiiiiiiiiiiee e 47
2 Pembagian Content Pillars Corporate Magazine .............ccccveeveenneenne 52
3 Susunan Redaksi ........ccceriiriiiiiiiiniiieeecccee e 54
4 Rencana ANZZATAN ........veveeruiieeieiiiieeeeiteeeesiieeeeesiteeeesnabeeeesenaseeeesnnnns 62
5 Tabel Perancangan Paginasi...........ccceeeveerieiiiieniieniienieesiie e 67
6 Penjelasan Content Pillars.........ccccooceiviiiiiiininiiniiicecicece, 71
1 Implementasi Perancangan Karya Berdasarkan Content Pillars.......... 88
2 Features Content PIllars ............ooceevieiinieniiienicceeeeceee 111
3 Rekap Data Evaluasi oleh Internal Perusahaan.............cccccoceveencnee. 119
4 Rekap Hasil Penilaian Corporate Magazine ...........ccccceeevueeneeeieennnen. 120
5 Tabel Evaluasi ANGEaran ...........cc.eeeveeeriieenieeenieeenieeesieeeseveeesevee e 129

xii

Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



Gambar 1.
Gambar 1.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Logo PT Trimitra Jaya Plastindo .........cccccoevueeniieniiniieieeieeeee, 5
2 L0go AN BOArd.........coocuieiiieiieiieeieee et 7
1 Types of Corporate CommuUNICAtION .........ccueeervreerveeenieeerreeeneneeenns 23
2 Complementary ColOors ........cc.eevieeiiierieeiieieeieesee et 30
3 Family Font POPPINS ......coeeviieiiiieciieecie et 32
4 Layouting Paginasi........ccccccueeruieriieiiieniieieeieesiee e eve e 33
5 The Design Process CONCePt.......cooueriueenuieeiiienieeiiieiieeiiesie e 35
1 Timeline Produksi ..........coccooiiiiiiiiiiiiiiiceeee e 47
2 The DeSign PrOCESS ....cccvveviieiiiiiieeiieiiieeieesee et 50
3 Mood Board AN Board...........cccueeviiiieiiieeciieeeiie e 53
4 Work Board Figma Sumber: Figma..........ccccoveviieeniiieniieieeeee 58
1 Brief Corporate Magazine...........ccoceevuereeniernienieneeienieneeieseeeeeene 74
2 Color Palette AN Board ..........cooceiiiiiiiiiiiiieiiieicceeceeen 75
3 Sketch Corporate Magazine ............coccueeveerieesieesieeeniieneeenieesneeneeens 78
4 Pertemuan Pertama dengan Pembimbing Ahli...............cccocoeninne 79
5 Koordinasi Dokumentasi Dengan Supervisor.............ccccceeveerveennnnn. 81
6 Briefing Perdana Bersama Graphic Designer ..............cccccecuveueenneen. 82
7 Kumpulan Aset Dokumentasi ............cccueeerieeeniieeniieeniee e 83
8 Family FOnts POPPINS.......c.ccceeeiiiiiiiiieiieeieeieeie e 85
9 Google Meeting Dengan Graphic Designer ..........cccccoceevevieneenenn. 86
10 Pertemuan Kedua Bersama Graphic Designer.............cccccveeuenneen. 87
11 Feedback EdItor........cccooiiiiiiiiiiiniiiicieecceeeceseee e 113
12 Feedback Dosen Pembimbing...........cccceevviieeiieenciieeniieeiee e, 113
13 Feedback General Manager.............ccveveeeveenieeeiieeneeeieeieeeveenes 114
14 Pertemuan Kedua Dengan Pembimbing Ahli ...............ccccoeee 114
15 Before & After Feedback Editor............ccoceiiiiiiiiiiniiiiee 116
16 Before and After Feedback Dosen Pembimbing.......................... 117
17 Before & After Feedback General Manager ............ccccceeeuveeenneen. 117
18 Pie Chart Indikator What...........ccoceeviiiiniiiiiiiiiccccecee 122
19 Pie Chart Indikator WO .......ccceeiiiiiiinieniieieeeeeeeeeee 123
20 Pie Chart Indikator When..........ccoociiiiiiiiiiiiiiieeeecees 124
21 Pie Chart Indikator Where...........ccccoceviiieniinieniiienicnceieeee 125
22 Pie Chart Indikator Why .........ccooiviiiiiiiieee e 126
23 Pie Chart Indikator HOW .........cccceviriiiiiniiiieiieniecceceeeee 127
24 Pie Chart Indikator Impact.........c.cccoeevieriininiiniiiniccniceecen 128

xiil

Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A: Hasil TUrmitin.........ccccoocveeiiieiiiieecieeecee et 140
Lampiran B: Lembar Verifikasi Final Project .........ccccoovveeviieenciiiiieeieeen 147
Lampiran C: Lembar Konsultasi .........ccocceviiieiiiniiiiiieiiieieceeeeeeee e 148
Lampiran D: Formulir Penggunaan Perangkat Kecerdasan Artifisial (Al) ........ 150
Lampiran E: Surat [zin Penggunaan MereK ............ccoocveeviiiiienieeciienieeieeieeee, 151
Lampiran F: Transkrip Presentasi AN Board di IFFINA 2025............ccveenee. 152
Lampiran G: Transkrip Mini Class AN Board di IFFINA 2025..........cccoeeeuee.. 159
Lampiran H: Brief atau Isi Konten Corporate Magazine...............ccccceeerueennnennee. 160
Lampiran I: Lembar Evaluasi Peer Assesment...........cccccveeeiieenieeenieeecieeeneenn 161
Lampiran J: Transkrip Evaluasi dengan Pembimbing Ahli..........ccccoeeiinenen. 163
Lampiran K: E-Magazine Hasil Corporate Magazine ............cccceeveeveereeneneennen. 166
Lampiran L: Dokumentasi Seluruh Tahapan Perancangan...............cccccocvveennen. 166
Xiv

Perancangan Corporate Magazine..., Diva Khalisha F, Universitas Multimedia Nusantara



		2026-01-23T21:55:32+0700
	JAKARTA
	e-meterai_signatures
	[7CB07JEJNB0HJ2KI0008P9] 3




