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PERANCANGAN CORPORATE MAGAZINE PT MALEO
KREATIF INDONESIA

Maxcel Putra Salim

ABSTRAK

Corporate magazine merupakan salah satu media komunikasi korporat yang
berperan strategis dalam menyampaikan visi, nilai, dan budaya kerja
perusahaan secara terstruktur dan berkelanjutan. Berdasarkan latar belakang
tersebut, karya ini bertujuan untuk merancang corporate magazine PT
Maleo Kreatif Indonesia sebagai media komunikasi internal yang mampu
memperkuat pemahaman karyawan terhadap arah strategis perusahaan,
filosofi Re-think Tomorrow, serta nilai inti Strategy. Story. Impact.
Perancangan dilakukan dengan pendekatan perencanaan komunikasi visual
yang sistematis, mencakup tahapan pra-produksi, produksi, dan pasca-
produksi. Pada tahap pra-produksi dilakukan riset kualitatif melalui
wawancara internal dengan karyawan lintas divisi, analisis SWOT, serta
riset dengan studi pustaka dan tinjauan karya corporate magazine sejenis
sebagai rubrik. Tahap produksi meliputi perancangan konsep editorial,
penyusunan konten berbasis storytelling, penentuan tone komunikasi, serta
pengembangan visual dan tata letak majalah digital yang selaras dengan
identitas merek perusahaan. Tahap pasca-produksi dilakukan melalui
evaluasi karya menggunakan survei internal berbasis skala Likert untuk
menilai efektivitas konten dan visual majalah. Hasil perancangan
menunjukkan bahwa corporate magazine PT Maleo Kreatif Indonesia
mampu merepresentasikan identitas perusahaan, budaya kerja yang
kolaboratif dan human-centered, serta proses kreatif dan pencapaian
perusahaan secara jelas dan relevan. Evaluasi audiens internal menunjukkan
tingkat penilaian yang sangat baik terhadap kejelasan pesan, kekuatan
visual, serta relevansi konten dengan kebutuhan karyawan. Sebagali
kesimpulan, corporate magazine ini tidak hanya berfungsi sebagai media
informasi internal, tetapi Corporate Magazine juga dapat berfungsi sebagai
sarana penguatan branding korporat, meningkatkan engagement karyawan,
serta dokumentasi praktik kerja kreatif yang berkelanjutan bagi PT Maleo
Kreatif Indonesia.

Kata kunci: corporate magazine, komunikasi korporat, desain komunikasi
visual, branding internal, storytelling
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DESIGN AND DEVELOPMENT OF THE CORPORATE
MAGAZINE OF PT MALEO KREATIF INDONESIA

Maxcel Putra Salim

ABSTRACT

A corporate magazine is strategic corporate communication medium with
role in conveying company s vision, values, and work culture in structured
and sustainable manner. Therefore, this project aims to design corporate
magazine for PT Maleo Kreatif Indonesia as internal communication
medium that strengthens employees' understanding of the company''s
strategic direction, the Re-think Tomorrow philosophy, and core values of
Strategy. Story. Impact. The design process adopts systematic visual
communication planning approac based on stages of pre-production,
production, and post-production. During the pre-production stage,
qualitative research was conducted through internal interviews with
employees across divisions, SWOT analysis, and desk research involving
literature studies and reviews of comparable corporate magazines as
editorial references. The production stage includes the development of
editorial concept, storytelling-based content creation, determination of
communication tone, and design of visual elements and digital magazine
layout aligned with company"'s brand identity. The post-production stage is
done with evaluating the work through internal survey using a Likert scale
to assess the effectiveness of the magazine “s content and visuals. The results
indicate that corporate magazine of PT Maleo Kreatif Indonesia can
effectively represent company s identity, collaborative and human-centered
work culture along with creative processes and achievements in clear and
relevant manner. Internal audience evaluation came with very positive
assessment of message clarity, visual strength, and content relevance to
employees " needs. Hence, this corporate magazine functions both internal
information medium and tool for strengthening corporate branding,
forenhancing employee engagement, and for documenting sustainable
creative work practices at PT Maleo Kreatif Indonesia.

Key words: corporate magazine, corporate communication, visual
communication design, internal branding, storytelling.
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