
103 
Perancangan Corporate Magazine…, Maxcel Putra Salim, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

Andersson, R., Heide, M., & Simonsson, C. (2023). Digital corporate 

communication and internal communication. In Handbook on digital 

corporate communication (pp. 18-33). Edward Elgar Publishing. 

APA, T. A. P. A. (Ed.). (2020). Publication manual of the American 

Psychological Association. American Psychological Association. 

Berman, M. (2024). Content and Copywriting: The Complete Toolkit for Strategic 

Marketing. John Wiley & Sons. 

Boyd, H. W., Walker, O. C., & Larreche, J.-C. (2000). Manajemen Pemasaran 

Suatu Pendekatan Strategis dengan Orientasi Global Edisi 2 Jilid 1. 

Erlangga. 

Camilleri, M. A. (Ed.). (2021). Strategic corporate communication in the digital 

age. Emerald publishing limited. 

Capriotti, P., Zeler, I., & Camilleri, M. A. (2021). Corporate communication 

through social networks: The identification of the key dimensions for 

dialogic communication. Strategic corporate communication in the digital 

age, 33-51. 

Corden, A., & Sainsbury, R. (2006). Using verbatim quotations in reporting 

qualitative social research: researchers‟ views. The University of York. 

https://doi.org/10.1007/BF01762869 

Cornelissen, J. (2023). Corporate communication: A guide to theory and practice 

(6th ed.). SAGE Publications. 

Cornelissen, J. P. (2023). Corporate communication: A guide to theory and 

practice. SAGE Publications Ltd. 

Cornelissen, J. P. (2023). Corporate communication: A guide to theory and 

practice. SAGE Publications Ltd. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches (Edisi Keli). SAGE 

Publications Inc. 

De Keyser, B. (2025). Communication and Strategy Work: How corporate 
magazines shape strategy. Organization Studies, 46(1), 63-88. 

De Keyser, B. (2025). Communication and strategy work: How corporate 

magazines shape strategy. Organization Studies, 46(1), 63–88. 

https://doi.org/10.1007/BF01762869


104 
Perancangan Corporate Magazine…, Maxcel Putra Salim, Universitas Multimedia Nusantara 

 

Einsohn, A., & Schwartz, M. (2019). The copyeditor's handbook: A guide for 

book publishing and corporate communications. University of California 

Press. 

Eiseman, L. (2017). The complete color harmony: Pantone edition. Rockport 

Publishers. 

Hackley, C., & Hackley, R. A. (2021). Advertising and promotion. Sage 

Publications Ltd. 

Hasbi, N. F., & Prameswari, Y. (2025). Jurnal Ilmiah Zona Psikologi. 

FENOMENA KARYAWAN YANG BERADAPTASI DENGAN BUDAYA 

KERJA    PERUSAHAAN    DI    KOTA    BATAM,    8(1). 

https://doi.org/10.37776/jizp.v8i1.2031 

Jefkins, F. F. (1997). Advertising Periklanan: Cetakan Il Edisi Ketiga. Erlangga. 

Katz, H. (2022). The media handbook: A complete guide to advertising media 

selection, planning, research, and buying. Routledge. 

Kelley, L. D., Sheehan, K. B., Dobias, L., Koranda, D. E., & Jugenheimer, D. W. 

(2022). Advertising media planning: a brand management approach. 

Routledge. 

Lotz, A. D., & Havens, T. (2024). Media industries in the digital age: how media 

businesses work today. John Wiley & Sons. 

Louise, J., & Yoedtadi, M. G. (2025). Manajemen Citra Media di Era Digital: 

Strategi PR Majalah Sunday. Kiwari, 4(3), 602-611. 

Lupton, E., & Phillips, J. C. (2008). Graphic design: The new basics. Princeton 

Architectural Press. 

Merriam, S. B., & Grenier, R. S. (2019). Qualitative Research in Practice: 

Examples for Discussion and Analysis (Edisi Kedu). Jossey-Bass. 

Mushtaq, H., Shafiq, H., & Sohail, M. (2023). The Impact of Language in 

Storytelliing for Effective Copywriting. Journal of Arts and Linquistics 

Studies, 1(4), 971-992. 

Ramdlini, R., & Yusalina, Y. (2025). Strategi Humas Direktorat Jenderal Imigrasi 

Dalam Meningkatkan Brand Journalism di Majalah Bhumipura. Jurnal 

Cyber PR, 5(1), 34-42. 

Samara, T. (2017). Design elements: A graphic style manual: 5th edition. 

Rockport Publishers. 

https://doi.org/10.37776/jizp.v8i1.2031


105 
Perancangan Corporate Magazine…, Maxcel Putra Salim, Universitas Multimedia Nusantara 

 

Schramm, W. (1985). The process and effect of mass communication. University 

of Illinois Press. 

Shimp, T. A. (2003). Periklanan Promosi & Aspek Tambahan Komunikasi 

Pemasaran Terpadu, jilid 1 (edisi 5). Erlangga. 

Sofyan, A., Yuniati, Y., & Ratnasari, A. (2023). Copywriting Marketing in 

Reaching the Target Market. KnE Social Sciences, 466-475. 

Taherdoost, H. (2022). What are different research approaches? Comprehensive 

review of qualitative, quantitative and mixed methods research, their 

applications, types, and limitations. Journal of Management Science & 

Engineering Research, 5(1), 53–63. 

iererbl, B., Koch, T., & Denner, N. (2021). Internal communication torn between 

employees' and management's expectations: an empirical study of 

employee magazines. Corporate Communications: An International 

Journal, 26(4), 657-674. 

Viererbl, B., Koch, T., & Denner, N. (2021). Internal communication torn 

between employees‘ and management‘s expectations: An empirical study 

of employee magazines. Corporate Communications: An International 

Journal, 26(4), 657–674. 

Wheeler, A. (2018). Designing brand identity: An essential guide for the whole 

branding team (5th ed.). John Wiley & Sons. 

Wijayanti, I., Santoso, A. B., & Nurlita, N. (2021). Fungsi Majalah Internal 

―MATA‖ PT Amerta Indah Otsuka dalam memenuhi kebutuhan informasi 

karyawan pada era digital. Akrab Juara, 6(3), 140–151. 

Winkler, P., & Etter, M. (2020). Strategic communication and emergence: A dual 

narrative framework. In Future directions of strategic communication (pp. 

54-70). Routledge. 

Wirtz, B. W. (2024). Digital business and electronic commerce: Strategy, 

business models and technology. Springer Nature. 

Yanuar, I., Saripudin, M., Sumbodo, Y. P., & Meirawan, R. F. (2023). Pengaruh 

majalah internal terhadap rutinitas minat baca karyawan PT KCI 

Jabodetabek. Inspiratif Pendidikan, 12(1), 145–153. 

Yin, R. K. (2018). Case Study Research and Applications (Keenam). SAGE 

Publications, Inc. 

Zerfass, A., & Viertmann, C. (2017). Creating business value through corporate 

communication: A theory-based framework and its practical application. 

Journal of Communication Management, 21(1), 68-81. 


