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PERAN EVENT MANAGEMENT INTERN DI 

PT JASA MARGA (PERSERO) TBK 

Hakam Natalegawa 

ABSTRAK 

 

Laporan magang ini memberikan pemaparan lebih mendetail mengenai pengalaman 

dan kegiatan yang dilakukan selama magang Event Management Intern di PT Jasa 

Marga (Persero) Tbk, perusahaan pengelola jalan tol terbesar di Indonesia yang 

memiliki peran strategis untuk mendukung konektivitas nasional. Kegiatan magang 

ini berfokus pada keterlibatan langsung dalam proses manajemen acara, mulai dari 

perencanaan, koordinasi, hingga pelaksanaan berbagai program pelatihan dan 

kegiatan korporat yang diselenggarakan oleh Jasa Marga, terutama melalui unit 

kerja yang menangani hubungan internal dan pengembangan sumber daya manusia. 

Setelah melakukannya, mahasiswa mempelajari strategi komunikasi efektif, 

manajemen waktu, penyusunan kebutuhan acara, dan kolaborasi lintas divisi untuk 

memastikan bahwa setiap tugas berjalan dengan baik dan tujuan perusahaan 

tercapai. 

Kata kunci: Event Management, Jalan Tol, Jasa Marga 
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THE ROLE OF EVENT MANAGEMENT INTERN 

AT PT JASAMARGA (PERSERO) TBK 

Hakam Natalegawa 

ABSTRACT 

 

This report investigates the experiences and activities carried out during an Event 

Management Internship at PT Jasa Marga (Persero) Tbk, the largest toll road 

management company in Indonesia, which plays a strategic role in supporting 

national connectivity. The internship focused on direct involvement in the event 

management process, from planning and coordination to the implementation of 

various training programs and corporate activities organized by Jasa Marga, 

particularly through the work unit that handles internal relations and human 

resource development. Through this experience, the students learned effective 

communication strategies, time management, event planning, and cross- 

departmental collaboration to ensure that every task was carried out smoothly and 

the company's objectives were achieved. 

Keywords: Event Management, Jasa Marga, Toll Roads 
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