DAFTAR PUSTAKA

We Are Social. (2025) DIGITAL 2026: TOP DIGITAL AND SOCIAL
MEDIA TRENDS IN INDONESIA
https://wearesocial.com/id/blog/2025/11/digital-2026-top-digital-and-

social-media-trends-in-indonesia/

Kotler, P, & Keller, K. L. (2016). Marketing Management (15th ed.).

Pearson.

https://www.pearson.com/en-us/subject-catalog/p/marketing-manage
ment/P200000003531

Kaplan & Haenlein (2010) Users of the world, unite! The challenges and
opportunities of Social Media. Business Horizons, 53(1), 59—68.

https://repository.bsi.ac.id/repo/66293/PEMANFAATAN-MEDIA-SO
STAL-INSTAGRAM-%40trinixsystems-DALAM-MEMBANGUN-B

RAND-AWARENESS-DI-PT-TRINIX-SYSTEMS-INDONESIA?

Kingsnorth, S. (2019). Digital Marketing Strategy.: An Integrated Approach
to Online Marketing (2nd ed.). Kogan Page.
https://blog.periplus.com/2021/09/15/digital-marketing-strategy/?utm

_source

Taiminen, H., & Ranaweera, C. (2019). Fostering brand engagement and
value-laden trusted B2B relationships through digital content

marketing: The role of a brands helpfulness.
https://www.researchgate.net/publication/331258799

Kapferer, J.-N. (2012). The new strategic brand management: Advanced
insights and  strategic thinking (5th ed.). Kogan Page.

https://www.scirp.org/reference/referencespapers?referenceid=40416
47

44

Aktivitas Social Media..,, Septio Dimas Putra, Universitas Multimedia Nusantara


https://wearesocial.com/id/blog/2025/11/digital-2026-top-digital-and-social-media-trends-in-indonesia/
https://wearesocial.com/id/blog/2025/11/digital-2026-top-digital-and-social-media-trends-in-indonesia/
https://www.pearson.com/en-us/subject-catalog/p/marketing-management/P200000003531
https://www.pearson.com/en-us/subject-catalog/p/marketing-management/P200000003531
https://repository.bsi.ac.id/repo/66293/PEMANFAATAN-MEDIA-SOSIAL-INSTAGRAM-%40trinixsystems-DALAM-MEMBANGUN-BRAND-AWARENESS-DI-PT-TRINIX-SYSTEMS-INDONESIA?utm_source=chatgpt.com
https://repository.bsi.ac.id/repo/66293/PEMANFAATAN-MEDIA-SOSIAL-INSTAGRAM-%40trinixsystems-DALAM-MEMBANGUN-BRAND-AWARENESS-DI-PT-TRINIX-SYSTEMS-INDONESIA?utm_source=chatgpt.com
https://repository.bsi.ac.id/repo/66293/PEMANFAATAN-MEDIA-SOSIAL-INSTAGRAM-%40trinixsystems-DALAM-MEMBANGUN-BRAND-AWARENESS-DI-PT-TRINIX-SYSTEMS-INDONESIA?utm_source=chatgpt.com
https://blog.periplus.com/2021/09/15/digital-marketing-strategy/?utm_source=chatgpt.com
https://blog.periplus.com/2021/09/15/digital-marketing-strategy/?utm_source=chatgpt.com
https://www.researchgate.net/publication/331258799
https://www.scirp.org/reference/referencespapers?referenceid=4041647
https://www.scirp.org/reference/referencespapers?referenceid=4041647

Tuten, T. L., & Solomon, M. R. (2018). Social media marketing (3rd ed.).
SAGE Publications.

Kozinets, R. V. (2019). Netnography: The essential guide to qualitative
social media research (3rd ed.). SAGE Publications.

Kotler, P., Keller, K. L., Ancarani, F., & Costabile, M. (2019). Marketing

management (16th ed.). Pearson.

45

Aktivitas Social Media..,, Septio Dimas Putra, Universitas Multimedia Nusantara



	DAFTAR PUSTAKA 

