
1 
Peran Marketing Communication , Stevincent, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 
Afriani, R., Indradewa, R., & Syah, T. Y. R. (2019). Brand communications effect, 

brand images, and brand trust on brand loyalty at PT Sanko Material Indonesia. 

Journal of Multidisciplinary Academic, 3(3), 44-53. 

Belch, G. E., & Belch, M. A. (2021). Advertising and promotion: An integrated 

marketing communication perspective (12th ed.). McGraw-Hill Education. 

Kerr, G., Schultz, D., Patti, C., & Kim, I. (2008). An inside-out approach to integrated 

marketing communication: An international analysis. International Journal of 

Advertising, 27(4), 511-548. https://doi.org/10.2501/S0265048708080098 

Kim, I., Han, D., & Schultz, D. E. (2004). Understanding the diffusion of integrated 

marketing communication . Journal of Advertising Research, 44(1), 31-45. 

https://doi.org/10.1017/S0021849904040024 

Kotler, P., & Keller, K. L. (2016). Marketing management. (15th ed.). Pearson 

Education. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from traditional 

to digital. John Wiley & Sons. 

Lewis, E. St. Elmo. (1903). Salesmanship. The Shaw Publishing Co. 

 

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of the 

promotion mix. Business Horizons, 54(4), 357-365. 

https://doi.org/10.1016/j.bushor.2009.03.002 

Mintzberg, H. (1979). The structuring of organizations: A synthesis of the research. 

Prentice-Hall. 

 

Pine, B. J., & Gilmore, J. H. (1999) The experience economy: Work is theatre and every 

business a stage. Harvard Business School Press. 

Schmitt, B. H. (1999). Experiential marketing. The Free Press. 

https://doi.org/10.2501/S0265048708080098
https://doi.org/10.1017/S0021849904040024
https://doi.org/10.1016/j.bushor.2009.03.002


2 
Peran Marketing Communication , Stevincent, Universitas Multimedia Nusantara 

 

Schultz, D. E., & Kitchen, P. J. (2000). Communicating globally: An integrated 

marketing approach. McGraw-Hill. 

Shimp, T. A., & Andrews, J. C. (2013). Advertising, promotion, and other aspects of 

integrated marketing communications (9th ed.). South-Western Cengage 

Learning. 

Sugiyama, K., & Andree, A. (2011). The Dentsu way: Secrets of cross-switch marketing 

from the world’s most innovative advertising agency. McGraw-Hill. 

 

Weick, K. E. (1995). Sensemaking in organizations. Sage Publications.



 

 


