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Sabrina JahraBudi Aulia 

Perkembangan teknologi digital yang pesat telah mengubah cara perusahaan

membangun komunikasi dan memasarkan produk, di mana media digital dan media

sosial menjadi saluran utama dalam pembentukan citra merek dan hubungan dengan

konsumen, sehingga mendorong berkembangnya industri kreatif serta meningkatnya

kebutuhan akan content creator yang mampu menghasilkan konten komunikatif dan

relevan. Kegiatan magang ini dilaksanakan di PT. Mutiara Erly Sejahtera (BERL),

perusahaan yang bergerak di industri kecantikan dan mengandalkan strategi

komunikasi digital, dengan tujuan memperoleh pemahaman praktis mengenai content

creation dan pemasaran digital dalam mendukung aktivitas branding produk skincare.

Program magang dilaksanakan selama tiga bulan di Departemen Kreatif dengan posisi

sebagai content creator yang bertanggung jawab atas perencanaan ide konten,

penyusunan narasi dan caption promosi, produksi materi visual, serta distribusi konten 
melalui media sosial seperti Instagram dan TikTok. Selama pelaksanaan magang, 
terdapat tantangan dalam beradaptasi dengan dinamika tren media sosial dan

persaingan konten yang kompetitif, namun pengalaman ini memberikan pemahaman

komprehensif mengenai peran strategis content creator dalam meningkatkan

engagement audiens, memperkuat brand awareness, dan membangun hubungan jangka

panjang antara merek dan konsumen, sehingga dapat disimpulkan bahwa pengelolaan

konten digital yang kreatif, relevan, dan konsisten berkontribusi signifikan terhadap

peningkatan daya saing PT. Mutiara Erly Sejahtera di industri kecantikan berbasis

digital. 
Kata kunci: magang, content creator, pemasaran digital, brand awareness, media
sosial. 
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ABSTRACT 
 The rapid development of digital technology has significantly transformed the way

companies communicate and market their products, with digital media and social

media becoming primary channels for building brand image and consumer

relationships, thereby driving the growth of the creative industry and increasing the

demand for content creators who are able to produce engaging and relevant content.

This internship was conducted at PT. Mutiara Erly Sejahtera (BERL), a company

operating in the beauty industry that relies heavily on digital communication

strategies, with the objective of gaining practical insight into content creation and

digital marketing to support skincare product branding activities. The internship

program was carried out over a three-month period in the Creative Department, with

the role of content creator responsible for content ideation, promotional narration

and caption writing, visual content production, and content distribution through

social media platforms such as Instagram and TikTok. During the internship, various 
challenges were encountered, particularly in adapting to rapidly changing social 

media trends and intense content competition; however, the experience provided 

comprehensive understanding of the strategic role of content creators in increasing 
audience engagement, strengthening brand awareness, and building long-term

relationships between brands and consumers. It can be concluded that creative,

relevant, and consistent digital content management contributes significantly to

enhancing PT. Mutiara Erly Sejahtera’s competitiveness in the digital-based beauty

industry. 

Keywords: internship, content creator, digital marketing, brand awareness, social

media. 
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