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PERAN CREATIVE MARKETING INTERN PADA

PERUSAHAAN ALVA GROUP

Ahmad Fakhrurozy

ABSTRAK

Isu keberlanjutan dan meningkatnya praktik greenwashing menuntut perusahaan
yang mengusung produk ramah lingkungan untuk menerapkan strategi
pemasaran yang transparan, kredibel, dan kreatif, khususnya melalui
pemanfaatan digital marketing dan konten media sosial yang edukatif. Praktik
kerja magang ini dilaksanakan di ALVA Group untuk mengkaji peran creative
marketing dalam mengomunikasikan komitmen keberlanjutan melalui tiga
brand, yaitu ALVAboard, ALVApipe, dan KUBO Kids, serta kontribusinya
dalam membangun kepercayaan konsumen dan mendorong green consumerism.
Dalam pelaksanaannya, penulis berperan sebagai creative marketing intern yang
bertanggung jawab dalam proses pembuatan konten media sosial, mulai dari
pencarian ide, perancangan konsep, produksi, penyuntingan video, hingga
publikasi konten. Selain produksi konten, penulis juga terlibat dalam aktivitas
pendukung lainnya seperti brand collaboration dan event. Selama pelaksanaan
kerja magang, penulis menghadapi beberapa kendala, terutama terkait proses
produksi konten dan keterbatasan fasilitas, yang kemudian diatasi melalui
inisiatif pribadi serta dukungan dari pihak perusahaan. Pengalaman kerja
magang ini memberikan pemahaman praktis mengenai peran creative marketing
dalam strategi komunikasi pemasaran berkelanjutan di lingkungan kerja
profesional.

Kata kunci: Greenwashing, Komunikasi Pemasaran, Creative Marketing,
Content Creator, ALVA Group
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THE ROLE OF THE CREATIVE MARKETING INTERN IN

ALVA GROUP COMPANY

Ahmad Fakhrurozy

ABSTRACT

Sustainability issues and the increasing practice of greenwashing require
companies that offer environmentally friendly products to implement
transparent, credible, and creative marketing strategies, particularly through the
use of digital marketing and educational social media content. This internship
program was conducted at ALVA Group to examine the role of creative
marketing in communicating sustainability commitments through three brands
ALVAboard, ALVApipe, and KUBO Kids and its contribution to building
consumer trust and encouraging green consumerism. During the internship, the
author served as a creative marketing intern responsible for the social media
content creation process, including idea generation, concept development,
content production, video editing, and content publication. In addition to content
production, the author was also involved in supporting activities such as brand
collaborations and events. Throughout the internship, several challenges were
encountered, particularly related to content production processes and limited
facilities, which were subsequently addressed through personal initiatives and
support from the company. Overall, this internship experience provided practical
insights into the role of creative marketing in sustainable marketing
communication strategies within a professional work environment.

Keywords: Greenwashing, Marketing Communication, Creative Marketing,
Content Creator, ALVA Group
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