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PERANCANGAN COMPANY PROFILE ALVA GROUP
SEBAGAI MEDIA KOMUNIKASI PEMASARAN

Ahmad Fakhrurozy

ABSTRAK

Komunikasi pemasaran merupakan elemen penting bagi perusahaan dalam
menyampaikan informasi, membangun hubungan dengan pemangku
kepentingan, serta mendukung kegiatan pemasaran. Salah satu strategi
komunikasi yang berperan dalam fungsi tersebut adalah company profile.
ALVA Group membutuhkan company profile terbaru yang memuat informasi
tiga brand di bawah naungannya, yaitu ALV Apipe, ALVAboard, dan KUBO
Kids, dengan segmentasi pasar yang mencakup B2B (Business to Business),
B2G (Business to Government), dan B2C (Business to Consumer).
Perancangan company profile ini menerapkan konsep Integrated Marketing
Communication (IMC) agar pesan perusahaan dapat tersampaikan secara
terpadu dan konsisten. Proses perancangan dilakukan melalui tiga tahapan,
yaitu pra-produksi, produksi, dan pasca-produksi, dengan menghasilkan
empat output utama berupa map folder, brosur infografis, serta dua company
profile yang dirancang secara terintegrasi. Setelah karya selesai dibuat,
company profile disebarkan kepada tiga audiens yang mewakili target
segmentasi pasar untuk memperoleh umpan balik, yang menunjukkan bahwa
media ini mampu merepresentasikan ALVA Group beserta brand-brand di
bawah naungannya secara informatif, jelas, dan profesional sebagai media
komunikasi pemasaran perusahaan.

Kata kunci: Profile Perusahaan, Strategi Komunikasi, Kesadaran Merek,
ALVA Group
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PERANCANGAN COMPANY PROFILE ALVA GROUP
SEBAGAI MEDIA KOMUNIKASI PEMASARAN

Ahmad Fakhrurozy

ABSTRACT

Marketing communication is an essential element for companies in delivering
information, building relationships with stakeholders, and supporting
marketing activities. One of the communication strategies that plays a crucial
role in this function is a company profile. ALVA Group requires an updated
company profile that presents information about its three subsidiary brands,
namely ALVApipe, ALVAboard, and KUBO Kids, targeting broader market
segments including B2B (Business to Business), B2G (Business to
Government), and B2C (Business to Consumer). The design of this company
profile applies the Integrated Marketing Communication (IMC) concept to
ensure that corporate messages are delivered in a consistent and integrated
manner. The development process was carried out through three stages: pre-
production, production, and post-production, resulting in four main outputs
consisting of a map folder, an infographic brochure, and two company
profiles designed as a unified communication tool. After completion, the
company profile was distributed to three audience representatives across the
target market segments to obtain feedback, which indicated that the media
effectively represents ALVA Group and its subsidiary brands in an
informative, clear, and professional manner as a marketing communication
medium.

Keywords: Company Profile, Strategic Communications, Brand Awareness,
ALVA Group
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