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PERANCANGAN VIDEO COMPANY PROFILE 
ONESMARTSERVICES SEBAGAI MEDIA KOMUNIKASI 

KORPORAT 
 

 (Lutfiana Zarifa) 

 
ABSTRAK 

 

Perancangan video company profile OneSmartServices dilakukan sebagai respons 
terhadap kebutuhan perusahaan dalam menghadirkan media komunikasi yang 
ringkas, informatif, dan relevan dengan karakter industri teknologi yang 
kompetitif. Penelitian berbasis karya ini menggunakan metode kualitatif melalui 
observasi, wawancara, dan studi dokumentasi serta memanfaatkan model 
Multimedia Development Life Cycle (MDLC) Luther-Sutopo yang terdiri dari 
tahap concept, design, material collecting, assembly, testing, dan distribution. 
Hasil penelitian menunjukkan bahwa seluruh proses perancangan berjalan 
sistematis dan mampu menghasilkan video company profile berdurasi tiga menit 
yang menampilkan identitas korporat, struktur layanan, profil pimpinan, serta nilai 
perusahaan melalui pendekatan visual modern dan alur cerita yang mudah 
dipahami. Implementasi teori videografi, corporate identity, dan perancangan 
multimedia berhasil diterapkan melalui pemilihan tone warna, komposisi visual, 
gaya penyampaian narasi, serta teknik editing yang mendukung positioning 
OneSmartServices sebagai penyedia solusi teknologi profesional. Kesimpulan dari 
penelitian ini menyatakan bahwa video company profile yang dihasilkan telah 
memenuhi tujuan karya, yakni menjadi media perkenalan perusahaan yang efektif, 
meningkatkan brand awareness, serta mendukung kebutuhan pitching kepada 
calon klien dan mitra strategis. Karya ini juga dinilai relevan untuk diterapkan 
dalam konteks komunikasi digital masa kini, serta memiliki potensi 
pengembangan lebih lanjut melalui pembuatan versi pendek yang berorientasi 
publik. 

 
 

Kata kunci: Video Profil Perusahaan, Profil Perusahaan, Identitas Korporat, 
MDLC 
 

 

 

 

 

 



 
 

 

ONESMARTSERVICES COMPANY PROFILE VIDEO DESIGN 
AS A CORPORATE COMMUNICATION MEDIA 

 
 

 (Lutfiana Zarifa) 

 

ABSTRACT 
 

The design of the OneSmartServices company profile video was carried out 
in response to the company's need to present a concise, informative, and 
relevant communication medium in line with the competitive nature of the 
technology industry. This research-based work used qualitative methods 
through observation, interviews, and documentation studies and utilized 
Luther-Sutopo's Multimedia Development Life Cycle (MDLC) model, which 
consists of the concept, design, material collecting, assembly, testing, and 
distribution stages. The results of the research show that the entire design 
process was systematic and produced a three-minute company profile video 
that showcases the corporate identity, service structure, leadership profiles, 
and company values through a modern visual approach and an 
easy-to-understand storyline. The implementation of videography, corporate 
identity, and multimedia design theories was successfully applied through 
the selection of color tones, visual composition, narrative delivery style, and 
editing techniques that support OneSmartServices' positioning as a 
professional technology solution provider. The conclusion of this study 
states that the resulting company profile video has fulfilled its objectives, 
namely to be an effective medium for introducing the company, increasing 
brand awareness, and supporting the need to pitch to potential clients and 
strategic partners. This work is also considered relevant for application in 
the context of today's digital communication, and has potential for further 
development through the creation of a shorter, public-oriented version. 
 
 
 
Keywords: Video Company Profile, Company Profile, Corporate Identity, 
MDLC 
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