DAFTAR PUSTAKA

References
Adieb, M. (2022). Company Profile: Definisi, Manfaat, dan Apa Saja yang Harus
Ada. Glints.

https://glints.com/id/lowongan/company-profile-adalah/#.YPWDZugzYd

U

Ardiansyah, W. (2023). Peran Teknologi dalam Transformasi Ekonomi dan Bisnis
di  Era Digital. Jurnal Manajemen Ekonomi  Bisnis, I(1).
https://doi.org/10.59561/jmeb.v1i01.89

Argenti, P. (2017). Strategic Communication in the C-Suite. International Journal
of Business Communication, 54(2), 146-160.

https://doi.org/10.1177/2329488416687053

Arsyad, A., & Rahman, A. (2015). Media Pembelajaran. Raja Grafindo Persada.

Balmer, J. (2017). Advances in corporate brand, corporate heritage, corporate
identity and corporate marketing scholarship. European Journal of
Marketin, 51(9-10), 1462-1471.

https://doi.org/10.1108/EIM-07-2017-0447

Balmer, J. (2017). The corporate identity, total corporate communications,
stakeholders’ attributed identities, identifications and behaviours

continuum. European Journal of Marketing, 51(9-10), 1472—-1502.

https://doi.org/10.1108/EJM-07-2017-0448

148

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://glints.com/id/lowongan/company-profile-adalah/#.YPWDZugzYdU
https://glints.com/id/lowongan/company-profile-adalah/#.YPWDZugzYdU
https://doi.org/10.59561/jmeb.v1i01.89
https://doi.org/10.1177/2329488416687053
https://doi.org/10.1108/EJM-07-2017-0447
https://doi.org/10.1108/EJM-07-2017-0448

Balmer, J., & Podnar, K. (2021). Corporate brand orientation: Identity, internal
images, and corporate identification matters. Journal of Business

Research, 134, 729-737. https://doi.org/10.1016/1.jbusres.2021.06.016

Brubaker, R. (2015). Grounds for Difference. Cambridge, MA and London,
England: Harvard University Press, 10-47.
https://doi.org/10.41 4425293-002

Callais, V. (2020). Reclaiming Conversation: The Power of Talk in a Digital Age.
Journal of College Orientation Transition and Retention, 27(2).
10.24926/jcotr.v27i2.3099

Carreon, M., Cruz, M., Rold, S., & Clement, M. (2025). 4sia/Pacific ICT
Spending to Hit $1.4 Trillion in 2025 as Businesses Prioritize ROI-Driven
Tech Investments. IDC.

https://my.idc.com/getdoc.jsp?containerld=prAP53239525

Dedynggego, D., Mohammad, M., & Affan, M. (2015). Perancangan Media
Pembelajaran Interaktif 3D Tata Surya Menggunakan Teknologi
Augmented Reality untuk Siswa Kelas 6 Sekolah Dasar Sangira. JESIK,
1(2), 45-60. http://jesik.web.id/index.php/jesik/article/view/13

Devereux, L., Melewar, T., & Foroudi, P. (2017). Corporate Identity and Social
Media. International Studies of Management & Organization, 47(2),

110-134. https://www.jstor.org/stable/48541839

Hidayath, A., Razilu, Z., & Saputra, H. (2024). Pengembangan Company Profile
Berbasis Video Sebagai Media Promosi Universitas Muhammadiyah

Kendari. MALCOM: Indonesian Journal of Machine Learning and

149

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://doi.org/10.1016/j.jbusres.2021.06.016
https://doi.org/10.4159/9780674425293-002
https://my.idc.com/getdoc.jsp?containerId=prAP53239525
http://jesik.web.id/index.php/jesik/article/view/13
https://www.jstor.org/stable/48541839

Computer Science, 4(1), 108-117.

https://doi.org/10.57152/malcom.v4i1.979

Huda, M., Prasetya, B., Aziz, A., & Jayani, A. (2025). Metode Observasi
Lingkungan Dalam Upaya Peningkatan Hasil Belajar IPA Siswa MTs
Zahrotul Islam Probolinggo. At¢-Tarbiyah: Jurnal Penelitian Dan
Pendidikan Agama Islam, 2(2), 299-306.
https://journal.staittd.ac.id/index.php/at/article/view/330

Kriyantono, R. (2022). Teknik Praktis Riset Komunikasi Kuantitatif dan
Kualitatif: Edisi Kedua (2nd ed.). Prenada Media.

Liu, H., & Bakara, W. (2022). The technology trends that could turbocharge
Indonesia s economy. McKinsey & Company.

https://www.mckinsey.com/featured-insights/future-of-asia/countries-and-r

egions/southeast-asia/southeast-asia-perspectives/the-technology-trends-th

at-could-turbocharge-indonesias-economy

Maimunah, M., Sunarya, L., & Larasati, N. (2012). MEDIA COMPANY
PROFILE SEBAGAI SARANA PENUNJANG INFORMASI DAN
PROMOSI. Cccir Journal, 5(3), 281-301.

https://doi.org/10.33050/ccit.v513.155

Melewar, T. C., Dennis, C., & Foroudi, P. (Eds.). (2022). Building Corporate
Identity, Image and Reputation in the Digital Era. Taylor & Francis
Group.

Mordor Intelligence. (2024). Indonesia Cloud Market Size & Share Analysis -

Growth  Trends  And  Forecast (2025 -  2030)  Source:

150

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://doi.org/10.57152/malcom.v4i1.979
https://journal.staittd.ac.id/index.php/at/article/view/330
https://www.mckinsey.com/featured-insights/future-of-asia/countries-and-regions/southeast-asia/southeast-asia-perspectives/the-technology-trends-that-could-turbocharge-indonesias-economy
https://www.mckinsey.com/featured-insights/future-of-asia/countries-and-regions/southeast-asia/southeast-asia-perspectives/the-technology-trends-that-could-turbocharge-indonesias-economy
https://www.mckinsey.com/featured-insights/future-of-asia/countries-and-regions/southeast-asia/southeast-asia-perspectives/the-technology-trends-that-could-turbocharge-indonesias-economy
https://doi.org/10.33050/ccit.v5i3.155

ket.

Mustopa, A., & Juraidi, A. (2023). Perancangan Video Profile CV. Bumi Raya
Sekata Berbasis Motion graphic. Journal Automation Computer

Information System, 3(1), 73-80. https://doi.org/10.47134/jacis.v3il.59

Ningsih, Y., & Oemar, E. (2021). PERANCANGAN COMPANY PROFILE PT
WIRADECON MULTI BERKAH SEBAGAI MEDIA PROMOSI

BARIK, 2(3), 97-110. https://doi.org/10.26740/jdkv.v213.42273

Nugroho, A. (2025). PENGANTAR VIDEOGRAFI UNTUK PEMULA.
GEMILANG PRESS INDONESIA.

Nugroho, M., & Kurniawan, H. (2022). Perancangan Video Company Profile PT
Fala Group Indonesia Berbasis Multimedia Sebagai Media Promosi.
Jurnal Teknologi Informasi, 17(2), 71. 10.35842/jtir.v17i2.462

Nuryakin, C. (2025). UNLOCKING PRODUCTIVITY AND GROWTH
POTENTIAL: DIGITAL ADOPTION IN INDONESIA’S
MANUFACTURING  MSEs. A4sian  Productivity =~ Organization.

https://www.apo-tokyo.org/wp-content/uploads/2025/02/Unlocking-Produ

ctivity-and-Growth-Potential-Digital- A doption-in-Indonesias-Manufacturi

ng-MSEs PUB.pdf

OECD (Organisation for Economic Co-operation and Development). (2018).
Making Indonesia 4.0. STIP COMPASS.

https://stip.oecd.org/stip/interactive-dashboards/policy-initiatives/2025%2

Fdata%?2Fpolicylnitiatives%2F200002862

151

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://www.mordorintelligence.com/industry-reports/indonesia-cloud-market
https://www.mordorintelligence.com/industry-reports/indonesia-cloud-market
https://doi.org/10.47134/jacis.v3i1.59
https://doi.org/10.26740/jdkv.v2i3.42273
https://www.apo-tokyo.org/wp-content/uploads/2025/02/Unlocking-Productivity-and-Growth-Potential-Digital-Adoption-in-Indonesias-Manufacturing-MSEs_PUB.pdf
https://www.apo-tokyo.org/wp-content/uploads/2025/02/Unlocking-Productivity-and-Growth-Potential-Digital-Adoption-in-Indonesias-Manufacturing-MSEs_PUB.pdf
https://www.apo-tokyo.org/wp-content/uploads/2025/02/Unlocking-Productivity-and-Growth-Potential-Digital-Adoption-in-Indonesias-Manufacturing-MSEs_PUB.pdf
https://stip.oecd.org/stip/interactive-dashboards/policy-initiatives/2025%2Fdata%2FpolicyInitiatives%2F200002862
https://stip.oecd.org/stip/interactive-dashboards/policy-initiatives/2025%2Fdata%2FpolicyInitiatives%2F200002862

Roedavan, R., Pudjoatmodjo, B., & Sujana, A. (2022). MULTIMEDIA
DEVELOPMENT LIFE CYCLE (MDLC). Teknologi Dan Informasi,
Multimedia, 7. 10.13140/RG.2.2.16273.92006

Samodra, F. (2024). Contoh Company Profile, Pahami Unsur dan Strukturnya.
Liputan 6.
https://www.liputan6.com/hot/rea 245/contoh-company-profile-paha
mi-unsur-dan-strukturnya

Schultz, D., & Patti, C. (2009). The evolution of IMC: IMC in a customer-driven
marketplace. Journal of Marketing Communications, 15(2), 75-84.
10.1080/13527260902757480

Setiawan, A., Sepriano, S., & Yulistian, S. (2025). Perancangan Video Company
Profile Sebagai Media Promosi dan Informasi di Pondok Pesantren
Hidayatul Mubtadi’in Kabupaten Tebo. Jurnal Komputer Teknologi
Informasi Sistem Informasi (JUKTISI), 4(2), 942-954.

https://doi.org/10.62712/juktisi.v4i2.450

Sunarya, L., Radiyanto, R., & Susanti, E. (2013). ENRICHING COMPANY
PROFILE SEBAGAI PENUNJANG MEDIA INFORMASI DAN
PROMOSI PADA PERGURUAN TINGGI RAHARIJA. CCIT, 7(1),
77-93. https://doi.org/10.33050/ccit.v7il.172

Tourky, M., Foroudy, P., Gupta, S., & Shaalan, A. (2021). Conceptualizing
corporate identity in a dynamic environment. Qualitative Market
Research: An International Journal, 24(2), 113-142.

https://doi.org/10.1108/QMR-01-2018-0003

152

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://www.liputan6.com/hot/read/5397245/contoh-company-profile-pahami-unsur-dan-strukturnya
https://www.liputan6.com/hot/read/5397245/contoh-company-profile-pahami-unsur-dan-strukturnya
https://doi.org/10.62712/juktisi.v4i2.450
https://doi.org/10.33050/ccit.v7i1.172
https://doi.org/10.1108/QMR-01-2018-0003

Utami, N., & Sumbar, D. (2025). EFEKTIFITAS PEMBUATAN VIDEO
KONTEN DIGITAL DI MEDIA SOSIAL UNTUK PROMOSI
PENINGKATAN BRANDING MARKETING UNIVERSITAS BINA
DARMA. Education, Language, and Arts: Jurnal Pengabdian Kepada

Masyarakat, 4(1), 55-61. https://doi.org/10.23960/ela.v411.347

Valentino, D. (2020). Perancangan Video Company Profile pada Hotel de Java

Bandung. TEMATIK, 7(1), 1-20. https://doi.org/10.38204/tematik.v7il.285

Wilson, A., Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2016). Services
Marketing: Integrating Customer Focus Across the Firm. McGraw-Hill

Education.

153

Perancangan Video Company..., Lutfiana Zarifa, Universitas Multimedia Nusantara


https://doi.org/10.23960/ela.v4i1.347
https://doi.org/10.38204/tematik.v7i1.285

	DAFTAR PUSTAKA 

