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Aktivitas Konten Media Spesialis Di Pt Mitra Anugerah Sejahtera Pratama 

 
(Lico Febrio) 

ABSTRAK 

 
PT Mitra Anugerah Sejahtera Pratama merupakan perusahaan air minum dalam 
kemasan dengan merek Rivero yang memanfaatkan media sosial sebagai sarana utama 
komunikasi pemasaran digital. Kegiatan magang ini dilaksanakan di Divisi Marketing 
Communication dengan fokus pada pengelolaan konten Instagram untuk meningkatkan 
brand awareness Rivero. Selama magang, penulis terlibat langsung dalam proses riset 
tren, perencanaan konten, pembuatan visual dan caption, penjadwalan unggahan, serta 
evaluasi performa konten berdasarkan insight media sosial. Melalui aktivitas tersebut, 
penulis memperoleh pengalaman praktis dalam menerapkan strategi komunikasi visual 
dan digital marketing secara nyata di lingkungan kerja profesional. Hasil dari kegiatan 
magang ini tidak hanya berkontribusi pada konsistensi komunikasi merek Rivero di 
media sosial, tetapi juga memberikan pemahaman mendalam bagi penulis mengenai 
alur kerja, koordinasi tim, serta tantangan pengelolaan konten digital di industri air 
minum dalam kemasan. 

 
Kata kunci: Rivero, Magang, Media Sosial, Brand Awareness, Marketing 
Communication
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(Lico Febrio) 

 

 
ABSTRAK 

 
PT Mitra Anugerah Sejahtera Pratama is a bottled water company with the brand 
Rivero that utilizes social media as a primary platform for digital marketing 
communication. This internship was conducted in the Marketing Communication 
Division, with a focus on managing Instagram content to increase Rivero’s brand 
awareness. During the internship, the writer was directly involved in trend research, 
content planning, visual and caption creation, content scheduling, and performance 
evaluation based on social media insights. Through these activities, the writer gained 
practical experience in implementing visual communication strategies and digital 
marketing in a professional working environment. The results of this internship not only 
contributed to the consistency of Rivero’s brand communication on social media, but 
also provided the writer with a deeper understanding of workflow processes, team 
coordination, and the challenges of digital content management in the bottled water 
industry 

. 
Keywords: Rivero, Internship, Social Media, Brand Awareness, Marketing 
Communication
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