
54 
Aktifitas Social Media Marketing Specialist Rivero, Lico Febrio, 

Universitas Multimedia Nusantara 
 

DAFTAR PUSTAKA 

APJII. (2025). Laporan Survei Penetrasi dan Perilaku Pengguna Internet Indonesia 

2025. Asosiasi Penyelenggara Jasa Internet Indonesia. 

Belch, G. E., & Belch, M. A. (2018). Advertising and Promotion: An Integrated 

Marketing Communications Perspective. McGraw-Hill Education. 

Briggs, M. (2019). Journalism Next: A Practical Guide to Digital Reporting and 

Publishing. CQ Press. 

Chaffey, D. (2019). Digital Marketing: Strategy, Implementation and Practice. 

Pearson Education Limited. 

Dondis, D. A. (1973). A Primer of Visual Literacy. MIT Press. 

Euromonitor International. (2023). Indonesia Bottled Water Market Report. 

Euromonitor International. 

Felix, R., Rauschnabel, P. A., & Hinsch, C. (2017). Elements of strategic social 

media marketing: A holistic framework. Journal of Business Research, 70, 

118–126. 

Fog, K., Budtz, C., Munch, P., & Blanchette, S. (2010). Storytelling: Branding in 

Practice. Springer. 

Hootsuite. (2023). Global Digital Report 2023. Hootsuite. 

Hootsuite & We Are Social. (2025). Digital Report: Indonesia 2025. Hootsuite. Ken 

Research. (2025). Indonesia Bottled Water Industry Outlook to 2025. Ken 

Research Pvt. Ltd. 

Kolb, D. A. (2014). Experiential Learning: Experience as the Source of Learning 

and Development. Pearson Education. 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson 

Education. 

Kress, G., & van Leeuwen, T. (2006). Reading Images: The Grammar of Visual 



55 
Aktifitas Social Media Marketing Specialist Rivero, Lico Febrio, 

Universitas Multimedia Nusantara 
 

Design (2nd ed.). Routledge. 

Lester, P. M. (2013). Visual Communication: Images with Messages (6th ed.). 

Wadsworth. 

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of 

the promotion mix. Business Horizons, 52(4), 357–365. 

Mordor Intelligence. (2025). Indonesia Bottled Water Market – Growth, Trends, 

and Forecast (2025–2030). Mordor Intelligence. 

Mintzberg, H. (1979). The Structuring of Organizations. Prentice-Hall. 

Smith, P. R. (2020). Marketing Communications: Integrating Offline and Online 

with Social Media. Kogan Page. 

Strauss, J., & Frost, R. (2014). E-Marketing (7th ed.). Pearson. 

Tuten, T. L., & Solomon, M. R. (2021). Social Media Marketing (4th ed.). Sage. 


