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PROPERTI DI KNIGHT FRANK INDONESIA 

 

(Davin Nathanael Ruslim) 

 

 

ABSTRAK 

Persaingan dan pertumbuhan properti membuat perusahaan berlomba-lomba 

menjadi yang terbaik, peningkatan jual beli dalam sektor commercial, residential, 

dan industrial juga semakin pesat. Knight Frank Indonesia merupakan konsultan 

properti global yang bergerak pada bidang jasa penilaian, konsultansi, dan riset 

pasar. Pekerja magang mendapatkan kesempatan untuk melaksanakan kegiatan 

magang di Knight Frank Indonesia. Sesuai dengan bidang pengetahuan dan ilmu 

yang dipelajari saat di perkuliahan, pekerja magang menduduki posisi Marketing 

Communication and Research Intern. Dalam divisi tersebut, pekerja magang 

berperan untuk menulis artikel, membuat konten untuk sosial media, membuat 

thumbnail/imagery, dan mencari data-data terkait. Untuk mengerjakan pekerjaan 

tersebut perlu kreatifitas yang luas, dan ketertarikan yang kuat terhadap bidang 

tersebut. Pekerja magang melaksanakan kerja magang selama 4 bulan yaitu dari 25 

februari 2025 hingga 11 Juli 2025. Pengalaman ini membuat memberikan 

pemahaman yang lebih mendalam terhadap dinamika properti, kerja professional, 

komunikasi bisnis, dan tools-tools yang dipakai. Selain itu magang ini juga 

mengembangkan ketrampilan dalam berfikir kritis, berfikir kreatif dan serta lebih 

memahami mengenai strategi marketing terutama di bidang proper. 

 

Kata kunci: Properti, Marketing Communication, Magang 
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THE ROLE OF MARKETING COMMUNICATION & RESEARCH IN A 

PROPERTY COMPANY AT KNIGHT FRANK INDONESIA 

 

(Davin Nathanael Ruslim) 

 

 

ABSTRACT 

The competition and growth in the property sector have led companies to strive to 

become the best. The increase in buying and selling activities in the commercial, 

residential, and industrial sectors has also been accelerating rapidly. Knight Frank 

Indonesia is a global property consultancy company engaged in appraisal services, 

consulting, and market research. Interns are given the opportunity to carry out 

internship activities at Knight Frank Indonesia.In accordance with the knowledge 

and skills acquired during their university studies, the intern holds the position of 

Marketing Communication and Research Intern. In this division, the intern’s roles 

include writing articles, creating content for social media, designing 

thumbnails/imagery, and gathering relevant data. Completing these tasks requires 

broad creativity and a strong interest in the field.The internship period lasts for 

four months, from February 25, 2025, to July 11, 2025. This experience provides a 

deeper understanding of the property industry dynamics, professional work 

environment, business communication, and the tools used. Moreover, this 

internship also helps develop skills in critical thinking, creative thinking, and a 

better understanding of marketing strategies, especially in the property sector. 

 

Keywords: Property, Marketing Communication, Intern 
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