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AKTIVITAS SOCIAL MEDIA SPECIALIST PADA YAYASAN 

CANCER CARE  

 (Wishley Tane) 

ABSTRAK 

 

Perkembangan teknologi digitalisasi dan media sosial telah mengubah cara 

organisasi dalam membangun hubungan mereka dengan komunitas, termasuk 

untuk lembaga nirlaba Yayasan Cancer Care. Dalam penyebaran edukasi 

terkait kanker, media sosial spesialis menjadi peran penting untuk 

menjangkau audiens yang lebih luas, terutama kelompok usia yang muda 

yang selama ini belum menjadi fokus utama dalam lembaga berbasis kanker. 

Selama pelaksanaan praktik magang, dilakukan peningkatan komunikasi 

digital yayasan dengan berfokus pada penguatan dan pengembangan 

komunitas melalui konten, terutama di Instagram. Proses kerja dalam 4 bulan 

meliputi analisis audiens, ide, scripting, drafting, video editing, voice over, 

serta keterlibatan offline langsung melalui penjagaan booth dan berinteraksi 

dengan komunitas secara langsung. Seluruh strategi dan proses menggunakan 

pendekatan SOSTAC. Kegiatan magang ini memberikan mahasiswa 

pemahaman mendalam terkait kanker, keterampilan editing video yang lebih 

baik, serta kemampuan dalam menghasilkan konten yang efektif bagi 

komunitas. 

 

Kata kunci: Community marketing, Digitalisasi, Media sosial spesialis, 

SOSTAC, Nirlaba kanker 
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SOCIAL MEDIA SPECIALIST ACTIVITIES AT YAYASAN 

CANCER CARE  

 (Wishley Tane) 

ABSTRACT (English) 

 

The development of digitalization and social media has transformed the way 

organizations build relationships with their communities, including nonprofit 

institutions such as the Cancer Care Foundation. In disseminating cancer-

related education, social media specialists play an important role in reaching 

a wider audience, particularly younger age groups that have not been the 

main focus of cancer-based nonprofit organizations. During the internship, 

efforts were made to improve the foundation’s digital communication by 

focusing on strengthening and developing its community through content, 

especially on Instagram. The four-month workflow included audience 

analysis, idea, scripting, drafting, video editing, voice over, as well as direct 

offline involvement through booth management and interacting with the 

community. The overall strategy and processes followed the SOSTAC 

framework. This internship provided the student with in-depth knowledge 

about cancer, enhanced video editing skills, and the ability to produce 

effective content for the community. 

 

Keywords: Community marketing, Digitalization, Social media specialist, 

SOSTAC, Nonprofit cancer 
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