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PERAN COPYWRITER CAROUSEL PADA INSTAGRAM 

BEHIND THE PAPRINGAN 

 Fitri Yuniarsuh 

 

ABSTRAK 

 

Laporan ini membahas pelaksanaan kegiatan magang di Spedagi dengan fokus pada 

peran copywriter carousel dalam mengelola media sosial Instagram Behind the 

Papringan dan Pasar Papringan. Kegiatan magang dilaksanakan selama 640 jam 

dengan tugas utama meliputi perencanaan konten, penulisan copywriting, serta 

penyusunan alur informasi pada konten carousel. Pengelolaan kedua akun 

Instagram tersebut bertujuan untuk menyebarluaskan informasi mengenai Pasar 

Papringan dan Dusun Ngadiprono kepada audiens, khususnya calon pengunjung 

yang belum mengenal secara menyeluruh aktivitas dan nilai budaya yang ada. 

Melalui kegiatan magang ini, penulis memperoleh pemahaman mengenai peran 

copywriter carousel dalam mendukung komunikasi media sosial berbasis budaya 

dan komunitas. 

 

Kata kunci: Copywriter, Konten Carousel, Pasar Papringan, Social Media, 

Spedagi 
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THE ROLE OF INSTAGRAM CAROUSEL COPYWRITERS 

BEHIND THE SCENES 

Fitri Yuniarsih 

 

ABSTRACT 

 

This report discusses the implementation of an internship at Spedagi, focusing on 

the role of a carousel copywriter in managing the Instagram social media accounts 

Behind the Papringan and Pasar Papringan. The internship was carried out for 

640 hours with main tasks including content planning, copywriting, and compiling 

information flows for carousel content. The management of these two Instagram 

accounts aims to disseminate information about Pasar Papringan and Ngadiprono 

Hamlet to the audience, especially potential visitors who are not yet fully familiar 

with the activities and cultural values that exist there. Through this internship, the 

author gained an understanding of the role of carousel copywriters in supporting 

culture- and community-based social media communication. 

 

 

Keywords: Copywriter, Carousel Content, Papringan Market, Social Media, 

Spedagi 
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