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PERAN DIGITAL MARKETING INTERN DI DEPARTEMEN 

MARKETING COMMUNICATION UNIVERSITAS YAYASAN RUMAH 

SAKIT ISLAM INDONESIA (YARSI) 

Naufal Hanif 

 

ABSTRAK 

Pemagangan laporan MBKM ini bertujuan untuk mendeskripsikan peran dan 

aktivitas Pemagang sebagai Digital Marketing Intern di Departemen Marketing 

Universitas Yayasan Rumah Sakit Islam Indonesia (YARSI) selama periode 

magang. Fokus magang diarahkan pada dukungan komunikasi pemasaran digital, 

khususnya Penerimaan Mahasiswa Baru (PMB). Selama magang, telah dilakukan 

riset audiens dengan menyusun customer journey dan customer persona, merancang 

kuesioner serta pedoman wawancara untuk siswa kelas 12, dan melaksanakan 

pengumpulan data melalui kegiatan edufair. Data survei diolah untuk memetakan 

sumber informasi, alasan pemilihan, serta evaluasi layanan PMB. Data MABA 

2023–2025 diolah untuk mengidentifikasi asal sekolah pendaftar terbanyak per 

jurusan sebagai masukan program promosi. Riset, penyusunan newsletter bulanan, 

Pemagangan caption/copywriting materi PMB, analisis kompetitor, drafting 

website PMB 2026 berbasis WordPress, serta Blast WhatsApp untuk tindak lanjut 

calon mahasiswa. 

 

Kata kunci: Digital Marketing, Penerimaan Mahasiswa Baru (PMB), Riset 

Audiens, Analisis Data, Media Sosial. 
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THE ROLE OF A DIGITAL MARKETING INTERN IN THE 

MARKETING COMMUNICATION DEPARTMENT AT UNIVERSITAS 

YARSI (UNIVERSITAS YAYASAN RUMAH SAKIT ISLAM INDONESIA) 

Naufal Hanif 

 

ABSTRACT 

 

This internship report aims to describe the role and activities of the author as a 

Digital Marketing Intern at the Marketing Department of Universitas Yayasan 

Rumah Sakit Islam Indonesia (YARSI) during the internship period. The internship 

focused on supporting digital marketing communication activities, particularly for 

student admissions (Penerimaan Mahasiswa Baru/PMB). During the internship, 

audience research was conducted through the development of customer personas 

and customer journey mapping, as well as the design of questionnaires and 

interview guidelines for Grade 12 students, followed by data collection through 

edufair activities.Survey data were processed to identify information sources, 

reasons for university selection, and to evaluate PMB services. In addition, student 

enrollment data from 2023 to 2025 were analyzed to identify schools with the 

highest number of applicants per study program as input for promotional planning. 

The internship activities also included research, the preparation of monthly 

newsletters, copywriting and caption writing for PMB promotional materials, 

competitor analysis, drafting the PMB 2026 website using WordPress, and 

preparing WhatsApp Blast messages for follow-up communication with prospective 

students. 

 

Keywords: Digital Marketing, New Student Admission (PMB), Audience Research, 

Data Analysis, Social Media 
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