
46  

  

DAFTAR PUSTAKA  

  

Buku  

Chaffey, D. (2015). Digital marketing strategy. Pearson Education.  

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing (7th ed.). Pearson 

Education.  

Kotler, P., & Armstrong, G. (2018). Principles of marketing (17th ed.). Pearson 

Education.  

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education.  

Malhotra, N. K. (2019). Marketing research: An applied orientation (7th ed.). 

Pearson Education.  

Miles, M. B., Huberman, A. M., & Saldaña, J. (2014). Qualitative data analysis: A 

methods sourcebook (3rd ed.). SAGE Publications.  

Smith, P. R., & Zook, Z. (2016). Marketing communications: Integrating offline and 

online with social media. Kogan Page.  

Journal  

Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience 

throughout the customer journey. Journal of Marketing, 80(6), 69–96.  

https://doi.org/10.1509/jm.15.0420  

Website  

Universitas Yayasan Rumah Sakit Islam Indonesia (YARSI). (2025). 

Penerimaan Mahasiswa Baru Universitas YARSI. https://www.YARSI.ac.i  

LAMPIRAN; A  

Lampiran A Surat Pengantar MBKM – MBKM 01  

https://doi.org/10.1509/jm.15.0420
https://doi.org/10.1509/jm.15.0420
https://doi.org/10.1509/jm.15.0420
https://www.yarsi.ac.id/
https://www.yarsi.ac.id/
https://www.yarsi.ac.id/

