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PERAN MARKETING COMMUNICATION INTERN DALAM 

PENYUSUNAN CUSTOMER INSIGHT UNTUK STRATEGI 

PMB UNIVERSITAS YARSI 

Muhammad Syah Rayhan Nasution 

ABSTRAK 

 
Laporan magang ini bertujuan untuk mendeskripsikan peran dan aktivitas 
penulis sebagai Marketing Communication Intern di Departemen Marketing 
Universitas Yayasan Rumah Sakit Islam Indonesia (YARSI) selama periode 
2 September 2025 hingga 17 Desember 2025, dengan fokus pada penyusunan 
customer insight sebagai dasar strategi Penerimaan Mahasiswa Baru (PMB). 
Kegiatan magang difokuskan pada proses pengumpulan, pengolahan, dan 
analisis data calon mahasiswa guna memahami kebutuhan, motivasi, 
hambatan, serta perilaku pencarian informasi yang memengaruhi keputusan 
pendaftaran. Penulis terlibat dalam penyusunan customer journey dan 
customer persona, perancangan instrumen riset berupa kuesioner dan 
pedoman wawancara siswa kelas XII, serta pelaksanaan pengumpulan data 
lapangan melalui kegiatan edufair. Data kualitatif dianalisis melalui tahapan 
coding dan identifikasi pola jawaban, sedangkan data survei digunakan untuk 
memetakan sumber awareness, alasan pemilihan universitas, dan evaluasi 
layanan PMB. Selain itu, data mahasiswa baru tahun 2023–2025 dianalisis 
untuk mengidentifikasi asal sekolah pendaftar terbanyak per program studi. 
Hasil customer insight diterjemahkan menjadi rekomendasi strategi 
komunikasi PMB, termasuk penguatan pesan promosi, pengembangan 
touchpoint digital, dan aktivasi tindak lanjut calon mahasiswa. Secara 
keseluruhan, kegiatan magang ini meningkatkan kompetensi penulis dalam 
riset audiens, analisis data, dan penerapan customer insight dalam komunikasi 
pemasaran pendidikan. 

 
Kata kunci: Marketing Communication, Customer Insight, Penerimaan 
Mahasiswa Baru (PMB), Riset Audiens, Analisis Kualitatif, Strategi 
Komunikasi Digital. 
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THE ROLE OF A MARKETING COMMUNICATION INTERN IN 

DEVELOPING CUSTOMER INSIGHTS FOR YARSI 

UNIVERSITY’S NEW STUDENT ADMISSION (PMB) 

STRATEGY 

Muhammad Syah Rayhan Nasution 
 
 

ABSTRACT (English) 

 
This internship report describes the author’s role and activities as a Digital 
Marketing Intern in the Marketing Department of Universitas Yayasan 
Rumah Sakit Islam Indonesia (YARSI) during the period of 2 September 2025 
to 17 December 2025. The internship focused on supporting digital marketing 
communication, particularly for New Student Admissions (Penerimaan 
Mahasiswa Baru/PMB). Key activities included conducting audience 
research through the development of a prospective-student customer journey 
and customer persona, designing questionnaires and interview guides for 
twelfth-grade students, and collecting primary data through education fairs. 
Qualitative interview data were analyzed using initial coding to generate 
insights, while survey data were processed to identify information sources, 
reasons for choosing YARSI, and levels of satisfaction with the PMB service. 
Additionally, freshman intake data from 2023–2025 were analyzed to 
determine major feeder schools for each study program as input for targeted 
promotional strategies. Content-related tasks included preparing monthly 
newsletters, developing social media copywriting for PMB materials, 
conducting competitor benchmarking, drafting the 2026 PMB website using 
WordPress, and composing WhatsApp broadcast messages for prospective- 
student follow-ups. Challenges primarily involved data consolidation and 
message alignment with institutional identity, which were addressed through 
structured planning, regular coordination, and spreadsheet-based data 
management. Overall, the internship enhanced the author’s competencies in 
audience research, data analysis, and digital content production to support 
institutional marketing objectives. 

 
Keywords: keywords Digital Marketing, New Student Admission (PMB), 
Audience Research, Data Analysis, Social Media
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