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PERANCANGAN WEBSITE PROMOSI DESTINASI WISATA

KAMPUNG VIETNAM DI KOTA BATAM

Revo Alexandre Budhieman

ABSTRAK

Kampung Vietnam, Pulau Galang, Batam merupakan destinasi wisata sejarah yang
memiliki nilai historis tinggi sebagai tempat bekas pengungsian warga Vietnam
pada tahun 1970 hingga 1995. Namun, kurangnya promosi digital dan kurang
memanfaatkan media menyebabkan destinasi ini kurang dikenal, dan mengalami
penurunan jumlah kunjungan wisata sehingga banyak wisatawan bahkan warga
local tidak tertarik. Penelitian ini bertujuan merancang media promosi berupa sosial
media website untuk meningkatkan kesadaran masyarakat, memperluas jangkauan
audiens, serta menghidupkan kembali minat berkunjung, khususnya di kalangan
Gen Z. Metode perancangan yang digunakan adalah Advertising by Design oleh
Robin Landa. Hasil perancangan berupa promosi digital dan prototipe website
Kampung Vietnam, serta pembuatan media sosial dengan tampilan visual yang
sesuai dengan karakteristik audiens muda. Website ini menyajikan informasi
mengenai sejarah, daya tarik wisata, fasilitas, panduan kunjungan, dan booking
tiket. Simpulan dari penelitian ini menunjukkan bahwa media promosi berbasis
digital berupa website dapat menjadi sarana yang efektif untuk meningkatkan citra,
memperluas jangkauan promosi, dan menarik minat berkunjung ke Kampung
Vietnam sebagai destinasi wisata sejarah di Kota Batam.

Kata kunci: Website, Promosi, Kampung Vietnam, Pulau Galang
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WEBSITE DESIGN FOR VIETNAMESE VILLAGE TOURIST

DESTINATION PROMOTION IN BATAM CITY

Revo Alexandre Budhieman

ABSTRACT (English)

Kampung Vietnam, located on Galang Island, Batam, is a historical tourism
destination with significant historical value as a former settlement for Vietnamese
refugees from 1970 to 1995. However, the lack of digital promotion and the limited
use of media have caused this destination to be less well known and to experience
a decline in visitor numbers, resulting in low interest among tourists and even local
residents. This study aims to design digital promotional media in the form of social
media and a website to increase public awareness, expand audience reach, and
revive interest in visiting, particularly among Generation Z. The design method
used in this study is Advertising by Design by Robin Landa. The results of the design

include digital promotional media and a website prototype for Kampung Vietnam,

as well as the development of social media with visual presentations tailored to the
characteristics of young audiences. The website provides information on history,

tourist attractions, facilities, visitor guidelines, and ticket booking. The findings of
this study indicate that digital promotional media in the form of a website can serve
as an effective tool to enhance destination image, broaden promotional reach, and
increase visit intention to Kampung Vietnam as a historical tourism destination in

Batam City.

Keywords: Vietnamese Village, Promotional, Website, Galang Island
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