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PERANCANGAN KAMPANYE SOSIAL MENGENAI

PENCEGAHAN PREEKLAMSIA PADA IBU HAMIL

(Kayla Zahra Putri Harjanto)

ABSTRAK

Preeklamsia didefinisikan sebagai kondisi di mana terjadi hipertensi serta
peningkatan protein berlebih dalam urine pada ibu hamil dengan usia kehamilan
lebih dari 20 minggu. POGI (Perkumpulan Obstetri dan Ginekologi Indonesia)
menyatakan bahwa terdapat 128.273 kasus preeklamsia per tahun atau sebesar 5,3%
dengan kejadian prevalensi tercatat sebesar 9,4% yang menjadikan Indonesia
menduduki urutan kedua di ASEAN setelah Kamboja dengan Angka Kematian Ibu
(AKI) terbesar, yaitu sebesar AKI/100.00 kelahiran hidup di awal tahun 2023 yang
berkisar sebanyak 305. Selain faktor usia atau riwayat penyakit keturunan yang
menjadi penyebab terjadinya preeklamsia, status ekonomi juga menjadi faktor
utama yang mempengaruhi tingkat kesadaran ibu hamil akan pemeriksaan
kesehatan untuk mencegah preeklamsia. Kurangnya persuasi kepada ibu hamil
untuk memeriksakan kandungan juga meningkatkan angka preeklamsia, terutama
di Jabodetabek. Dalam perancangan media persuasi ini, dibuat media berupa
kampanye sosial dengan metode penelitian campuran (mix menthod) pada Ibu hamil
usia 35-45 tahun dan menggunakan metode perancangan Design Thinking.

Kata kunci: Media Persuasi, Preeklamsia, Ibu Hamil
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DESIGNING SOCIAL CAMPAIGN TO PREVENT

PREECLAMPSIA IN PREGNANT WOMEN

(Kayla Zahra Putri Harjanto)

ABSTRACT (English)

Preeclampsia defined as a condition characterized by hypertension and an
increased level of protein in the urine of pregnant women with second trimester of
pregnancy. Indonesian Obstetrics and Gynecology Association (POGI) states that
there are more than 128,273 cases of preeclampsia annually (5.3%) with
prevalence rate of 9.4%. This condition places Indonesia in second place in ASEAN
after Cambodia with the highest Maternal Mortality Rate (MMR) of 305 per
100,000 live births in early 2023. Beside age or family medical history being
contributing factors to the occurrence of preeclampsia, economic status also plays
a major role in influencing pregnant women’s awareness of the importance of
health check-ups to prevent preeclampsia. This could happen because the lack of
persuasion for pregnant women to undergo regular check-ups has also contributed
to the increasing rate of preeclampsia, especially in Jabodetabek area. In this
persuasive media design, the medium created is a social media campaign with
mixed-method research approach targeting pregnant women aged 35-45 using the
Design Thinking methodology through the designing process.

Keywords: Persuasive Media, Preeclampsia, Pregnant Women

viil
Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL i
HALAMAN PERNYATAAN TIDAK PLAGIAT .....cccovveienneicssnnccssnnccssnsssssnnens ii
HALAMAN PERNYATAAN PENGGUNAAN ...uccccnvricssencsssesessasssssssssssassssnns iii
HALAMAN PENGESAHAN.....cciviiniinniisninnseissnissssnssssssssssssssssssssssssssssssssssssssss iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .......ccoeceeeeuenee v
KATA PENGANTAR vi
ABSTRAK ..ucoiiiiiiiinnninneiosnissaisssssssssssssssssssssssssssssssssassssasssssossssssassssassssssssasssases vii
ABSTRACT (English) viii
DAFTAR ISLcccorueiiirnnicnsanicssanicssssesssanssssasssssassssssssssassssssssssssssssssssssssssssssssssssssssans ix
DAFTAR TABEL xii
DAFTAR GAMBAR xiii
DAFTAR LAMPIRAN xvi
BAB I PENDAHULUAN .....ccccisttnsuiesussssisssessssssssasssssosssssssssssssssssssssssssssssasssssssses 1
1.1 Latar BelaKang.........ceeieicnseiissneecssnnicssniccsnncssnnessnsncssssncssssncsssenes 1

1.2 Rumusan Masalah........cciienviinisiicisnninssnncnsnncssnncssnnncssssscssssscssnsees 3

1.3 Batasan Masalah ..........ccoueiviveinivneinisnninssnncsssnncsssnncssnsssssssssssssssssssses 3

1.4 Tujuan Tugas AKRII ....eeieiniiisiiniinnenneiceensnccsnensnncsssecsseenees 3

1.5 Manfaat Tugas AKRIY ........ccceeveineeiniiineneiiniisncnnecnnncssnecsnncnees 4

BAB II TINJAUAN PUSTAKAL.....cucieiruiicnrnnicssanicssanesssasesssasessssssssssssssasssssssssssnssss 5
2.1 Media Persuasi .....ccoeeeesveressnnrcssnncssnscsssnscsssnsssssssssssssssssssssssssssnssssns 5

2.1.1 Manfaat Media Persuasi 5

2.1.2 Jenis-Jenis Media Persuasi.......cccceeecercssnrcssnnicssnnscssnescsnsscses 6

2.2 Desain Kampanye Sosial

2.2.1 Prinsip Kampanye Sosial

2.2.2 Jenis Kampanye Sosial 10
2.2.3 Website Kampanye 12
2.2.4 Elemen Desain Kampanye..........cccocvceerccscsnrnccscsnnsecsssnsscssnns 14
2.3 Kehamilan.....eeiiineieniiiniiinnseennseenssnnecssnecssnnecssseecssssscssssscssseses 30
2.3.1 Persiapan Kehamilan..........coeiicniveniicnssnriccsssnnnicsssnseecsnns 31
2.3.2 Kebutuhan Ibu Hamil.........c.ccoeneinuinnenninnnsnnssnniseccsencnes 31
2.4 Preeklamsia 33
X

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



2.4.1 Jenis Preeklamsia .33

2.4.2 Gejala Awal Preeklamsia 34
2.4.3 Pencegahan Preeklamsia 35
2.4.4 Penanganan Preeklamsia 36

2.5 Penelitian yang Relevan .37
BAB III METODOLOGI PERANCANGAN . .....ccuiiiinsninsninneissnessssessessssnns 40
3.1 Subjek Perancangan ........ccceeececcnerccssssnnnecssssssecssssssesssssssssssssnases 40
3.2 Metode dan Prosedur Perancangan ............ceeeecceecscnencssneccsnnnes 41
R Bz 177 | AR 42
3.2.2 Aims 43
RIVIR I /] 16 1) N 43
3.2.4 Stakeholders and Publics 43
3.2.5 Content 43
R I Y 171 7 44
3.2.7 Tactics 44
3.2.8 TiMeESCALES auueeeeueeesuneresueecsanrcsarnnsnnecsunnessaneessnsecsssseessssesassens 45
3.2.9 RESOUICES couuuerrssvressrsrossssncssssecssssesssssesssssesssssessssassssssssssssssssses 45
3.2.10 MORILOVING eeeneeeeeeneressuercssanicssssecssssessssessassesssssssssesssssssssssees 45
3201 EVAIUALION acnnnnennanennnneeennnnncnneecsnsensnnsessasssssnsnsssssnssssssosassees 45
3.2.12 REVIEW euvveeveressercsssersssssssssasssssssssssassssssssssssssssssssssnsssssnsssssnssss 46

3.3 Teknik dan Prosedur Perancangan........c.ccceeveecesuercscneccscnnscsnnces 46
3.3.1 WAWANCATA ..ucecueeinnicsnnnneessanssssesssncssseessnssssssssessssssssssssssssssssss 46

R IR0 LU T2 (1) 1 1<) GRS 50
3.3.3 Studi Eksisting dan Studi Referensi w53
BAB IV HASIL DAN PEMBAHASAN PERANCANGAN 55
4.1 Hasil Perancangan ............coeeeccseeecssacesssanssssnncsssnssssssssssssssssssssssnssss 55
4.1. 0Nnalysis..L3 ... oo DL T D Lo A, 55
4.1.2 Aims 88
4.1.3 ODJECHIVES euuuvveennvrossunressurrcssaricsssnicssssisssssesssssssssssssssssssssssssssees 89
4.1.4 Stakeholders and Publics 920
4.1.5 Content 97
B B JNY 177 727 R 111

X

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



4.1.7 Tactics 118

4.1.8 TimeSCALES...uuuuunueeenuerennenneecrnensanrnnensnnesssenssnessaesssscsssesssssessens 168

4.1.9 RESOUITCES «uveneeeeueeesuersuensneeseecsanisssesssnnsssessssssssssssassssessssssssens 169

4.1.10 MORTEOTING cucneeunereosssunriecsssnssssssssssssssssssasssssssssssssssssssssssanes 170

4111 EVAIUALION a.nnnaannnnannnnnencnnnencnnnennnencnninssssesssssesssssesssssesssnn 170

4112 REVIEW auuennneeinnerisnencsnnicsnenssnsessssnesssssessssesssssessssnsssssasssses 171

4.2 Pembahasan Perancangan 172

4.2.1 Analisis Market Validation 172

4.2.2 Analisis Logo “Ranum” 179

4.2.3 Analisis Ilustrasi . 180

4.2.4 Analisis Desain Poster 181

4.2.5 Analisis Desain Youtube AdSs..........cueieeveeccueecssnencscnenennnns 182

4.2.6 Analisis Desain Instagram S70ry .........eeveeereenseenseecsneennens 182

4.2.7 Analisis Desain Instagram Feeds................uuueeueaeeennaenennee. 183

4.2.8 Analisis Desain Website 185

4.2.9 Analisis Desain Backdrop 187

4.2.10 Analisis Desain Journaling Book..............cuueeeeuueecsuevcnnnns 188

4.2.11 Analisis Desain Leaflet 189

4.2.12 Analisis Desain Merch 189

4.2.13 Analisis Desain Instagram Filter.............coueevueevueesueeenncn. 190

4.2.14 ANGGAT AN..cccoeunerissnricssnrrcsssnesssssesssssesssssessssssssssnsssssessassassssns 191

BAB V PENUTUP 194
5.1 Simpulan 194

5.2 Saran 195
DAFTAR PUSTAKA XV
LAMPIRAN ....iiitiitiistininiissicsnnesssessseesssisssssssssssssessssssssessssssssessssssssessssssssssssssss XX

X1

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Penelitian yang Relevan...........cccevviieiiiiiiiiciienieeieeie e 37
Tabel 4.1 Hasil Kuesioner terkait Data Responden ...........cccccooeveevieniieiieniieennens 65
Tabel 4.2 Hasil Kuesioner terkait Preeklamsia dan Kehamilan............................ 66
Tabel 4.3 Hasil Kuesioner terkait Preferensi Media ...........coccevveveininieniencnnene. 68
Tabel 4.4 Analisis Buku KIA ......c..cooiiiiiieiieeeeeeeeeee e 72
Tabel 4.5 Analisis Kampanye Preeklamsia Dinkes Kab, Grobogan..................... 76
Tabel 4.6 Analisis Hear Her Campaign ..........c.ccceevveeviieiieeiienieeieesie e 78
Tabel 4.7 Tabel SWOT Hear Her Campaign .........ccccecveerieeiienieeiieenieeieenneenens 80
Tabel 4.8 Analisis Every Mother Counts...........ccccocueeviienieeniienieeienieeieesie e 81
Tabel 4.9 Tabel SWOT Every Mother Counts ...........cccoeeveeviierieeeieeniieereenieennens 83
Tabel 4.10 Analisis Cegah Stunting, ItuPenting!............cccocoeevviiiiiiniiieniiiees 85
Tabel 4.11 Tabel SWOT Cegah Stunting, Itu Penting! ..........cccccoervinininninnenn. 86
Tabel 4.12 Tabel Media AISAS ... ..o 112
Tabel 4.13 Pembagian Konten Instagram Feeds............cccceeveeieeniiiiienceeeneennen. 116
Tabel 4.14 Timeline Kampanye..........ccceviiiiieiiiiiiieiieeeceeieee e 168
Tabel 4.15 Daftar Pertanyaan Market Validation ................ccccccoveuevcvenuennnnnnee. 173
xii

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Contoh Media Cetak.........cooeeveriiniiiiiienieieneeeeeeeeee e 7
Gambar 2.2 Contoh Media Digital..........ccocoeeiieeniiiiiieiieiieieceee e 7
Gambar 2.3 Metode AISAS ... 9
Gambar 2.4 Grid dalam WebSIte.........c..coveririieiiiniiiiiiiinceeceeee e 13
Gambar 2.5 Ukuran Button WeDSIte ..........ccceevevieriiiiiieniieeeeseeie e 14
Gambar 2.6 Contoh Wordmark LoZO0 .......ccceevuieiiiiiiiiiiieieeieesie et 18
Gambar 2.7 Contoh Pictorial Mark LOZO.........ccceevvuiiiieniiieiieiiecceeeieeieecie e 18
Gambar 2.8 Contoh ABDStract OGO .........cccuveveeeciieiieeiieiieecitesee e seve e 19
Gambar 2.9 Contoh Emblem LOO.........cccooervuiriiniioiiniinieiinieneeeeeeeeeeeeene 19
Gambar 2.10 Contoh Letterforn LOZO..........cccevueviioiniiniiiiniineeieeeceeeeeenne 20
Gambar 2.11 Contoh Mascot LOZO ........ccceeeevueriineiiiniinieeneeseeieeeceeee e 20
Gambar 2.12 RGB Display Color Model..................cccccoovevvinoiinenniniineccnnnn. 24
Gambar 2.13 CMYK Display Color Model..................cccccoevircuinennininecennnnn. 24
Gambar 2.14 RYB Display Color Model.................ccccccccovevvinoiinoinnininecennnn. 25
Gambar 2.15 Contoh Monochromatic Harmony ................ccccoccvveeveececnecnennnn. 26
Gambar 2.16 Contoh Analogous Harmony ..................ccccoceevercuenceenincecneenennenn. 26
Gambar 2.17 Contoh Complementary Harmony .............c..ccccceceveeeveeccneenennen. 27
Gambar 2.18 Contoh Triad Harmony ...............cccceceeeeveenieenencecneeneneeneeiennen. 28
Gambar 2.19 One Column GFid ............ccoccoueeeeeiiiiiiiiiieiieeeese et 29
Gambar 2.20 Two Colummn GFId........c...cccueeeevueeeieeeeiieeeiieeecieeeeieeeeeeeevee e 29
Gambar 2.21 Multi Colummn GFid ...........cc..oeceuieeieeeeiieeeiieeecieeecee et 30
Gambar 3.1 The 12 Stage of PIANNING .............ccovveeeiveeaiieeiieeeiie e 42
Gambar 4.1 Wawancara dengan dokter Spesialis Obgyn ........cccceevveeveveeennennnne. 56
Gambar 4.2 Wawancara Pasien Preeklamsia Ringan ............cccecceevvieinieeiniennne, 60
Gambar 4.3 Wawancara Pasien Preeklamsia Berat ...........ccccoooeniiininiiinnnen, 62
Gambar 4.4 Buku KIA ...t 71
Gambar 4.5 Halaman Skrining Preeklamsia.........cccccoeveiiieniiiiniieinieciee e 73
Gambar 4.6 Halaman Penjelasan Trimester 2..........ccceevvvevrviieeniiieeniieeiee e 74
Gambar 4.7 Kampanye Penyuluhan Preeklamsia, Dinkes Kab. Grobogan........... 75
Gambar 4.8 Caption pada Instagram Dinkes Kab. Grobogan............c..ccecceuenneee. 77
Gambar 4.9 Hear Her Campaign.........oceevcuieriieiiienieeiieeie et 77
Gambar 4.10 Every Mother COUNtS ..........ccoeviieiiienieiiieieeiteree e 81
Gambar 4.11 Cegah Stunting, Itu Penting! ...........ccccoeoiiiiiiiiinieeeee 84
Gambar 4.12 Triangulasi Data ...........cccceiiiiiiiiiienieeiee e 87
Gambar 4.13 Logo KemenkKes..........cceerieiiieniieiienie ettt 91
Gambar 4.14 Pedoman Logo Kemenkes............ccevveriienieeiienieiiienieeicesie e 92
Gambar 4.15 User Persona EXIFeME ............ccccceevcueeiiesieeiiesieeieesieeieesaeeneens 93
Xiii

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



Gambar 4.16 User Persona MainSIF@AM ........cceeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenens 94

Gambar 4.17 User Persona SECONAATY ............ccuevveeeierieeaiiesieeieesieeeseesneeneens 96
Gambar 4. 18 MiRAMAP...........cccoeeeeeiieiiieiiieeieeeieesee ettt esaens 98
Gambar 4.19 Big Idea & Keywords Ranum................cccoeovevviveviienieenienieeieee. 101
Gambar 4.20 Big Idea & Tone of Voice Ranum ............cccceeeveevvenieenvenieeieenen. 102
Gambar 4.21 Moodboard .................ccccceveeoiiieiiiiiiieieeestee e 104
Gambar 4.22 ANErnatif FOnt........cooceeiiiiiiiiiieeee e 105
Gambar 4.23 Font yang DIpilih .......cccooiiiiiiiiiieiieeceece e 106
Gambar 4.24 Referensi LOZO0 ....ccviieiiieeiiieeieecieeeeece et 106
Gambar 4.25 Sketsa Alternatif LOZO0 ........ceevvveieiiiieeiieeeiieeceeeeee e 107
Gambar 4.26 Logo RanUm..........cceeviiiiiiiniiiiiieiesecienecsiceeeece e 107
Gambar 4.27 Referensi ITUSTIrasi.......c.eeveeriieiieniiieiiesieeeeee e 108
Gambar 4.28 Proses Perancangan [lustrasi Karakter..........c..cccceeceeneiicniinennnns 109
Gambar 4.29 Finalisasi [lustrasi KaraKter...........cccccevieeiieniiieiiinieiienieeeeee, 109
Gambar 4.30 Proses Perancangan [lustrasi Bunga..........c..ccocoveniiniininninennns 110
Gambar 4.31 Finalisasi Alat Medis......c.cooouiiiiiniiiiiieiieeiieeeeee e 110
Gambar 4.32 Finalisasi Aset Visual Pendukung............ccccoeeeviiniiiiiiiniieneen. 111
GaMDAr 4.33 USEF JOUIFNEY .......oeeueeeeeeiieeieeeieeeieesieesaeesieesseenseeseseesaesnseeseenenas 117
Gambar 4.34 Sketsa POSter AL1ention...........c.cccuevueecueveeiersieniiieieeeeeseseean 119
Gambar 4.35 Proses Layouting POSIET .........ccveeueevienieeiieeieecieeeie e 120
Gambar 4.36 Proses Layouting 1G Story Attention..................cceeeveeeveecvreneeennee. 122
Gambar 4.37 Layouting Instagram Feeds Atention ................ccccecveeveecurenueenne.. 123
Gambar 4.38 Proses Layouting Youtube AdS .........cccceeevveeviieincieiiiieeiieeeeieens 124
Gambar 4.39 Feeds Interest Cerita Bumil ..., 125
Gambar 4.40 Referensi Instagram Story Mitos dan Fakta .........c..ccccceeveiinnnnnnn 127
Gambar 4.41 Proses Layouting Instagram Story Search............ccccccveeecuveeennnnn. 128
Gambar 4.42 Feeds Pengenalan Preeklamsia ..........ccccoccveeviieeniiieiniiecnieeeee 129
Gambar 4.43 Feeds Pengenalan Preeklamsia Ringan.........c..ccccoceviiiinincnnns 130
Gambar 4.44 Feeds Pengenalan Preeklamsia Berat.............ccocceeviiiiiiniienennen. 131
Gambar 4.45 Feeds Mengenai Dampak Preeklamsia...........ccoceeeveniiicninnnnns 132
Gambar 4.46 Feeds Mitos dan Fakta Preeklamsia............ccoccoevieniiiiininnnnnen. 133
Gambar 4.47 Feeds Jenis- Jenis HIPErtensi .........ccceevueeiieiieenienieeieeieeieeee, 134
Gambar 4.48 Feeds mengenai Makanan dan Minuman bagi Ibu Hamil ............ 135
Gambar 4.49 Feeds mengenal USG.........cccoeiiiiiiiiiiiiiieiiieeeetee e 136
Gambar 4.50 Feeds mengenai Persiapan sebelum USG..........c.coocevviiniieiennen. 138
Gambar 4.51 Referensi WebSite ........cccceviriiriiiiiniiiieneieesecee e 139
GaAMDAL 4.52 STHETNAP ..ottt e 139
Gambar 4.53 LOW Fidelity.........cccueeeoueeeiiieeiiieeieeeieeeeeeete et 140
Gambar 4.54 High Fidelity WEDSILE .........ccccvieeiuiieeiieeeiie et 142
Gambar 4.55 HOMEPAZE.............cccuueeeceieeiiieecieeeeieeeteeeieeeeeeesveeesveeeseesnaeeens 142
Gambar 4.56 Penjelasan Hipertensi dan Preeklamsia..........c.cccccvvevvieiiiernnnenns 143
Gambar 4.57 Kategori HIPertensi ........eevuveeeeuiieeiieeeiie et 144
Gambar 4.58 Penjelasan Kategori Hipertensi.........cccveeeeuveerciveenciieeniie e 146
Xiv

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



Gambar 4.59 Waktu USG yang Tepat .........ccceeeveeruienieeiieeieeieenieeieesve e 148

Gambar 4.60 Panduan USG selama Kehamilan ............ccoccoveeviniiniinincnnnnn. 149
Gambar 4.61 Mitos vS FaKta ........ccooouiiiiiiiiiiiiiiieceeeteeecee e 150
Gambar 4.62 INfOZrafiS .......ccccuieiiiiiiiieiieee et 151
Gambar 4.63 Informasi Workshop..........ccceevieiiieiiiniicieceeeece e 153
Gambar 4.64 Form Pendaftaran ............ccccoooevieiiniiniininiecccesee 155
Gambar 4.65 Informasi Kemenkes ...........cccooeeiiiiiiiiiiiiiiieceeeee, 156
Gambar 4.66 Artikel LengKap........coovveeiiiieiiieeiieeeieeeee e 157
Gambar 4.67 Proses Layouting BACKArop..............cccueeeueeeceeeecieeeiiieeeieeeeneens 159
Gambar 4.68 Proses Layouting Journaling Book ................cccooecveeeeceeeeceeennennns 160
Gambar 4.69 Proses Layouting StiCker ...............cccccovevvervineininciinieeniniineenns 161
Gambar 4.70 Feeds Informasi Workshop...........ccccccoveeeioeeveeiianoiiiieneeeeene. 162
Gambar 4.71 Feeds mengenai Merch Ranum ............cccceevveviininiiiniincnicnennnns 163
Gambar 4.72 Cara Pendaftaran Kampanye..........ccccoeceeveriiniinincniencnicnees 164
Gambar 4.73 Proses Layouting Instagram Filter ............ccccooevveveeeneenencinenncnn 165
Gambar 4.74 Mockup Hospital Kit & Tumblr ...............cccooveevievoiiiiiiiaeanne. 165
Gambar 4.75 DUmmy LeAflet ..........ccooevueeeuieeieeiiieiiieeieeeieeeieeiee e eieesseensee e 166
Gambar 4.76 Proses Layouting Leaflet ..............cc.ccvueecueeeeeecieseenreenieeneeesieennnes 166
Gambar 4.77 Feeds TeStIMONI .....ecueruieriieieriieieeieeieesie ettt 167
Gambar 4.78 Wawancara dengan Ranti...........cccceeveeviieiienieenienieeieeeeeeieeene. 175
Gambar 4.79 Wawancara dengan ANNiSa ..........cceecveeveeruienieenieenveenieeneeeneennnes 176
Gambar 4.80 Wawancara dengan [iS ..........ccoceeevueeriieniieniienieeieeie e 178
Gambar 4.81 Logo Final Ranum...........cccceeeiiiiiiiiiniiieieceeee e 179
Gambar 4.82 Aset ITUSIIAST....cc.ueiiiiiiiiiiieiiceeeeeeee e 180
Gambar 4.83 MOCKUD POSIET .....c.ueveiieeiieeieeeeeeeeeee et 181
Gambar 4.84 Mockup Y outube AdS ...........ccovueeeiiiieiiieeiieeeieeeee e 182
Gambar 4.85 Mockup InStagram StOFY........ccc.eeecveeeiveeeiieieieeeee e 183
Gambar 4.86 Mockup Instagram Feeds ...........cccoecuevoueeiiienieeiienieeiieeie e 184
Gambar 4.87 MOCKUD WEDSTLE ...........ocooueveeeeiieeiieieeeeeeeeie e 186
Gambar 4.88 Mockup Backdrop ..............c.cccocoveviiiiiiiiniiniiiiiiinicicniceee 187
Gambar 4.89 Mockup Journaling Book dan Sticker Sheets ...............cccocceueucn. 188
Gambar 4.90 Mockup Leaflet..............ccuvemoeiioeiiiniiiniiniiniineesiieieeeeeee s 189
Gambar 4.91 Mockup Merch..............cccooceeeevieiiniiiiiiiinientceeeeeeee e 190
Gambar 4.92 Finalisasi Instagram Filter ............cccccovievvinvineininieneeneniineeeens 191
XV

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran Hasil Persentase Turnitin..........cccocceeevvierieeiiienieeniienie e eveesene e XX
Lampiran Form Bimbingan............ccccceecuieiiiiiiienieeiiienie et XXVii
Lampiran Non-Disclosure Agreement Wawancara..............cceeeveeeveenveenneennnns XXXVii
Lampiran Non-Disclosure Statement PENULIS ...........ccceeeierieeiieniiieiienieeieeeeens x1
Lampiran Hasil KUESIONET .........ccueieiieiiieiiieiieeieeiiecieeeeee e xliv
Lampiran Transkrip WawanCara...........c.eeveeeveeriesiieeniieeieeniieeiieeseeeveesseeenseessneens lii
Lampiran DOKUMENTAST ......c.eeriieriieeiieiieiie ettt seve et evee e xcii
XVi

Perancangan Kampanye Sosial..., Kayla Zahra Putri Harjanto, Universitas Multimedia Nusantara



