Daftar Pustaka

Armstrong, G., & Armstrong, G. 2021. Principles of Marketing (18th ed., Global
Edition). Harlow: Pearson Education.

Chaffey, D., & Ellis-Chadwick, F. 2022. Digital Marketing: Strategy,
Implementation and Practice (8th ed.). Harlow: Pearson Education.

Dodson, I. 2021. The Art of Digital Marketing: The Definitive Guide to Creating
Strategic, Targeted, and Measurable Online Campaigns. Canada: Wiley
Professional Development.

Schiffman, L. G., & Wisenblit, J. L. 2019. Consumer Behavior (12th ed., Global
Edition). Harlow: Pearson Education.

Solomon, M. R., Hogg, M. K., & Askegaard, S. 2017. Consumer Behaviour.
Harlow: Pearson Education.

44



