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Aktivitas Content Creator dalam Meningkatkan Brand 

Awareness melalui Campaign Brand Secret Clean dan Bath & 

Buff di PT Victoria Care Indonesia Tbk. 

 
Juvita Sherlie 

 

ABSTRAK 

Laporan ini menguraikan aktivitas Content Creator selama pelaksanaan program 

Magang dan Studi Independen Bersertifikat (MSIB) di PT Victoria Care Indonesia 

Tbk., fokus pada strategi komunikasi pemasaran digital untuk merek Secret Clean 

dan Bath and Buff. Pemilihan perusahaan didasarkan pada perannya sebagai 

produsen kosmetik dan perawatan diri yang agresif dalam memanfaatkan platform 

media sosial (terutama TikTok) untuk membangun brand awareness dan mencapai 

engagement masif. Magang ini bertujuan mengaplikasikan teori komunikasi visual 

dan data-driven content secara langsung, dengan tanggung jawab meliputi seluruh 

siklus produksi: ideasi, shooting (on-the-spot maupun studio), editing, analisis 

dashboard, hingga pelaporan kinerja bulanan. 

Selama pelaksanaan magang yang berlangsung dari Januari hingga Juni 2025, 

kendala utama yang dihadapi adalah bagaimana meramu konten yang tidak hanya 

menarik dan viral, tetapi juga secara efektif mampu mengkonversi perhatian 

audiens menjadi keputusan pembelian. Solusi yang diterapkan berfokus pada 

strategi trend-hacking dan branded content, dibuktikan melalui keberhasilan 

campaign seperti KRL Zombie Secret Clean yang menghasilkan views jutaan. 

Selain itu, mahasiswa memanfaatkan analisis dashboard secara rutin untuk 

mengoptimalkan content pillar dan memastikan konten yang diproduksi memiliki 

dasar strategis. Laporan ini memberikan gambaran komprehensif mengenai 

kontribusi mahasiswa dalam produksi konten digital, tantangan di lingkungan kerja 

multi-merek, serta pembelajaran praktis dalam mengukur efektivitas komunikasi 

pemasaran. 

Kata Kunci: Content Creator, Pemasaran Digital, Brand Awareness, TikTok, 

Campaign. 
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Content Creator Activity in Enhancing Brand Awareness through Campaigns for 

Secret Clean and Bath and Buff Brands at PT Victoria Care Indonesia Tbk. 

Juvita Sherlie 

 

ABSTRACT 

 

This report presents the activities of a Content Creator during the MSIB internship 

at PT Victoria Care Indonesia Tbk., focusing on digital marketing communication 

for Secret Clean and Bath and Buff through TikTok. The internship, conducted from 

January to June 2025, applied visual communication principles and data-driven 

strategies across the full content production cycle, including ideation, studio and 

on-the-spot shooting, editing, performance monitoring, and monthly reporting. A 

key challenge was producing content that was not only engaging and viral, but also 

capable of driving conversion and purchase decisions. To address this, the intern 

implemented trend-hacking and branded content approaches, including the Secret 

Clean KRL Zombie campaign, which generated millions of views. Dashboard 

analysis was used routinely to evaluate engagement, identify high-performing 

content patterns, and refine content pillars to align with brand objectives. Overall, 

the internship provided hands-on experience in multi-brand content execution and 

strengthened the intern’s ability to measure and optimize the effectiveness of digital 

marketing communication. 

Key Words: Content Creator, Digital Marketing, Brand Awareness, TikTok, 

Campaign. 



x 

Aktivitas Content Creator.., Juvita Sherlie, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

Halaman 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. iii 

HALAMAN PERNYATAAN PENGGUNAAN ARTIFICIAL 

INTELLIGENCE (AI) .......................................................................................... iv 

HALAMAN PERSETUJUAN ................................. Error! Bookmark not defined. 

HALAMAN PENGESAHAN ................................................................................v 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ............................... Error! Bookmark not defined. 

KATA PENGANTAR ......................................................................................... vii 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI ...........................................................................................................x 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR  GAMBAR ......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I PENDAHULUAN .......................................................................................1 

1.1 Latar Belakang ................................................................................1 

1.2 Tujuan Magang ................................................................................6 

1.3 Waktu dan Prosedur Pelaksanaan Magang .....................................7 

1.3.1 Waktu Pelaksanaan Magang ................................................7 

1.3.2 Prosedur Pelaksanaan Magang ............................................7 

BAB II GAMBARAN UMUM PERUSAHAAN ..................................................9 

2.1 Sejarah Singkat Perusahaan.............................................................9 

2.2 Struktur Organisasi Perusahaan .....................................................11 

BAB III PELAKSANAAN MAGANG ...............................................................16 

3.1 Posisi dan Koordinasi ....................................................................16 

3.1.1 Posisi Magang ...................................................................16 

3.1.2 Alur Kerja dan Koordinasi .................................................18 

3.2 Penugasan dan Tinjauan ................................................................22 



xi 

Aktivitas Content Creator.., Juvita Sherlie, Universitas Multimedia Nusantara 

 

3.2.1 Penugasan ..........................................................................22 

3.2.1.1 Matriks Keterkaitan Penugasan Magang ......... 26 
3.2.1.2 Matriks Rencana Kegiatan Magang ................. 29 

3.2.2 Tinjauan (Review) ..............................................................31 

3.3 Tantangan yang Dihadapi ..............................................................40 

3.4 Pemecahan Masalah ......................................................................43 

BAB IV KESIMPULAN DAN REKOMENDASI .............................................45 

4.1 Kesimpulan ....................................................................................45 

4.1.1 Aspek Teknis (Komunikasi Digital dan Produksi 

Konten) ..............................................................................46 

4.1.2 Aspek Non-Teknis (Penguasaan Strategi dan Problem 

Solving) .............................................................................47 

4.2 Rekomendasi .................................................................................48 

4.2.1 Rekomendasi untuk Perusahaan (PT Victoria Care 

Indonesia Tbk.) ..................................................................48 

4.2.2 Rekomendasi untuk Universitas ........................................49 

4.2.3 Rekomendasi untuk Calon Mahasiswa Magang 

Selanjutnya ........................................................................50 

REFERENSI .........................................................................................................52 

LAMPIRAN ..........................................................................................................55 

 

 

 



xii 

Aktivitas Content Creator.., Juvita Sherlie, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

 

Tabel 3.1 Matriks dan Rencana Kegiatan....................................................... 26 

Tabel 3.2 Matriks Keterkaitan Penugasan Magang .........................................29 

 

file:///C:/Users/Windows11/AppData/Local/Packages/5319275A.WhatsAppDesktop_cv1g1gvanyjgm/LocalState/sessions/994CD2DB35FF8FA50F1E26D3D0C374F47F32B4F5/transfers/2026-03/MBKM_MAGANG_00000044431_JUVITA%20SHERLIE_FIX_REV.docx%23_bookmark29


xiii 

Aktivitas Content Creator.., Juvita Sherlie, Universitas Multimedia Nusantara 

 

DAFTAR  GAMBAR 

 

Gambar 2.1 Struktur Organisasi .............................................................................11 

Gambar 3.1 Campaign KRL ..................................................................................35 

Gambar 3.2 Secret Clean .......................................................................................36 

Gambar 3.3 Konten  Point of View (POV) .............................................................37 

Gambar 3.4 Product Showcase ..............................................................................39 

 



xiv 

Aktivitas Content Creator.., Juvita Sherlie, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 

 

Lampiran 1. MBKM Cover Letter - MBKM 01 ....................................................55 

Lampiran 2. MBKM Card - MBKM 02 ................................................................56 

Lampiran 3. MBKM Daily Tasks - MBKM 03 .....................................................57 

Lampiran 4. MBKM Report Verification Sheet - MBKM 04 ................................67 

Lampiran 5. MBKM Acceptance Letter (LoA)......................................................68 

Lampiran 6. Turnitin Checking Result ...................................................................69 

Lampiran 7. GPTZero AI Checking Result ............................................................70 



70 

 

 

 

 

 

Lampiran 7. GPTZero AI Checking Result 


	fa9b1be9794e1976e88e83774e5e1a04c59e6d5763bef59496153962275bbc7e.pdf
	f041516146df3304174f70a4a3009e9b44a1ef3f367a77de76df993ab9d697ed.pdf
	fa9b1be9794e1976e88e83774e5e1a04c59e6d5763bef59496153962275bbc7e.pdf
	fa9b1be9794e1976e88e83774e5e1a04c59e6d5763bef59496153962275bbc7e.pdf

