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PERAN CONTENT WRITER DALAM MEMBANGUN CITRA 
BRAND KLIEN MELALUI MEDIA SOSIAL PADA AGENSI 

FROYO STORY 

 
Gloria Wijaya 

 
ABSTRAK 

 

Pemilihan tempat magang didasari oleh pesatnya perkembangan industri 
periklanan digital di Indonesia yang memiliki peranan penting dalam komunikasi 
pemasaran modern. Tujuan utama dari kegiatan magang ini adalah 
mengimplementasikan konsep-konsep copywriting yang telah diperoleh selama 
perkuliahan ke dalam praktik kerja nyata di perusahaan. Kegiatan magang 
dilaksanakan di Froyo Story, sebuah agensi kreatif digital yang berada di bawah 
naungan ALVA Digital serta merupakan bagian dari ekosistem Future Creative 
Network (FCN). Posisi yang diambil adalah Content Writer pada Departemen 
Kreatif. Tanggung jawab utama Content Writer meliputi perancangan konten 
media sosial brand dalam bentuk editorial plan berdasarkan creative brief dari 
klien, serta melakukan supervisi agar proses produksi konten berjalan sesuai 
dengan rencana yang telah disusun. Konsep utama yang digunakan dalam 
laporan ini mengacu pada teori copywriting dari Robert W. Bly (2020) serta 
Hasniaty et al. (2023), sebagaimana dipelajari dalam mata kuliah Art, Copywriting 
& Creative Strategy. Selain itu, pemahaman terhadap creative brief juga didukung 
oleh konsep dalam mata kuliah Account Planning & Management. Selama 
pelaksanaan magang, ditemukan kendala berupa perbedaan istilah dan penerapan 
konsep antara teori yang diperoleh di perkuliahan dengan praktik di lapangan. 
Setelah menjalani magang selama enam bulan, diperoleh kesimpulan bahwa 
proses kerja seorang Content Writer mencakup rangkaian tahapan strategis dan 
kreatif hingga konten siap dipublikasikan pada media sosial brand. Sementara itu, 
sistem kerja di Froyo Story bersifat terstruktur dan kolaboratif untuk mendukung 
efisiensi serta efektivitas produksi konten. 
 
Kata kunci: content writer, media sosial, citra brand, copywriting, Froyo Story 
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THE ROLE OF CONTENT WRITER IN BUILDING CLIENT 
BRAND IMAGE THROUGH SOCIAL MEDIA AT FROYO 

STORY AGENCY 

 
Gloria Wijaya 

 
ABSTRACT 

 

The selection of the internship site was based on the rapid growth of the digital 
advertising industry in Indonesia, which plays a significant role in modern 
marketing communication. The primary objective of this internship was to 
implement the copywriting concepts learned during university courses into 
real-world professional practice. The internship was conducted at Froyo Story, a 
digital creative agency under the umbrella of ALVA Digital and part of the Future 
Creative Network (FCN) ecosystem. The position undertaken was as a Content 
Writer in the Creative Department. The main responsibilities of a Content Writer 
included designing social media content for brands through an editorial plan 
based on the client’s creative brief and supervising the production process to 
ensure that the content was executed according to the plan. The main theoretical 
foundation applied in this report refers to the copywriting concepts proposed by 
Robert W. Bly (2020) and Hasniaty et al. (2023), as studied in the Art, 
Copywriting & Creative Strategy course. Additionally, the understanding of the 
creative brief was supported by the concepts learned in the Account Planning & 
Management course. During the internship, challenges were encountered due to 
differences in terminology and conceptual application between academic theory 
and real-world practice. After completing the six-month internship, it can be 
concluded that the workflow of a Content Writer involves a series of strategic and 
creative stages until the content is ready to be published on the brand’s social 
media. Meanwhile, Froyo Story’s work system is structured and collaborative to 
support efficiency and effectiveness in content production. 
 
Keywords: content writer, social media, brand image, copywriting, Froyo Story 
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