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ABSTRAK 

 

 
Program magang di Germany Brilliant Sanitaryware dipilih penulis karena 

perusahaan ini memiliki fokus yang kuat pada pemasaran digital dan pemanfaatan 

Key Opinion Leader (KOL) sebagai strategi utama untuk meningkatkan brand 

awareness dan kepercayaan konsumen. Selama magang, penulis menjalankan peran 

sebagai KOL Specialist Intern dengan tanggung jawab melakukan pencarian, 

seleksi, komunikasi, serta evaluasi performa KOL melalui berbagai platform digital 

seperti Tiktok, Instagram, dan Shopee Affiliate. Pengalaman ini memberikan 

kesempatan bagi penulis untuk menerapkan teori komunikasi pemasaran, digital 

marketing, serta manajemen hubungan publik dalam konteks industri sanitaryware 

yang kompetitif. Dalam praktiknya, penulis menghadapi kendala berupa 

keterbatasan fasilitas kerja dan proses birokrasi internal yang cukup panjang, 

sehingga beberapa tugas membutuhkan waktu lebih lama untuk diselesaikan. 

Kendala tersebut diatasi melalui koordinasi dengan supervisor, penyesuaian 

strategi, serta inisiatif pribadi dalam menjaga efektivitas komunikasi dengan KOL. 

Secara keseluruhan, pengalaman magang ini memperkaya kemampuan analitis, 

komunikasi profesional, serta pemahaman penulis mengenai dinamika kerja di 

divisi Digital marketing. 

 

Kata kunci: Key Opinion Leader, Digital marketing, Influencer Marketing, Brand 

Awareness, Sanitaryware. 
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THE ROLE OF KOL SPECIALIST AT PT GOLDEN 

BRILLIANT SANITARYWARE 

(Sharon Aurellia Widjaya ) 

 

ABSTRACK (English) 

 

 
The internship program at Germany Brilliant Sanitaryware was chosen by the 

author due to the company’s strong focus on digital marketing and the strategic use 

of Key Opinion Leaders (KOLs) to enhance brand awareness and consumer trust. 

During the internship, the author served as a KOL Specialist Intern, responsible for 

identifying, selecting, communicating with, and evaluating the performance of 

KOLs across various digital platforms such as Tiktok, Instagram, and Shopee 

Affiliate. This experience enabled the author to apply theoretical concepts of 

marketing communication, digital marketing, and public relations management 

within the competitive sanitaryware industry. In practice, the author encountered 

several challenges, particularly related to limited operational facilities and lengthy 

internal bureaucratic processes, which slowed down the completion of certain tasks. 

These challenges were addressed through coordination with supervisors, strategic 

adjustments, and personal initiative to maintain effective communication with 

KOLs. Overall, the internship experience strengthened the author’s analytical skills, 

professional communication abilities, and understanding of the workflow within a 

Digital marketing division. 

 

Keywords: Key Opinion Leader, Digital marketing, Influencer Marketing, Brand 

Awareness, Sanitaryware. 
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