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ABSTRAK 

 
Pertumbuhan sektor properti di Indonesia meningkatkan kebutuhan terhadap 

produk sanitaryware dan menuntut perusahaan untuk memiliki media komunikasi 

yang profesional dalam membangun citra serta kepercayaan publik. PT Golden 

Brilliant Sanitaryware (Germany Brilliant) belum memiliki Company Profile 

terstruktur yang mampu merepresentasikan identitas perusahaan secara konsisten 

dalam kegiatan pemasaran, terutama pada pameran dan kerja sama B2B. Penelitian 

ini menggunakan metode perancangan karya yang meliputi pra-produksi 

(observasi, wawancara, studi pustaka), produksi (penulisan konten, rubrikasi, dan 

desain visual), serta pasca-produksi (finalisasi dan evaluasi). Berlandaskan teori 

komunikasi korporat, identitas merek, komunikasi visual, dan media richness, hasil 

penelitian menunjukkan bahwa Company Profile yang dirancang mampu 

menyatukan pesan, visual, dan nilai perusahaan secara terpadu sehingga 

meningkatkan kredibilitas dan brand awareness. Dengan demikian, Company 

Profile ini berfungsi sebagai media strategis yang efektif untuk memperkuat citra 

profesional serta mendukung kebutuhan komunikasi perusahaan di ranah B2B dan 

B2C. 

 

Kata kunci: Company Profile, komunikasi korporat, identitas merek, desain 

komunikasi visual, brand awareness 



viii  
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(Sharon Aurellia Widjaya) 

 

 

ABSTRACT 

 

 

The growth of Indonesia’s property sector has increased demand for sanitaryware 

products and highlighted the need for professional communication media to 

strengthen corporate image and public trust. PT Golden Brilliant Sanitaryware 

(Germany Brilliant) has not yet had a structured Company Profile capable of 

consistently representing its identity in marketing activities, particularly in 

exhibitions and B2B collaborations. This study applies a creative design 

methodology consisting of pre-production (observation, interviews, literature 

review), production (content writing, rubrication, and visual design), and post- 

production (finalization and evaluation). Grounded in theories of corporate 

communication, brand identity, visual communication, and media richness, the 

results show that the developed Company Profile successfully integrates corporate 

messaging, visual identity, and brand values, thereby enhancing credibility and 

brand awareness. Thus, the Company Profile functions as an effective strategic 

medium to strengthen professional image and support the company’s 

communication needs in both B2B and B2C contexts. 

 

 

Keywords: Company Profile, corporate communication, brand identity, visual 

communication design, brand awareness 
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