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“PERANCANGAN VIDEO PROFIL JEJAK KOPI 

SUKAGALIH SEBAGAI MEDIA PROMOSI DALAM 
PENGEMBANGAN DESA WISATA” 

Michael Julian Kristanto 

ABSTRAK 

 
Kampung Sukagalih memiliki potensi pengembangan kopi yang signifikan 
untuk budidaya kopi. Namun, kondisi eksisting menunjukkan bahwa 
pengelolaan hasil tani dan strategi pembudidayaan kopi masih belum optimal, 
sehingga belum mampu meningkatkan kesejahteraan masyarakat secara 
maksimal. Situasi ini menimbulkan urgensi akan adanya pendekatan 
pengembangan yang berkelanjutan dan berbasis pemberdayaan masyarakat. 
Salah satu strategi yang relevan adalah pengembangan ekowisata, yang 
mengintegrasikan pelestarian lingkungan, pemberdayaan masyarakat, dan 
optimalisasi nilai ekonomi aset lokal. Melalui pendampingan Lembaga Alam 
Tropika Indonesia (LATIN) dalam program sosial forestri serta dukungan 
5.000 bibit kopi dari Dinas Pertanian, lahirlah proyek Jejak Kopi Sukagalih. 
Karya ini diwujudkan dalam bentuk video profil sebagai media promosi 
berbasis teori komunikasi digital, dengan proses produksi mengacu pada 
konsep three stages of production. Metode yang digunakan meliputi 
observasi lapangan, perancangan konsep, produksi audiovisual, dan publikasi 
pada media komunikasi digital. Evaluasi efektivitas karya dianalisis melalui 
insight akun Instagram @ekowisata_sukagalih dengan pendekatan model 
AISAS (Attention, Interest, Search, Action, Share). Hasil analisis 
menunjukkan bahwa video mampu menarik perhatian, membangun minat, 
serta mendorong interaksi dan dukungan publik terhadap pengembangan kopi 
dan ekowisata Sukagalih secara berkelanjutan. 

Kata kunci: Video Profil, Ekowisata, Kopi 
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“PRODUCTION OF THE JEJAK KOPI SUKAGALIH 
PROFILE VIDEO AS A PROMOTIONAL MEDIA FOR 

ECOTOURISM VILLAGE DEVELOPMENT” 

Michael Julian Kristanto 
 

 
ABSTRACT 

 
Kampung Sukagalih has significant potential for coffee cultivation 
development. However, existing conditions indicate that the management of 
agricultural outputs and coffee cultivation strategies remain suboptimal, 
resulting in limited improvement in community welfare. This situation 
highlights the urgency of adopting a sustainable and community 
empowerment–based development approach. One relevant strategy is the 
development of ecotourism, which integrates environmental conservation, 
community empowerment, and the optimization of local economic assets. 
Through assistance from the Indonesian Tropical Forest Institute (LATIN) 
within the social forestry program, along with support in the form of 5,000 
coffee seedlings from the Department of Agriculture, the Jejak Kopi 
Sukagalih project was initiated. This work is realized in the form of a profile 
video as a promotional medium grounded in digital communication theory, 
with the production process following the three stages of production concept. 
The methods applied include field observation, concept development, 
audiovisual production, and dissemination through digital communication 
media. The effectiveness of the work was evaluated through an analysis of 
insights from the Instagram account @ekowisata_sukagalih using the AISAS 
(Attention, Interest, Search, Action, Share) model. The analysis results 
indicate that the video successfully captures attention, builds interest, and 
encourages audience interaction and public support for the sustainable 
development of coffee and ecotourism in Sukagalih. 

 
Keywords: Video profile, Ecotourism, Coffee 
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