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PERANCANGAN COMPANY PROFILE PT SENTRAL MITRA 

INFORMATIKA TBK  

 

Regine Geraldine Taslim 

ABSTRAK 

 

Perkembangan teknologi digital mendorong perusahaan untuk beradaptasi 

dan meningkatkan kebutuhan akan layanan IT Consultant. Kondisi ini 

memperketat persaingan industri, sehingga perusahaan perlu memiliki 

strategi komunikasi yang efektif melalui media yang mampu mendukung 

posisi perusahaan serta mendukung proses pendekatan kepada klien. 

Company profile PT Sentral Mitra Informatika, Tbk dirancang sebagai media 

perkenalan perusahaan dan alat pendekatan ke klien yang mengadopsi konsep 

company profile interaktif. Proses perancangan meliputi tahap pra-produksi, 

produksi, dan post-produksi. Hasil perancangan berupa company profile 

interaktif dalam format PowerPoint yang memuat informasi perusahaan 

secara lengkap, seperti profil perusahaan, sejarah, portofolio, dan informasi 

produk secara lengkap. Berdasarkan hasil evaluasi, company profile dinilai 

mampu mencerminkan identitas perusahaan serta efektif digunakan sebagai 

media komunikasi dan pendukung proses pendekatan kepada klien, dan juga 

fleksibel untuk dikembangkan sesuai kebutuhan perusahaan. 

 

Kata kunci: Profil Perusahaan, Media Informasi, Komunikasi Perusahaan, 

PT Sentral Mitra Informatika 

 

 

 

 

 

 

 

 

 

 



 

 

xi 
 

  

DESIGNING A COMPANY PROFILE FOR PT SENTRAL 

MITRA INFORMATIKA TBK  

 
Regine Geraldine Taslim 

 

ABSTRACT 

 

The rapid development of digital technology has compelled companies to 

adapt, leading to an increased demand for IT consulting services. This 

environment has intensified industry competition, requiring companies to 

implement effective communication strategies through media that can 

strengthen their market positioning and support client engagement. The 

company profile of PT Sentral Mitra Informatika, Tbk was designed as both 

an introductory medium and a client approach tool, adopting an interactive 

company profile concept. The design process encompassed pre-production, 

production, and post-production phases. The final output is an interactive 

company profile in PowerPoint format, providing comprehensive information 

including the corporate profile, history, portfolio, and detailed product 

information. Based on evaluation results, this company profile is deemed 

capable of reflecting the company’s identity and serves as an effective 

communication medium to support the client engagement process. 

Furthermore, it offers the flexibility to be developed further in accordance 

with future corporate needs. 

.  

 

Keywords: Company Profile, Information Media, Corporate Communication, 

PT Sentral Mitra Informatika 
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