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 Pricillia Qeisya Tranzie Tan 

ABSTRAK 

 

Perkembangan industri teknologi informasi dan komunikasi mendorong 

perusahaan untuk memiliki media komunikasi yang mampu 

merepresentasikan identitas, kapabilitas, dan reputasi perusahaan secara 

profesional. Bagi PT Computrade Technology International (CTI Group) 

sebagai perusahaan business-to-business (B2B), company profile berperan 

penting sebagai media informasi dalam mendukung proses komunikasi dan 

interaksi bisnis dengan mitra dan klien. Karya ini bertujuan untuk 

meningkatkan minat serta peluang kerja sama dengan mitra bisnis dan calon 

klien melalui pembaruan company profile PT Computrade Technology 

International. Pencapaian tujuan dilakukan melalui perancangan company 

profile yang disusun secara lebih terstruktur, memuat informasi yang lengkap 

dan relevan, serta menonjolkan reputasi, pengalaman, dan kapabilitas 

perusahaan. Proses perancangan dilaksanakan melalui empat tahapan, yaitu 

formative research, strategy, tactics, dan evaluative research, guna 

memastikan kesesuaian konten, alur penyajian, dan pesan yang ingin 

disampaikan. Hasil karya berupa company profile dalam format PowerPoint 

ataupun PDF yang dirancang sebagai media pendukung penyampaian 

informasi perusahaan kepada mitra dan calon klien, khususnya dalam 

kegiatan presentasi bisnis. Company profile ini diharapkan dapat 

menonjolkan reputasi CTI Group sebagai perusahaan teknologi informasi 

terkemuka, sehingga mampu meningkatkan jumlah mitra dan klien untuk 

bekerja sama.  

 

Kata kunci: company profile, CTI Group, public relations writing, business-

to-business  
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JUMLAH MITRA BISNIS 

 
 Pricillia Qeisya Tranzie Tan 

 

ABSTRACT 

 

The development of the information and communication technology industry 

encourages companies to utilize communication media that can 

professionally represent their identity, capabilities, and reputation. For PT 

Computrade Technology International (CTI Group) as a business-to-business 

(B2B) company, the company profile plays an important role as an 

informational medium that supports business communication and 

interactions with partners and clients. This project aims to increase interest 

and opportunities for collaboration with business partners and potential 

clients through the renewal of PT Computrade Technology International’s 

company profile. The objective was achieved through the design of a more 

structured company profile that presents comprehensive and relevant 

information while highlighting the company’s reputation, experience, and 

capabilities. The design process was conducted through four stages, namely 

formative research, strategy, tactics, and evaluative research, to ensure the 

suitability of content, presentation flow, and messages conveyed. The final 

output is a company profile in PowerPoint and PDF formats, designed as a 

medium for delivering company information to partners and potential clients, 

particularly in business presentation activities. This company profile is 

expected to strengthen CTI Group’s reputation as a leading information 

technology company and increase opportunities for collaboration with 

partners and clients.   

 

Keywords: company profile, CTI Group, public relations writing, business-

to-business 
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