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COMMUNICATION DI PT PANIN DAI-ICHI LIFE  

 
Jocelyn Janice 

 
ABSTRAK 

 

Pemilihan tempat magang didasarkan pada ketertarikan mahasiswa magang 
terhadap bidang komunikasi korporat dan pentingnya peran media intelligence 
dalam industri asuransi yang dinamis. Magang ini bertujuan untuk mempelajari 
dan menerapkan strategi komunikasi korporat dalam lingkungan profesional. 
Tempat pelaksanaan magang adalah Panin Dai-ichi Life, perusahaan asuransi jiwa 
bagian dari Panin Group, dengan penempatan pada Divisi Marketing and 
Corporate Communication. Tugas utama meliputi conventional dan digital media 
monitoring yang dilakukan setiap hari kerja dengan rata-rata 10–20 berita per hari, 
pembuatan corporate event news update, serta pengelolaan media monitoring dan 
social media dashboard sebagai bahan pelaporan dan evaluasi internal. Selama 
magang, mahasiswa magang berkontribusi pada pembaruan dashboard harian dan 
penyusunan news update pada berbagai kegiatan perusahaan, sehingga membantu 
pemantauan reputasi, isu, dan potensi risiko komunikasi. Laporan ini 
menggunakan konsep corporate communication dan media intelligence sebagai 
landasan analisis. Kendala yang dihadapi selama magang antara lain tingginya 
volume pemberitaan, kebutuhan ketelitian dalam klasifikasi data dan sentimen, 
serta koordinasi lintas divisi. Setelah menjalani magang selama enam bulan, 
mahasiswa magang menyimpulkan bahwa implementasi komunikasi korporat dan 
media intelligence sangat dipengaruhi oleh dinamika industri serta kebutuhan 
monitoring yang cepat, akurat, dan berorientasi pada pengelolaan reputasi. 
 
 
Kata kunci: Komunikasi Korporat, Media Intelligence, Media Monitoring, 
Manajemen Reputasi, Isu dan Krisis Komunikasi 
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THE ROLE OF MARKETING AND CORPORATE 
COMMUNICATION AT PT PANIN DAI-ICHI LIFE 

 
Jocelyn Janice 

 
ABSTRACT 

 

The selection of the internship placement was based on the intern’s interest in 
corporate communication and the importance of media intelligence within the 
dynamic insurance industry. This internship aimed to study and implement 
corporate communication strategies in a professional environment. The internship 
was conducted at Panin Dai-ichi Life, a life insurance company under Panin 
Group, with placement in the Marketing and Corporate Communication Division. 
The main responsibilities included conducting conventional and digital media 
monitoring on a daily basis with an average of 10–20 news items per day, 
preparing corporate event news updates, and managing media monitoring and 
social media dashboards for internal reporting and evaluation purposes. During 
the internship period, the intern contributed to daily dashboard updates and the 
preparation of news updates for various corporate activities, supporting the 
monitoring of corporate reputation, issues, and potential communication risks. 
This report applies the concepts of corporate communication and media 
intelligence as its analytical framework. The main challenges encountered 
included the high volume of news coverage, the need for accuracy in data and 
sentiment classification, and cross-divisional coordination processes. After 
completing the six-month internship, the intern concludes that the implementation 
of corporate communication and media intelligence is strongly influenced by 
industry dynamics and the need for fast, accurate, and reputation-oriented 
monitoring. 
 

 

Keywords: Corporate Communication, Media Intelligence, Media Monitoring, 
Reputation Management, Communication Issues and Crisis 
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