DAFTAR PUSTAKA

Agnihotri, R., & John-Mariadoss, B. (2022). Social media and B2B sales: An
integrative  framework and future directions. Industrial ~Marketing
Management, 9(1).

Ayundari, N. K. (2025). Branding strategies to enhance brand awareness during
early-stage rebranding: A case study of Formexa in the B2B manufacturing
sector (Unpublished master's thesis). Institut Teknologi Bandung.

Beckwith, H. (1997). Selling the invisible: A field guide to modern marketing.
Warner Books.

Cortez, R. M., & Johnston, W. J. (2020). The future of B2B marketing: Theory and
practice. Industrial Marketing Management, 88, 11-14.

Ferguson, G. (2025). Novelty, topicality, and clarity: Enhancing brand perceptions
in institutional markets. Industrial Marketing Management, 124(1).

Gronroos, C. (2017). Relationship marketing and service logic. Journal of Global
Scholars of Marketing Science, 27(3), 201-208.

Holliman, G., & Rowley, J. (2014). Business-to-business digital content marketing:
Marketers’ perceptions of characteristics, benefits and challenges. Journal of
Research in Interactive Marketing, 8(4).

Isnan, A. K. (2025). Branding strategy in B2B context: A study of PT Multibina
Teknika Utama. Jurnal Multidisiplin Sahombu, 5(08).

Jagodi¢, G., & Milfelner, B. (2022). The role of B2B marketing strategy, ICT B2B
marketing support, and service quality in market orientation—performance
relationship. Cogent Business & Management, 9(1).

Joglekar, J., & Tan, C. S. (2020). B2B organization's LinkedIn branding and
marketing communications: An exploratory study of IT service
companies. Journal of Marketing Development and Competitiveness, 14(5).

Marvi, R. (2024). Elevating B2B branding in a global context: Integrating existing
literature and proposing a forward-thinking conceptual framework. Industrial

Marketing Management, 120, 247-272.

40

Peran Marketing Communication..., Arenjia Bintang Khaludi, Universitas Multimedia Nusantara



Olivieri, M., & Hu, L. (2025). The brand-building process of B2B high-tech
startups in an omni-digital environment. Journal of Product & Brand
Management, 34(1), 136—150.

PT Gema Grahasarana Tbk. (2025). Annual report 2024: Continuity of theme.

Rodriguez, R., Roberts-Lombard, M., Hogevold, N. M., & Svensson, G. (2022).
Organisational and environmental indicators of B2B sellers' sales performance
in services firms. European Business Review, 34(2).

Taufiqurrahman, & Aslami, N. (2025). Brand adaptation strategies of multinational
companies in addressing global marketing challenges. Digital Innovation:
International Journal of Management, 2(2).

Universitas Multimedia Nusantara. (2025). Template laporan Career Acceleration

Program 2025.

41

Peran Marketing Communication..., Arenjia Bintang Khaludi, Universitas Multimedia Nusantara



