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AKTIVITAS SOCIAL MEDIA INTERN DALAM
MENGOPTIMALISASI ENGAGEMENT MEDIA SOSIAL
KOPERASI KONSUMEN ADIRA DINAMIKA MULTI
FINANCE (KOPKARA)

Maria Easterina Dyah Pramentari

ABSTRAK

Laporan ini membahas pelaksanaan kegiatan magang dalam program Career
Acceleration Program di Koperasi Konsumen Adira Dinamika Multi Finance
(Kopkara) dengan fokus pada aktivitas Social Media Intern dalam mengoptimalkan
engagement media sosial Instagram Kopkara. Pemilihan Kopkara sebagai tempat
magang didasarkan pada peran strategis koperasi sebagai organisasi yang mulai
melakukan transformasi digital, khususnya dalam pengelolaan komunikasi dan
informasi kepada anggotanya. Selama periode magang, penulis terlibat langsung
dalam perencanaan konten, pembuatan desain visual dan caption, publikasi konten,
serta evaluasi performa media sosial. Selain itu, penulis juga menjalankan tugas
tambahan sebagai admin Kredit HP, mendukung kegiatan brand
communicationmelalui email blast, serta merancang company profile sebagai
proyek tugas akhir. Dalam pelaksanaannya, terdapat beberapa kendala yang
dihadapi, seperti keterbatasan penerapan strategi digital marketing, belum adanya
tim khusus media sosial, serta keterbatasan aset visual. Kendala tersebut diatasi
melalui pemanfaatan fitur dasar Instagram, penyusunan perencanaan konten secara
manual, serta penyesuaian strategi kreatif dengan kondisi internal perusahaan.
Melalui kegiatan magang ini, penulis memperoleh pengalaman praktis dalam
penerapan komunikasi digital, serta mengembangkan kemampuan teknis dan non-
teknis yang relevan sebagai bekal memasuki dunia kerja di bidang komunikasi.

Kata kunci: Media Sosial, Instagram, Engagement, Koperasi
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Activities of a Social Media Intern in Optimizing Social Media
Engagement at Koperasi Konsumen Adira Dinamika Multi
Finance (KOPKARA)

Maria Easterina Dyah Pramentari

ABSTRACT

This report discusses the implementation of an internship program under
the Career Acceleration Program at Koperasi Konsumen Adira Dinamika Multi
Finance (Kopkara), focusing on the role of a Social Media Intern in optimizing
engagement on Kopkara’s Instagram account. Kopkara was selected as the
internship placement due to its strategic role as a cooperative organization that is
undergoing digital transformation, particularly in managing communication and
information for its members. During the internship period, the author was directly
involved in content planning, visual and caption creation, content publication, and
performance evaluation on social media. In addition, the author carried out
supporting tasks as a Credit HP administrator, assisted brand communication
activities through email blasts, and designed a company profile as a final project.
Several challenges were encountered during the internship, including limited
implementation of digital marketing strategies, the absence of a dedicated social
media team, and constraints in visual assets. These challenges were addressed by
maximizing basic Instagram features, applying manual content planning, and
adjusting creative strategies to align with the company’s internal conditions.
Through this internship, the author gained practical experience in digital
communication practices and developed both technical and non-technical skills
that serve as valuable preparation for entering the professional field of
communication.

Keywords: Social Media, Instagram, Engagement, Cooperative
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