
 

 

 

DAFTAR PUSTAKA 

 

A Study On The Impact Of Social Media On Marketing Strategies With Special 

Reference To Malappuram District NASEEMA. M (Assistant Professor 

Department Commerce and Management Studies Najath college Science 

and technology karuvarakundu) SAJITHA PM M (Assistant Professor 

Department Commerce and Management Studies Najath college Science 

and technology karuvarakundu) MUHAMMED HANEES MK M (Assistant 

Professor Department Commerce and Management Studies Najath college 

Science and technology karuvarakundu) SNEHA KV M (Assistant Professor 

Department Commerce and Management Studies Najath college Science 

and technology karuvarakundu) RISHIDHA RAIHAN. P M (Assistant 

Professor Department Commerce and Management Studies Najath college 

Science and technology karuvarakundu). (n.d.). Retrieved December 20, 

2025, from https://www.ijcrt.org/papers/IJCRT2503438.pdf 

 

Adzhani, A. N., & Widodo, T. (2023). The Influence of Social Media Marketing on 

Consumer Brand Engagement (Adidas Study on Tiktok Application in 

Bandung City). Quantitative Economics and Management Studies, 4(6), 

1169–1182. https://doi.org/10.35877/454ri.qems2095 

 

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., & Carlson, J. (2021). Setting the 

future of digital and social media marketing research: Perspectives and 

research propositions. International Journal of Information 

Management, 59(1), 1–37. https://doi.org/10.1016/j.ijinfomgt.2020.102168 

 

Hill, C. (2023, March 23). The Instagram algorithm: How it works and strategies 

for 2024. Sprout Social. https://sproutsocial.com/insights/instagram- 

algorithm/ 

 

 

 

 

44 
Aktivitas Social Media…, Maria Easterina Dyah Pramentari, Universitas Multimedia Nusantara 

https://www.ijcrt.org/papers/IJCRT2503438.pdf
https://doi.org/10.35877/454ri.qems2095
https://doi.org/10.1016/j.ijinfomgt.2020.102168
https://sproutsocial.com/insights/instagram-algorithm/
https://sproutsocial.com/insights/instagram-algorithm/


 

 

 

Ijriss | Volume Ix Issue. (2025). The Impact of Social Media Marketing and 

Customer Engagement in South-East Nigeria. 

https://rsisinternational.org/journals/ijriss/uploads/vol9-iss10-pg4006- 

4018-202511_pdf.pdf 

 

 

Ni, W., Suryatini, Juniman, P., Riesardhy, A., & Irwansyah, I. (n.d.). User- 

Generated Content: A Systematic Literature Review (SLR) 

Research. JURNAL KOMUNIKASI INDONESIA, 14(1). 

https://doi.org/10.7454/jkmi 

 

 

Shetty, S. V., & Nayak, S. (2025). Sustainability communication on social media 

in  the  last  decade:  A  review  of  research  perspectives  from 

Asia. F1000Research, 13, 1558. 

https://doi.org/10.12688/f1000research.159108.2 

 

The  2023 Content Benchmarks Report. (n.d.). 

https://media.sproutsocial.com/uploads/2022/12/Sprout-Social-The- 

Content-Benchmarks-Report_2023_v5.pdf 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

45 
Aktivitas Social Media…, Maria Easterina Dyah Pramentari, Universitas Multimedia Nusantara 

https://rsisinternational.org/journals/ijriss/uploads/vol9-iss10-pg4006-4018-202511_pdf.pdf
https://rsisinternational.org/journals/ijriss/uploads/vol9-iss10-pg4006-4018-202511_pdf.pdf
https://doi.org/10.7454/jkmi
https://doi.org/10.12688/f1000research.159108.2
https://media.sproutsocial.com/uploads/2022/12/Sprout-Social-The-Content-Benchmarks-Report_2023_v5.pdf
https://media.sproutsocial.com/uploads/2022/12/Sprout-Social-The-Content-Benchmarks-Report_2023_v5.pdf

	AKTIVITAS SOCIAL MEDIA INTERN DALAM MENGOPTIMALISASI ENGAGEMENT MEDIA SOSIAL KOPERASI KONSUMEN ADIRA DINAMIKA MULTI FINANCE (KOPKARA)
	DAFTAR PUSTAKA


