DAFTAR PUSTAKA

Ahyati, Inayatul Ulya, et al. “The Development of Company Profile Information
System Using User-Centered Design Approach.” KnE Social Sciences,
vol. 10,  no. 11, 27 May 2025, pp. 365-375,
https://doi.org/10:18502/kss.v10il 1.18755.

mbrose.  “Basics . Design  02:  Layout.”  Google = Books, 2026,
books.google.co.1d/books?id=aMFjyHg2xCgC&printsec=frontcover#v=o
nepage&q&f=false.

Arbekti Arman, Shevti, et al. “Threeyasa Group Banyuwangi Company Profile
Design.” Journal of Computer Science Advancements, vol. 1, no. 1, 3 Aug.
2023, pp. 14-24, https://doi.org/10.55849/jsca.v1il.404.

Argenti, Paul A, and Janis Forman. The Power of Corporate Communication :
Crafting the Voice and the Image of Your Business. New York ; London,
Mcgraw-Hill, 2002.

agus Faisal Darmawan. “PERANCANGAN COMPANY PROFILE PT DINARA
NISSYERA ADIKARYA SEBAGAI MEDIA KOMUNIKASI DAN
INFORMASI KEPADA PUBLIK EKSTERNAL.” Bsi.ac.id, 2018, p. -,
repository.bsi.ac.id/index.php/repo/viewitem/15166.

Belajar, Yuk. “MASUK PTN | Belajar Online Interaktif Terbaik Di Indonesia.”
Masuk-Ptn.com, 2026, masuk-ptn.com/materi/koperasi-materi-ekonomi-
kelas-11/peran-koperasi-dalam-perekonomian.

Charissa Seliang , Amanda . PERANCANGAN COMPANY PROFILE SEBAGAI
MEDIA KOMUNIKASI INTERNAL. 2023.

Cornelissen, ' J.. “Corporate. Communication.” Google Books, 2020,
books.google.com/books/about/Corporate Communication.html?id=z0i3
DwAAQBAIJ.

creativeans. “Company Profile Untuk Branding Perusahaan | Creativeans.”
Creativeans » Creativeans-Is-a Leading Corporate Branding Firm/Agency
and Creative Company in Singapore, Milan and Jakarta That Provides
Professional Brand Consultant for, OurValued Clients., June 2024,
WWwWw.creativeans.com/resources/strategi-merancang-company-profile-
untuk-meningkatkan-bisnis/.

Editorial Desk. “10 Provinsi Dengan Jumlah Koperasi Terbanyak Di Indonesia -
next Indonesia.” Nextindonesia.id, 2025,
nextindonesia.id/Update/2025/06/04/143/10-Provinsi-dengan-Jumlah-
Koperasi-Terbanyak-di-Indonesia

81

Perancangan Company Profile..., Maria Easterina Dyah Pramentari, Universitas Multimedia
Nusantara


https://doi.org/10.18502/kss.v10i11.18755
https://doi.org/10.55849/jsca.v1i1.404
http://www.creativeans.com/resources/strategi-merancang-company-profile-untuk-meningkatkan-bisnis/
http://www.creativeans.com/resources/strategi-merancang-company-profile-untuk-meningkatkan-bisnis/

Enterprise, J. (2015). Membuat Company Profile dengan WordPress (1st ed.). PT
Elex Media Komputindo.

Fachri Rizki. “Apa Itu Brand Management Dan Peran Pentingnya Di Bisnis.”
MarkPlus Institute, 22 June 2023, markplusinstitute.com/explore/brand-
management-adalah/.

Fatimah, Karina . “View of PERANCANGAN COMPANY PROFILE SEBAGAI
MEDIA PROMOSI CV. BAROTEK.” Umaha.ac.id, 2026, e-
journal.umaha.ac.id/index.php/ikonik/article/view/607/475.

Fombrun, C. J. (2018). Reputation: Realizing Value from the Corporate Image.
Harvard Business School Press.

Jolie, Angelina. “Pengembangan Website Company Profile Untuk Meningkatkan
Promosi Digital PT Multi Global.” Social Engagement: Jurnal
Pengabdian Kepada Masyarakat, vol. 2, no. 4, 27 Sept. 2024, pp. 198—
207, https://doi.org/10.37253/se.v2i4.9845.

Kimline, Grace. “Perancangan Corporate Profile Ciputra Artpreneur.” Umn.ac.id,
2023, kc.umn.ac.id/id/eprint/29258/,
https://kc.umn.ac.id/id/eprint/29258/1/HALAMAN AWAL.pdf

Kriyantono. (2020). Metode Wawancara Dalam Penelitian Kualitatif. Teknik
Pengumpulan Data, i, 16-28. https://kc.umn.ac.id/14232/5/BAB_II1.pdf

Kotler, Philip, and Kevin Lane Keller. “Marketing Management.” Google Books,
2019, books.google.co.id/books?id=_ -
2hDwAAQBAIJ&printsec=frontcover&hl=id#v=onepage&q&f=false.

Kumau Info. “Arti Dan Makna Warna Kuning: Simbol Kebahagiaan Dan
Optimisme.” Kumau.info, Blog Kumau |Info, 20 May 2024,
www.kumau.info/arti-dan-makna-warna-kuning/

Liem, R., Erandaru, & Sutanto, R. P. (2015). Perancangan Buku Company Profile
Sebagai Media Promosi Vegas Conceptual Show. Jurnal DKV Adiwarna,
2.

LittleJohn, S. W., & Foss, K. A. (2018). Teori Komunikasi : Theories of Human
Communication. Salemba Humanika.

Lupton, Ellen . “Thinking with Type.” Google Books, 2024,
books.google.co.id/books/about/Thinking with Type.html?id=AnrsEAA
AQBAJ&redir esc=y

Maimunah, Suharnianti, & Sunarya, L. (2021). DESAIN COMPANY PROFILE CD
INTERAKTIF SEBAGAI MEDIA INFORMASI DAN PROMOSI.

82

Perancangan Company Profile..., Maria Easterina Dyah Pramentari, Universitas Multimedia
Nusantara


https://doi.org/10.37253/se.v2i4.9845
https://kc.umn.ac.id/id/eprint/29258/1/HALAMAN_AWAL.pdf
http://www.kumau.info/arti-dan-makna-warna-kuning/

Murnawan, et al. “Pelatthan Brand Identity Untuk UMKM: Meningkatkan
Kesadaran Merek Dan Daya Saing Di Era Digital.” Abdimasku, vol. 6, no.
2,26 May 2023, pp. 490-490, https://doi.org/10.33633/ja.v6i2.1247

Nilamsari, Natalina. “MEMAHAMI STUDI DOKUMEN DALAM PENELITIAN
KUALITATIF.” WACANA: Jurnal llmiah [Imu Komunikasi, vol. 13, no.
2, 24 Dec. 2017, pp- 177-181,
journal.moestopo.ac.id/index.php/wacana/article/view/143/88,
https://doi.org/10.32509/wacana.v1312.143

Oscar Ade Gunawan, and Masnua. “Perancangan Company Profile Sebagai Media
Promosi PT Bhineka Advertising.” Student Research Journal, vol. 1, no.
6, 1 Dec. 2023, pp. 62—69, https://doi.org/10.55606/stjyappi.v1i6.785

Citra Inovasi Prima.” Jurnal Pendidikan Indonesia, vol. 3, no. 06, 25 June 2022,
pp- 591-596, https://doi.org/10.59141/japendi.v3i06.1022

Priyono, Dedit, ‘et al. “DESAIN KOMUNIKASI VISUDAL DALAM ERA
TEKNOLOGTI : Peran Teknologi Terhadap Perkembangan DKV.” Google
Books, 2023,
books.google.co.id/books/about/DESAIN KOMUNIKASI VISUDAL
DALAM_ERA TEKN.html?id=31PpEAAAQBAJ&redir_esc=y.

Rahastine, Mareta Puri. “Analisa Peranan Public Relatin PT. Graha Bina Mandiri
Dalam Pembuatan Company Profile Sebagai Media Informasi.” J-IKA,
vol. 9, no. 1, 21 Apr. 2022, pp- 47-53,
https://doi.org/10.31294/kom.v9il.12020,

Sharma, P. (2025). Academic Writing: ' An Attempt to Demystify and
Contextualize. The Harvest, 4(1), 46-55.
https://doi.org/10.3126/harvest.v4i1.75355

sugiyono. METODE PENELITIAN KUANTITATIF.

Smith, R. D. (2019). Becoming a Public Relations Writer: Strategic Writing for
Emerging and Established Media (6th ed.). Routledge.

83

Perancangan Company Profile..., Maria Easterina Dyah Pramentari, Universitas Multimedia
Nusantara


https://doi.org/10.33633/ja.v6i2.1247
https://doi.org/10.32509/wacana.v13i2.143
https://doi.org/10.55606/srjyappi.v1i6.785
https://doi.org/10.59141/japendi.v3i06.1022
https://doi.org/10.31294/kom.v9i1.12020

	Maria Easterina Dyah Pramentari 00000071773
	DAFTAR PUSTAKA


